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PENGARUH KREDIBILITAS INFLUENCER MONICA
AMADEA TERHADAP MINAT BELI KONSUMEN PADA

BRAND MONOMOLLY.ID
(Madeline Melodiska Maxilia)

ABSTRAK

Seiring dengan adanya pertumbuhan dalam bisnis fashion di Indonesia, kemudian
dibantu dengan pertumbuhan media sosial yang pesat membuat para pelaku usaha
bisnis fashion harus memiliki strategi dan taktik yang baik untuk bisa bertahan
dari persaingan. Sebagai salah satu brand fashion yang cukup terkenal
Monomolly.Id, tentu dapat menggunakan strategi influencer marketing untuk
meningkatkan minat beli mereka. Penelitian ini menggunakan metode penelitian
survei dengan menyebarkan kuesioner dan total responden terdapat 275 orang.
Teori yang digunakan dalam penelitian ini adalah Heuristic Processing Theory,
Influencer Marketing (Elaboration Likelihood Model), dan buku Consumer
Behavior: Building Marketing Strategy 11th Edition untuk mendukung variabel
kredibilitas Monica Amadea (independen) dan minat beli konsumen (dependen).
Hasil dari penelitian ini menyatakan bahwa sebesar 57,1% variabel kredibilitas
Monica Amadea mempengaruhi variabel minat beli konsumen pada brand
Monomolly.Id.

Kata kunci: bisnis fashion, media sosial, influencer, kredibilitas, minat beli.
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THE INFLUENCE OF INFLUENCER MONICA AMADEA'S
CREDIBILITY ON CONSUMER BUYING INTEREST IN THE

MONOMOLLY.ID BRAND
(Madeline Melodiska Maxilia)

ABSTRACT (English)

Along with the growth in the fashion business in Indonesia, aided by the
rapid growth of social media, fashion business actors must have good strategies
and tactics to survive the competition. As one of the well-known fashion brands,
Monomolly.Id, can certainly use influencer marketing strategies to increase their
buying interest. This research used a survey research method by distributing
questionnaires and a total of 275 respondents. The theories used in this research
are Heuristic Processing Theory, Influencer Marketing (Elaboration Likelihood
Model), and the book Consumer Behavior: Building Marketing Strategy 11th
Edition to support the variables of Monica Amadea's credibility (independent) and
consumer buying interest (dependent). The results of this research state that
57.1% of Monica Amadea's credibility variable influences the variable consumer
buying interest in the Monomolly.ld brand.

Keywords: fashion business, social media, influencer, credibility, purchase interest
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