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 PENGARUH PERCEIVED USEFULNESS, PERCEIVED EASE 

OF USE, PERCEIVED SECURITY, PERCEIVED TRUST, DAN 

SOCIAL INFLUENCE TERHADAP BEHAVIOURAL 

INTENTION PENGGUNAAN E-WALLET LINKAJA   

 Vincent Setya Darma 

ABSTRAK 

 

Kehadiran internet membantu aktivitas sehari-hari manusia, terutama di bidang 

pembayaran. LinkAja merupakan salah satu perkembangan teknologi di bidang 

layanan pembayaran. Bila dibandingkan dengan aplikasi e-wallet lainnya, LinkAja 

memiliki rating paling rendah dan memiliki banyak komplain dari para 

penggunanya. Tetapi, LinkAja mengalami pertumbuhan pendapatan sebesar 30% 

dan berhasil melakukan penekanan biaya operasional sebesar 50%. Tingkat 

penggunaan aplikasi e-wallet LinkAja dipertanyakan dikarenakan fenomena 

tersebut. Maka dari itu, peneliti melakukan penelitian untuk mengetahui pengaruh 

perceived usefulness (PU), perceived ease of use (PEU), perceived security (PS), 

perceived trust (PT), dan social influence (SI) terhadap behavioural intention (BI) 

penggunaan keberlanjutan aplikasi e-wallet LinkAja. Penelitian ini menggunakan 

metode penelitian kuantitatif dengan mengumpulkan 158 data responden yang 

diolah menggunakan software IBM SPSS Statistic 27. Dalam penelitian ini, peneliti 

menemukan hasil berupa variabel PEU, PS, PT, SI berpengaruh positif terhadap BI, 

sedangkan variabel PU tidak berpengaruh terhadap BI. Ditemukan juga hasil berupa 

variabel SI dan PT memiliki pengaruh yang besar terhadap BI. Disarankan kepada 

LinkAja untuk meningkatkan pengaruh sosial di masyarakat untuk 

meningkatkatkan penggunaan aplikasi e-wallet LinkAja dan meningkatkan 

kepercayaan para pengguna untuk mau menggunakan aplikasi e-wallet LinkAja. 

 

Kata kunci: e-wallet, perceived usefulness, perceived ease of use, perceived 

security, perceived trust, social influence, behavioural intention 
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THE INFLUENCE OF PERCEIVED USEFULNESS, 

PERCEIVED EASE OF USE, PERCEIVED SECURITY, 

PERCEIVED TRUST, AND SOCIAL INFLUENCE ON THE 

BEHAVIORAL INTENTION OF LINKAJA E-WALLET USAGE 

 Vincent Setya Darma 

ABSTRACT 

 

The presence of the internet has significantly aided daily human activities, 

especially in the field of payments. LinkAja is one of the technological 

advancements in payment services. Compared to other e-wallet applications, 

LinkAja has the lowest rating and many user complaints. However, LinkAja has 

experienced a revenue growth of 30% and successfully reduced operational costs 

by 50%. The usage rate of the LinkAja e-wallet application is questioned due to 

this phenomenon. Therefore, researchers conducted a study to determine the 

influence of perceived usefulness (PU), perceived ease of use (PEU), perceived 

security (PS), perceived trust (PT), and social influence (SI) on the behavioural 

intention (BI) for the continued use of the LinkAja e-wallet application. This study 

used a quantitative research method by collecting data from 158 respondents, 

which were processed using IBM SPSS Statistics 27 software. In this study, 

researchers found that the variables PEU, PS, PT, and SI had a positive effect on 

BI, while the PU variable did not affect BI. The study also found that SI and PT 

had a significant impact on BI. It is recommended that LinkAja increase its social 

influence in the community to boost the usage of the LinkAja e-wallet application 

and enhance user trust to encourage continued use of the LinkAja e-wallet 

application. 

 

Keywords: e-wallet, perceived usefulness, perceived ease of use, perceived security, 

perceived trust, social influence, behavioural intention 
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