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Pengaruh Brand Awareness, Perceived Quality, Brand Loyalty, dan
Brand Association Terhadap Purchase Intention Bedak Padat
Ranee

(Jesika Suryani)
ABSTRAK

Salah satu industri yang hingga kini terus berkembang adalah industri kosmetik.
Ranee merupakan salah satu brand kosmetik lokal yang sudah berdiri sejak tahun
1996. Dengan salah satu penjualan produk kosmetik paling banyak digunakan
adalah bedak padat. Namun, bedak padat yang ditawarkan Ranee memiliki angka
penjualan yang sangat rendah, Maka, penelitian ini dilakukan dengan tujuan agar
dapat meningkatkan purchase intention pada bedak padat Ranee. Penelitian ini
menggunakan empat variabel independen dan satu variabel dependen, yaitu brand
awareness, perceived quality, brand loyalty, dan brand association sebagai
variabel independen dan purchase intention sebagai variabel dependen. Dalam
melakukan penelitian ini menggunakan Conclusive Design, melalui Descriptive
Design, dengan jenis Cross Sectional Design, dan menggunakan tipe single cross-
sectional. Teknik pengambilan sampel menggunakan Non-probability Sampling
dengan jenis judgemental Sampling. Sampel yang digunakan adalah yang memiliki
Kriteria sebagai yaitu, berjenis kelamin perempuan , berdomisili di Tangerang, Gen-
Z (18-24 tahun), pengguna kosmetik, dan pengguna bedak padat. Penelitian
membagikan kuesioner kepada responden dan berhasil mengumpulkan responden
sebanyak 128 dan diolah menggunakan software IBM SPSS versi 25. Data yang
didapatkan diolah melalui beberapa uji, yaitu uji validitas,uji reliabilitas, uji asumsi
klasik , uji F yang berpengaruh simultan, uji T yang menghasilkan variabel BA, PQ,
dan BL memiliki pengaruh positif, dan menghasilkan persamaan regresi yaitu Pl =
0,073 + 0,351BA + 0,714PQ + 0,433 BL — 0,011BAS. Maka, hasil dari penelitian
yang sudah dilakukan yaitu brand awareness, perceived quality, dan brand loyalty
berpengaruh positif terhadap purchase intention, dan untuk brand association tidak
memiliki pengaruh terhadap purchase intention. Berdasarkan dari hasil yang
didapatkan dari penelitian ini, peneliti memberikan saran kepada perusahaan untuk
dapat meningkatkan brand awareness, perceived quality, brand loyalty bedak padat
Ranee, yaitu dengan menignkatkan brand awareness, perceived quality, dan brand
loyalty. Saran kepada peneliti selanjutnya adalah menggunakan variabel lain, yaitu
perceived price, source credible online review, brand personality, dan perceived
value, dan menargetkan populasi dengan wilayah yang lebih luas.

Kata kunci: Brand Awareness, Perceived Quality, Brand Loyalty, Brand
Association, Purchase Intention.
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The Influence of Brand Awareness, Perceived Quality, Brand
Loyalty, and Brand Association on Purchase Intention of Ranee
Pressed Powder

(Jesika Suryani)

ABSTRACT (English)

One industry that continues to grow today is the cosmetics industry. Ranee is a local
cosmetic brand that has been established since 1996. One of the most widely used
cosmetic products sold is pressed powder. However, the pressed powder offered by
Ranee has very low sales figures. Therefore, this research was carried out with the
aim of increasing purchase intention for Ranee pressed powder. This research uses
four independent variables and one dependent variable, namely brand awareness,
perceived quality, brand loyalty, and brand association as independent variables
and purchase intention as the dependent variable. In conducting this research using
Conclusive Design, through Descriptive Design, with a Cross Sectional Design
type, and using a single cross-sectional type. The sampling technique uses non-
probability sampling with judgmental sampling type. The samples used were those
who had the following criteria, namely, female gender, domiciled in Tangerang,
Gen-Z (18-24 years), cosmetic users, and pressed powder users. The research
distributed questionnaires to respondents and succeeded in collecting 128
respondents and processed them using IBM SPSS version 25 software. The data
obtained was processed through several tests, namely validity test, reliability test,
classical assumption test, F test which had a simultaneous effect, T test which
produced the variables BA, PQ, and BL had a positive influence, and produced a
regression equation, namely Pl = 0.073 + 0.351 BA + 0.714PQ + 0.433 BL —
0.011BAS. So, the results of the research that has been carried out are that brand
awareness, perceived quality, and brand loyalty have a positive influence on
purchase intention, and brand association has no influence on purchase intention.
Based on the results obtained from this research, researchers provide suggestions
to companies to increase brand awareness, perceived quality, brand loyalty of
Ranee pressed powder, namely by increasing brand awareness, perceived quality
and brand loyalty. Suggestions to future researchers are to use other variables,
namely perceived price, source credible online review, brand personality, and
perceived value, and target populations in a wider area.

Keywords: Brand Awareness, Perceived Quality, Brand Loyalty, Brand
Association, Purchase Intention.
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