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STRATEGI MARKETING PUBLIC RELATIONS SOSITI 

COFFEE DALAM MEMPERTAHANKAN LOYALITAS 

PELANGGAN 

Kelvin Triantovel 
 

ABSTRAK 

 

Bisnis cafe telah menjadi fenomena yang menjamur di sekitar. Cafe tidak 

lagi hanya menjadi tempat untuk minum kopi atau teh, melainkan dapat 

menjadi pusat kegiatan sosial, tempat bekerja, dan lokasi pertemuan 

bisnis. Penting bagi suatu cafe, khususnya Sositi Coffee dalam 

mempertahankan loyalitas pelanggan lewat marketing public relations 

agar tetap bertahan dalam pesaingan bisnis. Penelitian ini bertujuan untuk 

mengetahui strategi marketing public relations yang digunakan oleh 

Sositi Coffee dalam membangun loyalitas pelanggan. Penelitian ini 

dilakukan dengan cara kualitatif deskriptif dengan paradigma post- 

positivis. Data penelitian diperoleh melalui observasi, dokumentasi dan 

wawancara terhadap narasumber dan informan ahli. Konsep yang 

digunakan dalam penelitian ini menggunakan model seven steps strategy 

milik Thomas L. Harris dan three ways strategy milik Philip Kotler. 

Penelitian kualitatif dengan pendekatan metode studi kasus ini 

dilaksanakan agar dapat memperoleh data yang komprehensif dan valid 

melalui wawancara dengan manager operasional Sositi langsung dan 

informan ahli sebagai subjek penelitian. Hasil penelitianini menunjukkan 

bahwa adanya pengimplementasian kegiatan marketing seturut dengan 

konsep seven step strategy menurut Thomas. L Harris. Hasil temuan 

berikutnya adalah adanya penerapan konsep three ways strategy menurut 

Philip Kotler dari Sositi dengan mengadakan kegiatan event, 

berkolaborasi, dan bekerja sama dengan layanan e-commerce sebagai 

strategi push, pull, dan pass. Sositi Coffee juga sudah menerapkan taktik 

berupa business corner sebagai upaya dalam membangun loyalitas 

pelanggan. Keseluruhan dari penerapan kegiatan pemasaran Sositi Coffee 

dinilai sudah seturut dengan konsep dan dapat membangun loyalitas 

pelanggan. 

 
Kata kunci: Seven Steps Strategy Planning, Three Ways Strategy, Marketing 

Public Relations, Loyalitas pelanggan 
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SOSITI COFFEE’S MARKETING PUBLIC RELATIONS 

STRATEGY IN BUILDING CUSTOMER LOYALTY 

Kelvin Triantovel 
 

ABSTRACT 

 

The cafe business has become a phenomenon that is mushrooming all 

around. Cafes are no longer just a place to drink coffee or tea, but can 

be a center for social activities, a place to work, and a location for 

business meetings. It is important for a cafe, especially Sositi Coffee, to 

maintain customer loyalty through marketing public relations in order 

to survive in business competition. This research aims to determine the 

marketing public relations strategy used by Sositi Coffee in building 

customer loyalty. This research was conducted using a descriptive 

qualitative method with a post-positivist paradigm. Research data was 

obtained through observation, documentation and interviews with 

sources and expert informants. The concept used in this research uses 

Thomas L. Harris's seven steps strategy model and Philip Kotler's three 

ways strategy. This qualitative research using a case study method 

approach was carried out in order to obtain comprehensive and valid 

data through interviews with direct Sositi operational managers and 

expert informants as research subjects. The results of this research 

indicate that there is implementation of marketing activities in 

accordance with the seven step strategy planning concept according to 

Thomas. L Harris. The next finding is the application of the three ways 

strategy concept according to Philip Kotler from Sositi by holding 

events, collaborating and collaborating with e-commerce services as a 

push, pull and pass strategy. Sositi Coffee has also implemented tactics 

in the form of a business corner as an effort to build customer loyalty. 

The overall implementation of Sositi Coffee's marketing activities is 

considered to be in line with the concept and can build customer 

loyalty. 

 

Keywords: Seven Steps Strategy Planning, Three Ways Strategy, Marketing 

Public Relations, Customer Loyalt 
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