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PERANCANGAN KAMPANYE SOSIAL DETEKSI DINI

KISTA OVARIUM PADA REMAJA WANITA

(Marcella Aurelia)

ABSTRAK

Kista ovarium merupakan pertumbuhan jaringan abnormal berbentuk
kantung berisikan air atau daging di area ovarium. Kista ovarium menjadi
salah satu penyakit yang sering ditemukan pada wanita. Di Indonesia, pada
tahun 2018 terdapat 13.310 wanita mengidap kista ovarium dan tercatat
kematian sebanyak 7.842 orang. Sikap tidak peduli dan ketakutan dalam
melakukan pengecekan dini menjadi salah satu penyebab terlambatnya
pengobatan yang mengakibatkan gejala yang menganggu. Berdasarkan hasil
kuesioner, banyak wanita berusia 20-25 menganggap remeh gejala kista
ovarium yang dirasakan dan takut untuk melakukan pengecekan. Maka dari
itu, dibutuhkan perancangan kampanye mengenai deteksi dini kista ovarium
untuk para remaja wanita agar dapat merubah stigma dan ketakutan dalam
melakukan pengecekan. Dalam melakukan penelitian, penulis menggunakan
penelitian mix method. Penelitian ini melakukan wawancara kepada dokter
spesialis Obgyn, wawancara survivor kista ovarium, wawancara ahli
kampanye, kuesioner, studi eksisting, dan studi referensi. Penulis merancang
kampanye berdasarkan teori Robin Landa dan strategi AISAS dari Sugiyama
dan Andree. Hasil karya berbentuk sebuah exhibition sebagai media utama
dan sosial media, poster, merchandise, gimmick, photostrip, website sebagai
media sekunder. Dengan peerancangan kampanye deteksi dini kista ovarium
pada remaja wanita, sekiranya dapat bermanfaat bagi wanita agar dapat
mencegah dan menanggulangi penyakit sedini mungkin untuk para remaja
wanita.

Kata kunci: Kista Ovarium, Ovarium, Remaja Wanita, Perancangan,
Kampanye
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DESIGNING A SOCIAL CAMPAIGN FOR EARLY

DETECTION OF OVARIAN CYST IN FEMALE TEENAGERS

(Marcella Aurelia)

ABSTRACT (English)

Ovarian cysts are abnormal tissue growths in the form of sacs filled with
water or flesh in the ovary area. Ovarian cysts are a disease that is often
found in women. In Indonesia, in 2018 there were 13,310 women suffering
from ovarian cysts and 7,842 deaths were recorded. An attitude of not caring
and being afraid of carrying out early checks is one of the causes of delays in
treatment which results in disturbing symptoms. Based on the results of the
questionnaire, many women aged 20-25 underestimate the symptoms of
ovarian cysts they feel and are afraid to have them checked. Therefore, it is
necessary to design a campaign regarding early detection of ovarian cysts
for young women in order to change the stigma and fear of getting checked.
In conducting research, the author used mixed method research. This
research conducted interviews with ob-gyn specialists, interviews with
ovarian cyst survivors, interviews with campaign experts, questionnaires,
existing studies and reference studies. The author designed the campaign
based on Robin Landa's theory and Sugiyama and Andree's AISAS strategy.
The work results take the form of an exhibition as the main media and social
media, posters, merchandise, gimmicks, photostrips, websites as secondary
media. By designing a campaign for early detection of ovarian cysts in
teenage girls, it would be beneficial for women to be able to prevent and treat
the disease as early as possible for teenage girls..

Keywords: Ovarian cysts, Ovarian Female Teenagers , Design, Campaign
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