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PENGARUH DAYA TARIK EMPLOYER BRANDING PT PERTAMINA
TERHADAP APPLICATION INTENTION FRESH GRADUATE
GENERASI-Z DI JABODETABEK

(Jesslyn Hartania)
ABSTRAK

Survey menunjukkan BUMN menjadi minat referensi kerja yang paling banyak dipilih oleh
generasi Z. Salah satu BUMN yang paling tinggi peminatnya adalah PT Pertamina sebagai
BUMN sektor energi di Indonesia. PT Pertamina sebagai salah satu BUMN Indonesia yang
populer dengan kata lain telah menerapkan beberapa strategi yang membangun reputasi
perusahaannya melalui daya tarik employer branding untuk menarik minat banyak pencari
kerja, terutama generasi Z. Tujuan penelitian ini adalah untuk memperoleh bukti empiris
mengenai hubungan job security, international assignments, compensation and benefits,
organizational culture, dan job role terhadap intention to apply pada BUMN PT Pertamina
pada fresh graduate generasi Z di Jabodetabek. Metode yang digunakan dalam penelitian ini
adalah metode kuantitatif. Pemilihan sampel dilakukan probability sampling dengan simple
random sampling. Penelitian dilakukan dengan penyebaran kuesioner online kepada 240
fresh graduate generasi Z yang berdomisili di Jabodetabek yang kemudian diolah dengan
menggunakan SPSS versi 25. Hasil penelitian ini menunjukkan bahwa secara simultan dan
signifikan job security, international assignments, compensation and benefits, organizational
culture, dan job role berpengaruh terhadap terhadap intention to apply. Secara parsial, hasil
penelitian ini menunjukkan bahwa hanya variabel international assignment yang secara
parsial tidak memberikan pengaruh, sedangkan variabel independen lainnya berpengaruh
positif terhadap intention to apply secara parsial. Berdasarkan hasil penelitian, PT Pertamina.

Kata kunci: Employer Branding, Intention to Apply, Job Security, International
Assignments, Compensation and Benefits, Organizational Culture, Job Role
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INFLUENCE OF PT PERTAMINA EMPLOYER BRANDING
ATTRACTIVENESS TOWARD APPLICATION INTENTION
OF FRESH GRADUATES GENERATION-Z

IN JABODETABEK

(Jesslyn Hartania)

ABSTRACT (English)

Surveys show that SOEs are the most preferred job references for Generation Z. One of the
BUMNs with the highest interest is PT Pertamina as a BUMN in the energy sector in
Indonesia. PT Pertamina as one of Indonesia's popular SOEs in other words has
implemented several strategies that build its company's reputation through employer
branding appeal to attract the interest of many job seekers, especially generation Z. The
purpose of this study is to obtain empirical evidence regarding the relationship between job
security, international assignments, compensation and benefits, organizational culture, and
job role on the intention to apply to BUMN PT Pertamina for generation Z fresh graduates
in Jabodetabek. The method used in this research is quantitative method. The sample
selection was carried out probability sampling with simple random sampling. The research
was conducted by distributing online questionnaires to 240 fresh graduates of generation Z
who live in Jabodetabek which were then processed using SPSS version 25. The results of
this study indicate that simultaneously and significantly job security, international
assignments, compensation and benefits, organizational culture, and job role affect the
intention to apply. Partially, the results of this study indicate that only the international
assignment variable partially has no effect, while the other independent variables have a
positive effect on intention to apply partially. Based on the research results, PT Pertamina.

Keywords: Employer Branding, Intention to Apply, Job Security, International Assignments,
Compensation and Benefits, Organizational Culture, Job Role
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