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PERANCANGAN PROMOSI USAHA FANS SALON  

 (Alya Dwini Ristianti) 

ABSTRAK 

Fans Salon  merupakan salon yang terletak di ruko Cikupa, Tangerang, 

Banten dan telah berdiri dari 17 Februari 2011. Salon ini menyediakan service 

yang bervariasi, seperti potong rambut, facial, manicure, spa, dan juga 

refleksi. Keunggulan dari Fans Salon  adalah harganya yang terjangkau dan 

karyawan serta ownernya yang menerapkan sifat kekeluargaan kepada 

pelanggan yang datang. Sayangnya, Fans Salon  hanya dikunjungi oleh 

pelanggan yang sudah mengetahui Fans Salon  itu sendiri atau sekedar dekat 

dari rumah. Hal ini mengakibatkan Fans Salon  mengalami stuck finansial 

dan setelah pandemic pun tidak bisa menyamai pendapatan sebelumnya. 

Harapan penulis, dengan adanya perancangan ini, usaha Fans Salon  bisa 

terbantu terutama dalam meningkatkan pengunjung baru. Metode yang 

dipakai penulis adalah metode kualitatif, berupa wawancara, focus group 

discussion, observasi, studi eksisting, dan studi referensi. Lalu, metode 

kuantitatif berupa kuesioner demi memperoleh data yang dibutuhkan. 

Perancangan promosi ini akan mengacu pada metode perancangan Landa 

(2018) yang berjudul Graphic Design Solutions, Sixth Edition. Dengan 

demikian, penulis berharap dapat membantu usaha Fans Salon  melalui 

perancangan ini. 

 

Kata kunci: Promosi, Salon, Kesadaran 
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FANS SALON BUSINESS PROMOTION DESIGN 

 (Alya Dwini Ristianti) 

ABSTRACT (English) 

Fans Salon  is a salon located in Cikupa, Tangerang, Banten and has been 

established since February 17 2011. This salon provides various services, 

such as haircuts, facials, manicures, spas and also reflexology. The 

advantages of Fans Salon  are the affordable prices and the employees and 

owner who treats customers like family/friends when they come. 

Unfortunately, Fans Salon  is visited by customers who already know the 

Fans Salon  itself or just near their house. This resulted in visiswebs salon 

experiencing financial hardship and even after the pandemic they were 

unable to match their previous income. The author's hope that with this 

design, Fans Salon  business can be helped, especially in increasing new 

visitors. The method used by the author is qualitative methods, in the form of 

interviews, focus group discussions, observations, existing studies and 

reference studies. Then, a quantitative method in the form of a questionnaire 

to obtain the required data. This promotional design will refer to Landa 

(2018) design method entitled Graphic Design Solutions, Sixth Edition. In 

conclusion, the author hopes to help Fans Salon  business through this design. 

 

Keywords: Promotion, Salon, Awareness 
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