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PERANCANGAN REBRANDING KLINIK CANTIQ DRD 

 (Angelia Marvella) 

ABSTRAK 

 

Klinik Cantiq DRD merupakan klinik yang menyediakan layanan perawatan 

kecantikan seperti facial, chemical peeling, jnfus whitening, tanam benang 

hingga botox dan filler. Akan tetapi, klinik tersebut memiliki permasalahan 

pada brand image dan brand identity. Hal ini berdampak pada pandangan 

masyarakat terhadap kualitas Klinik Cantiq DRD. Selain itu, penulis juga 

menemukan beberapa permasalahan yang ada di klinik tersebut seperti 

memiliki trademark conflict yang membuat adanya dua logo yang 

diaplikasikan pada collateral media mereka. Hal tersebut disebabkan oleh 

adanya pemasalahan dalam pengajuan izin BPOM. Perancangan ini 
dilakukan dengan melakukan metode mixed-method, dan proses perancangan 

desain mengikuti pendekatan Wheeler (2018) dalam bukunya yang berjudul 

Designing Brand Identity. Maka dari itu, penulis ingin melakukan rebranding 

terkait klinik Cantiq DRD guna memperbaiki brand image dan brand identity 

dari Klinik Cantiq DRD. 

 

Kata Kunci : Perancangan, Rebranding, Klinik Kecantikan, Klinik Cantiq 

DRD 
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REBRANDING OF KLINIK CANTIQ DRD 

 (Angelia Marvella) 

ABSTRACT (English) 

Cantiq DRD Clinic is a beauty clinic that offers facials, chemical peels, 

whitening injections, thread implants, and botox and fillers. However, the 

clinic is having issues with brand image and identity. This has an impact on 

the public's perception of the Cantiq DRD Clinic's quality. Aside from that, 

the author discovered several issues at the clinic, such as a trademark conflict 

that resulted in two logos being used on their collateral media. This was due 

to issues with applying for a BPOM permit. This design was created utilizing 

a mixed-method approach, and the design process was guided by Wheeler's 

(2018) methodology in his book Designing Brand Identity. Therefore, the 

author wants to rebranding the DRD clinic in order to improve the brand 

image and brand identity of the Cantiq DRD Clinic. 

 

Keywords: Rebranding, Beauty Clinic, Cantiq DRD Clinic 
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