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PERANCANGAN ULANG IDENTITAS VISUAL

JACKAL HOLIDAYS

(Nathania Bernice)

ABSTRAK

Layanan dan fasilitas transportasi menjadi opsi utama bagi pekerja yang
sering bepergian sirkuler atau pulang pergi di wilayah sekitar Jabodetabek
dan Bandung. Dari hasil penelitian dan data yang diperoleh dengan kedua
metode kualitatif dan kuantitatif, penulis menemukan beberapa masalah pada
identitas visual Jackal Holidays selaku instansi layanan transportasi. Identitas
visual Jackal Holidays saat ini tidak merepresentasikan nilai merek,
menimbulkan kekeliruan, dan tidak sesuai dengan target. Adanya pergeseran
bisnis, mispersepsi atau kekeliruan terhadap logo, dan pengaplikasian
identitas visual yang tidak terintegrasi menimbulkan hambatan saat bersaing
di pasar. Padahal, terlihat terpercaya mempengaruhi keputusan target pasar
dengan sangat signifikan dalam memilih layanan transportasi. Agar mampu
bersaing dan tetap relevan di pasar, Jackal Holidays perlu melakukan
perbaikan pada identitas visual.

Kata kunci: identitas visual, perancangan ulang, transportasi, pariwisata
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VISUAL IDENTITY REDESIGN

FOR JACKAL HOLIDAYS

(Nathania Bernice)

ABSTRACT (English)

Transportation services and facilities are the primary options for workers
who frequently travel in circular or round-trip routes in areas around Jakarta
and Bandung. According to the results of research and data obtained through
both qualitative and quantitative methods, several issues were found within
the visual identity of Jackal Holidays as a transportation service agency. The
current visual identity of Jackal Holidays does not represent brand values,
causing confusion and not aligning with the target audience. Business shifts,
misperceptions or misunderstandings of the logo, and the application visual
identities on various medias create obstacles for Jackal Holidays when
competing in the market. A trustworthy appearance found to be significantly
influence the decision in choosing transportation services. To be able to
compete and remain relevant in the market, Jackal Holidays needs to renew
its visual identity.

Keywords: visual identity, rebranding, transportation, travel service
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