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PENGARUH GREEN PACKAGING TOKO KOPI TUKU
TERHADAP PURCHASE DECISION MELALUI ELECTRONIC
WORD OF MOUTH

Valencia Melissa Jo

ABSTRAK

Seiring perkembangan waktu, pertumbuhan industri kopi di Indonesia tentunya
semakin meningkat yang ditunjukkan dengan banyaknya generasi muda Indonesia
yang saat ini memiliki gaya hidup minum kopi yang cukup tinggi. Sejalan dengan
perkembangan industri kopi yang semakin pesat, nyatanya mampu memberikan
dampak terhadap lingkungan akibat sampah kemasan plastik yang dihasilkan dari
kemasan kopi. Di tahun 2023 ini, Tuku memberikan sebuah inovasi baru yaitu
dengan menghadirkan kemasan hijau atau daur ulang sebagai bentuk kepedulian
terhadap kondisi lingkungan. Namun kemasan hijau yang dihadirkan Toko Kopi
Tuku inilah mampu menimbulkan electronic word of mouth di TikTok. Maka dari
itu penelitian ini bertujuan untuk mengetahui apakah kemasan hijau dapat
mempengaruhi konsumen untuk melakukan keputusan pembelian melalui
electronic word of mouth. Penelitian ini menggunakan pendekatan kuantitatif
dengan sifat eksplanatif, dengan pengumpulan data melalui metode survei dan
kuesioner terhadap 229 responden. Hipotesis pada penelitian ini dilakukan melalui
uji Process Macro by Hayes. Hasil penelitian ini menunjukkan bahwa bahwa selain
kemasan yang memegang peranan penting dalam suatu pembelian, kemasan hijau
berbahan ramah lingkungan juga dapat berpengaruh secara signifikan terhadap
keputusan pembelian. Hal ini ditunjukkan dari hasil yang diperoleh yaitu green
packaging berpengaruh terhadap purchase decision, green packaging berpengaruh
terhadap electronic word of mouth, electronic word of mouth berpengaruh terhadap
purchase decision, dan electronic word of mouth berpengaruh signifikan sebagai
variabel mediasi.

Kata kunci: Toko Kopi Tuku, Green Packaging, Purchase Decision, Electronic
Word of Mouth, Sosial Media.
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THE IMPACT OF TOKO KOPI TUKU GREEN PACKAGING TO
PURCHASE DECISION THROUGH ELECTRONIC WORD OF
MOUTH AS A MEDIATING VARIABLE

Valencia Melissa Jo

ABSTRACT

Over time, the growth of the coffee industry in Indonesia is certainly increased, as
shown by the large number of young Indonesians who currently have a fairly high
coffee-drinking lifestyle. In line with the increasingly rapid development of the
coffee industry, it can impact the environment due to plastic packaging waste
produced from coffee packaging. In 2023, Tuku will provide an innovation, namely
by presenting green or recycled packaging as a form of concern for environmental
conditions. However, the green packaging presented by Toko Kopi Tuku can
generate electronic word of mouth on TikTok. Therefore, this research aims to
determine whether green packaging can influence consumers' purchasing decisions
through electronic word of mouth. This research uses a quantitative approach with
an explanatory nature, by collecting data through survey and questionnaire
methods from 229 respondents. The hypothesis in this research was carried out
through the Process Macro test by Hayes. The results of this research show that
apart from packaging which plays an important role in a purchase, green
packaging made from environmentally friendly materials can also have a
significant influence on purchasing decisions. This is shown from the results
obtained, namely that green packaging affects purchase decisions, green packaging
affects electronic word of mouth, electronic word of mouth has an effect on
purchase decisions, and electronic word of mouth has a significant effect as a
mediating variable.

Keywords: Toko Kopi Tuku, Green Packaging, Purchase Decision, Electronic
Word of Mouth, Sosial Media.

viii
Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..ot ii
HALAMAN PENGESAHAN ......ooiiiiiiiiiiei et iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH MAHASISWA iv
ABSTRAK ettt e e nae e nara e e nnra e vii
ABSTRACT ..ttt et e e st e e arae e e aate e e anaeeenne e e e neeeaneeeaneeean viii
D I G ] X
DAFTAR GAMBAR ...ttt Xi
DAFTAR TABEL ...ttt ettt Xii
BAB | PENDAHULUAN .......oiiiiiiit et 1
1.1  Latar Belakang Penelitian ............cccocveieiieiiiieiic e 1
1.2 RUMUSAN MESAIAN.........oiiiiiiiiiiiieie s 5
1.3 Pertanyaan Penelitian............cooiiiiiiiiiii e 6
1.4 Tujuan Penelitian ..........occooiiiiiiiiiee s 6
1.5  Kegunaan Penelitian ..........ccocoiiiiriiiiiiiiiceeeee s 7
151  Kegunaan AKAJEMIS.........coeiiiiiiirienie et 7
152  Kegunaan PraktiS...........ccccoeiieiiiiiiic e 7
BAB Il KERANGKA TEORI/ KERANGKA KONSEP........cococeiiiiinniiieeee 8
2.1 Penelitian Terdahulu .........ccccoo i 8
2.2 Teori dan KONSEP......ccveiieiiiiie ettt ettt re e nas 10
2.2.1 Green Marketing CommuNICAtION...........cc.oviririiriiinieie e 10
2.2.2 Electronic Word of Mouth (EWOM) ........cccoviiiiininiiiene e 13
2.2.3 Keputusan PemBElian ... 15

2.3 Higotesisglearitis.. & 1. i .. .gow: e - B - ST e v eveeennes 17
2.4 AIUrPeNelItIaN .....coeiieiec s 19
BAB IIl METODOLOGI PENELITIAN ......coiiiiiiiiiieie s 20
3.1 Jenis dan Sifat Penelitian ...........ccooviieiieniniiniie e 20
3.2  Metode Penelitian-........ .. ... 20
3.3 Populasi dan SAMPEL.......ccooiiiiiiiiiii 21
3.3 L POPUIBSI ...t 21
3.3.2 SAMPEL....ee e 21

X

Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



3.4 Operasionalisasi Variabel/KonSeP ........cccccvevveriieiveiesiie e 22

3.4.1 Variabel Independen (X)........cccecveieiieiiere e 22
3.4.2 Variabel Dependen (Y) ...ccoovceieeieeie e 26
3.4.3 Variabel INtervening (Z) ....cccuveiieereiiniieie e 30
3.5  Teknik Pengumpulan Data ...........cccoeeeiieieniiiiiiiseeeeeee e 34
3.6 Teknik PenguKUran Data ............c.ccuvieieieiienieiiniesie s 35
3.7 Teknik ANAliSiS Data ........cceiveiieiieniesieesieeie e e see st 39
3. 7.1 UjJi NOIMAIITAS.....cc.eeveiieiieeiie ettt sre e 39
3.7.2 Uji MURIKOINEAIITAS ..........coveirieirieiieiie st 39
3.7.3 Uji HeteroSKedastiSItas .............eiverieiieieeie e sieesie e ste e ve e 40
3.7.4 Process Macro for SPSS Hayes.........cccvveveiieieeie e 40
3. 7.5 UJi HIPOLESIS ...evvevieieciie sttt ettt ettt ena e e ae e e 41
BAB IV HASIL DAN PEMBAHASAN ...ttt 42
4.1 Subjek dan Objek Peneltian...........ccoviiiieiieieie i 42
4.2 HaSil PENEITIAN ......coiiiiiicie et 43
4.2.1 Karakteristik RESPONUEN .........cveivveiieiieieeie e 44
4.2.2 Green Packaging (X) c.eceeieeieoie et 46
4.2.3 Purchase DeCISION (Y)....coieiiiie ettt 48
4.2.4 Electronic Word of Mouth (EWOM) (Z).....ccoevveviiiiiieie e, 51
4.2.5 Uji NOMAITAS .....eeviiiecieciicie ettt 53
4.2.6 Uji MUItIKOINEAITTAS ......eoiveeviiieiieecie ettt 55
4.2.7 Uji HeterosKedastiSItas .........c.cveieeruriiieiieeieeie s csie e sreesve e see e 56
4.2.8 PROCESS Macro SPSS 4.2 by Andrew F. Hayes. .........ccccccveevevieenene. 57
4.2.9 Uji HIPOESIS ..ottt ettt sba e 59

4 2.11 Uji Parsial (Uji Statistik T) Green Packaging = Purchase Decision 59
4.2.12 Uji Signifikansi Simultan (Uji Statistik F) Electronic Word of Mouth

= PUIChase DECISION .......c..coviiiiiiiie ettt 60

4.2.13 Uji Parsial (Uji Statistik T) Electronic Word of Mouth - Purchase
D= Tod ] o] SRS RS PPURROUSRRP 61
4.3 PembainaSan we:. ... Sl 00, L0 LN 61
BAB V..o bbbt eb et be et 65
SIMPULAN DAN SARAN ..ottt 66
5.2 SAIAN «.eii ittt e e nraee e 66

X

Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



5.2.1 SAran AKAAEIMIS ....eeeeeeeee oottt e e e e e e e e et e e e aeeeaaas
B.2.2 SArAN PrakiS . ..eeeeeeeeeeee oot e e e e e e e e e
LAMPIRAN ettt e e e e e et e e e et e e e e et e e e e et e e e e e e e e s eenns

X
Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1. 1 Kemasan Gelas Tuku Versi Lama.........cccccoovveerenienieeninie e 4
Gambar 1. 2 Kemasan Gelas Tuku Versi Baru 100% Plastik Daur Ulang ............. 4
Gambar 1. 3 Bentuk Electronic Word of Mouth (Pro dan Kontra) terhadap

Kemasan Daur Ulang Toko Kopi Tuku pada Media Sosial TikToK....................... 5
Gambar 2. 1 4 Prinsip Sustainable Packaging ..........c.ccoceeieieniienininisiceee, 13
Gambar 2. 2 Tahapan Keputusan Pembelian ............ccoovvviiiiiiiiincieniscsesees 18
Gambar 2.3 AU PENEIITIAN.........c.c.cieieeeeeeieeeeeeise et es e nsseseseses 19
Gambar 4. 1 Logo TOKO KOPI TUKU ......ccviivieieiieiie et eie et 43
Gambar 4. 2 Bentuk eWOM akun TikTok @automaticreplies. ..........c.cccevvrueenee. 44
Gambar 4. 3 Karakteristik Responden berdasarkan Jenis Kelamin ...................... 45
Gambar 4. 4 Karakteristik Responden berdasarkan Usia.............cccccccvveveeiernnenne. 46
Gambar 4. 5 Karakteristik Responden berdasarkan Rata-Rata Penghasilan......... 46
Gambar 4. 6 Karakteristik Responden berdasarkan Domisili .............c.cccccveeneeee. 47
Gambar 4. 7 Grafik HIStOGram ...........cccoiiiiiiiiiiiese s 58
Gambar 4. 8 Grafik P-PlIOt.............ccoouiiiiiiiiiiiei e 58
Gambar 4. 9 Grafik SCAterplOt..........ccoeiiereiieiieii e 61

Xi

Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



Tabel 2.
Tabel 2.
Tabel 3.

Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.

Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Penelitian TerdahulU...........ccoovviiiiiiei s 10
2 Hipotesis Penelitian...........ccccveeiieiiiie e 19
1 Sample Sizes Malnotra..........cooieiiiiie s 23
2 Operasionalisasi Variabel X..........ccccoooiiiiiiiiiiicce e 25
3 Operasionalisasi Variabel Y ... 29
4 Operasionalisasi Variabel Z ..o 34
5 SKaIA LIKEIT .ottt 35
B SKaAIA LIKEIT .o 36
T UJEVAlIITAS X oot ne 37
B UJIVAlIdITAS Y ..coveeeiiiccie et 38
QUJIEVAlITITAS Z.....oeoeiceeecieeie e 39
10 Uji REH@DIIAS........ccvveeeieeciecie et 39
1 DIMENSI EffECHIVE........c.oiiiiiieieie et 47
2 DIMENSI EffICIENT......coviiiee et 49
3 DIMENST CYCHIC ...t 49
4 DIMENST ClEAN.......oiiiiie ittt 50
5 Dimensi Pengenalan Kebutuhan ... 51
6 Dimensi Pencarian INfOrmasi ...........ccovvvevieiieeiienie e 51
7 Dimensi Evaluasi Alternatif.............ccoooveveiiiniene e 52
8 Dimensi Keputusan Pembelian ..............ccccoveveiiiiieieiie e 53
9 DIMENST INTENSILY.....eeviiiiiieicce e 54
10 Dimensi Velence of OpinioN ...........ccccoveviiiieiicce e 56
11 DIMENST CONENL.....cuviuieieiieiiesie it 59
12 Hasil Uji Normalitas One-Sample Kolmogorov-Smirnov .................. 60
13 Hasil Uji MUltiKOlNEAritas ..........cccvevveivieiiiie e 63
14 Hasil Uji Heteroskedastisitas dengan Uji Spearman’s rho ................ 63
15 Process Macro by HayesS..........cccoviiieiiicieciie e 64
16 Pengaruh Tidak Langsung Variabel Z sebagai Mediasi..................... 70
17 Uji Signifikansi Simultan (X=Y) ... 70
18 Uji Parsial (X=Y) oot 71
19 Uji Signifikansi SImultan (Z-Y).....cccooviiiininiieie e 71
20 @QjilPaisial (A YIRE. .. E5.. .. R ey L e LA 71

Xii

Pengaruh Green Packaging...,Valencia Melissa Jo, Universitas Multimedia Nusantara



