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PENGARUH GREEN PACKAGING TOKO KOPI TUKU 

TERHADAP PURCHASE DECISION MELALUI ELECTRONIC 

WORD OF MOUTH 

 
Valencia Melissa Jo 

 

ABSTRAK 

 

Seiring perkembangan waktu, pertumbuhan industri kopi di Indonesia tentunya 

semakin meningkat yang ditunjukkan dengan banyaknya generasi muda Indonesia 

yang saat ini memiliki gaya hidup minum kopi yang cukup tinggi. Sejalan dengan 

perkembangan industri kopi yang semakin pesat, nyatanya mampu memberikan 

dampak terhadap lingkungan akibat sampah kemasan plastik yang dihasilkan dari 

kemasan kopi. Di tahun 2023 ini, Tuku memberikan sebuah inovasi baru yaitu 

dengan menghadirkan kemasan hijau atau daur ulang sebagai bentuk kepedulian 

terhadap kondisi lingkungan. Namun kemasan hijau yang dihadirkan Toko Kopi 

Tuku inilah mampu menimbulkan electronic word of mouth di TikTok. Maka dari 

itu penelitian ini bertujuan untuk mengetahui apakah kemasan hijau dapat 

mempengaruhi konsumen untuk melakukan keputusan pembelian melalui 

electronic word of mouth. Penelitian ini menggunakan pendekatan kuantitatif 

dengan sifat eksplanatif, dengan pengumpulan data melalui metode survei dan 

kuesioner terhadap 229 responden. Hipotesis pada penelitian ini dilakukan melalui 

uji Process Macro by Hayes. Hasil penelitian ini menunjukkan bahwa bahwa selain 

kemasan yang memegang peranan penting dalam suatu pembelian, kemasan hijau 

berbahan ramah lingkungan juga dapat berpengaruh secara signifikan terhadap 

keputusan pembelian. Hal ini ditunjukkan dari hasil yang diperoleh yaitu green 

packaging berpengaruh terhadap purchase decision, green packaging berpengaruh 

terhadap electronic word of mouth, electronic word of mouth berpengaruh terhadap 

purchase decision, dan electronic word of mouth berpengaruh signifikan sebagai 

variabel mediasi. 

 

Kata kunci: Toko Kopi Tuku, Green Packaging, Purchase Decision, Electronic 

Word of Mouth, Sosial Media. 
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THE IMPACT OF TOKO KOPI TUKU GREEN PACKAGING TO 

PURCHASE DECISION THROUGH ELECTRONIC WORD OF 

MOUTH AS A MEDIATING VARIABLE 

 
Valencia Melissa Jo 

 

ABSTRACT 

 

Over time, the growth of the coffee industry in Indonesia is certainly increased, as 

shown by the large number of young Indonesians who currently have a fairly high 

coffee-drinking lifestyle. In line with the increasingly rapid development of the 

coffee industry, it can impact the environment due to plastic packaging waste 

produced from coffee packaging. In 2023, Tuku will provide an innovation, namely 

by presenting green or recycled packaging as a form of concern for environmental 

conditions. However, the green packaging presented by Toko Kopi Tuku can 

generate electronic word of mouth on TikTok. Therefore, this research aims to 

determine whether green packaging can influence consumers' purchasing decisions 

through electronic word of mouth. This research uses a quantitative approach with 

an explanatory nature, by collecting data through survey and questionnaire 

methods from 229 respondents. The hypothesis in this research was carried out 

through the Process Macro test by Hayes. The results of this research show that 

apart from packaging which plays an important role in a purchase, green 

packaging made from environmentally friendly materials can also have a 

significant influence on purchasing decisions. This is shown from the results 

obtained, namely that green packaging affects purchase decisions, green packaging 

affects electronic word of mouth, electronic word of mouth has an effect on 

purchase decisions, and electronic word of mouth has a significant effect as a 

mediating variable. 

Keywords: Toko Kopi Tuku, Green Packaging, Purchase Decision, Electronic 

Word of Mouth, Sosial Media. 
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