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PERANCANGAN ULANG IDENTITAS VISUAL PADA

PRODUK MIE AYAM BANGKA YAMIN NONINA

Radisha Nur Azlia

ABSTRAK

Mie Ayam Bangka Yamin Nonina merupakan bisnis kuliner kecil sejak 2018
di Ciputat, Tangerang Selatan. Bisnis tersebut menjual makanan mie ayam
khas Bangka dengan kaldu ikan tenggiri berbeda dengan mie ayam pada
dasrnya yang menggunakan kaldu ayam. Saat ini, usaha bisnis tersebut
mengalami berbagai tantangan yang selama ini dihadapi oleh pemilik mie
ayam, mulai dari banyaknya pesaingan bisnis, penempatan jualan yang tidak
ideal meskipun menggunakan aplikasi Go-food tetap kurang mengangkat
perhatian konsumen karena pengaruhnya saingan promosi antar jualan mie
ayam dan biaya ongkir yang mahal. Dapat disimpulkan bahwa bisnis ini
mengalami kekurangan identitas visual dengan menggunakan logo yang tidak
konsisten karena menggunakan dua macam logo dengan warna dan font yang
berbeda sehingga audience tidak mudah mengingat kepada mie ayam Nonina.
Metodologi penelitian akan digunakan secara mixed methods yaitu kualitatif
seperti wawancara dan kuantitatif seperti survei online. Kemudian dalam
metodologi perancangan dengan menggunakan teori Wheeler (2013) dengan
lima tahap perancangan yakni research, clarifying strategy, designing
identity, creating touchpoint, dan managing asset. Dalam hasil perancangan
pada media ini ditemani dengan tone of voice yang digunakan yaitu warmth,
lively, dan compassionate dengan tagline “satu gigitan, satu kepuasan”,
Media utama yang dibuat adalah buku GSM atau dikenal sebagai Graphic
Standard Manual yang berisi dengan informasi mengenai logo dan media
kolateral. Kemudian media sekunder berfokus dengan kebutuhan penjualan
mie ayam yaitu t-shirt, celemek, tote bag, bungkus sumpit, signage,
packaging, sticker, dan media promosi seperti Instagram post.

Kata kunci: ldentitas, Produk, Mie Ayam Bangka
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REDESIGNING THE VISUAL IDENTITY OF MIE AYAM

BANGKA YAMIN NONINA

Radisha Nur Azlia

ABSTRACT (English)

Mie Ayam Bangka Yamin Nonina is a small culinary business since 2018 in
Ciputat, South Tangerang. The business sells Bangka specialty chicken
noodle food with mackerel fish broth in contrast to other chicken noodles that
use chicken broth. Currently, the business is experiencing various challenges
that have been faced by chicken noodle owners, ranging from the large
number of business competitors, the placement of sales that are not ideal even
though using the Go-food application still does not raise consumer attention
due to the influence of rival promotions between chicken noodle sales and
expensive shipping costs. It can be concluded that this business experiences
a lack of visual identity by using a logo that is inconsistent because it uses
two kinds of logos with different colors and fonts so that the audience does
not easily remember Nonina chicken noodles. The research methodology will
be used in mixed methods, namely qualitative such as interviews and
guantitative such as online surveys. Then in the design methodology will use
Wheeler's theory (2013) with five design stages namely research, clarifying
strategy, designing identity, creating touchpoints, and managing assets. In
the design results on this media accompanied by the tone of voice used,
namely warmth, lively, and compassionate with the tagline “one bite, one
satisfaction”, the main media created is the GSM book or known as the
Graphic Standard Manual which contains information about logos and
collateral media. Then the secondary media focuses on the needs of chicken
noodle sales, namely t-shirts, aprons, tote bags, chopstick wrappers, signage,
packaging, stickers, and promotional media such as Instagram posts.

Keywords: Identity, Product, Mie Ayam Bangka

IX
Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ... i
HALAMAN PERSETUJUAN ...ttt i
HALAMAN PENGESAHAN ......cociiiieeiet et iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH
Y NS ] B S v
KATA PENGANTAR ..ottt sae e ana s ssena e seeneenenes Vi
A B ST R AK ettt et ra et e nae e e nnaeeanaeeareeeas viil
ABSTRACT (ENQGIISN) ..ottt IX
DAFTAR IS oottt abe s et aneanesbenaanesne e eneasenees X
DAFTAR TABEL ...ttt e e e e e anbaa e e s snsaeeeeanns Xii
DAFTAR GAMBAR ...ttt se e e snae e e anaaessnaaeannaeeanneeens Xiil
DAFTAR LAMPIRAN ..ottt saesa e ssenaasessessessssessessssesseseesenss XVi
BAB | PENDAHULUAN .......coiiiiiiietiiieise s siee e saeassessessassssessesessesseseesessenes 1
1.1 Latar Belakang ..o 1

1.2 Rumusan Masalah.........ccociieiiiiiiieiiesc e 3

1.3 Batasan Masalah............cccccooieiiiiiiii i 3

1.4 Tujuan Tugas AKNIT ..o 4

1.5 Manfaat Tugas AKNIr ..o 4

BAB Il TINJAUAN PUSTAKA ...ttt 6
2.1 Desain Komunikasi Visual.........cccocooeiiienieiin e 6

2.2 1dentitaS Visual .......ccooooiiiiiiiiieiecce e 9

2.2.1 Simplicity (Kesederhanaan) ..........ccccccocevvieiieiieiinccnnn, 9

2.2.2 Warna Berani.......cccocoiiiiiie i 10

2.2.3 Tipografi Kreatif............ccccoovviiiiiiiiii e, 10

2.2.4  KUSEOMISASI ...vvevveiieiiiesieeie e siee e etee e eee e e eaesree e eneeas 10

2.3 PrinsSip DESAIN ....cooviiiiiiieii e s 10

2.3.1 EMPNESIS ...t 10

2.3.2 CONIASE....ueiiiieiieeee e 11

2.3.3 BaAlANCe.....ooiiieiei b 11

2.3.4  AlIGNMENT.....iiiiiiiie e e e 12

2.3.5 REPELITION ..oieiiiiiice e 12

236 FIOW .o 13

X

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



P VAV -1 g o - TR 13

2.5 LLOQ0 et 16

2.6 Brand..ooooiiicie e 20

P A I 1o 0o | ¢ U I SRS 29

BAB IIl METODOLOGI PENELITIAN DAN PERANCANGAN .............. 35
3.1 Metodologi Penelitian............ccooeiieiiiiniieieeie e 35

3.1.1 Metode Kualitatif........coocoreieieniiisinieiesie e 35

3.1.2 Metode Kuantitatif ..........ccoocereiiiiniininnieie e 42

3.2 Metodologi Perancangan ..........c.cooeiveieiieiiesiieseeseesie e e 46

BAB IV STRATEGI DAN ANALISIS PERANCANGAN .......cccocoevviinnnnnnn. 48
4.1 Strategi PErancangan ...........cccceeveieeieeieseeseesieseese e seeseennens 48

4.1.1 RESEAICN ..ottt 48

4.1.2 Clarifying Strategy.........cccoceevveiiereiie s e 48

4.1.3 Designing 1dentity..........cccoceevveieereiie i 52

4.1.4 Creating TOUChPOINT.........ccooiiiiiiiiiicic s 58

4.1.5 ManNaAgGiNg SSEL......couerueriiieriiriiriisieeeieie e 69

4.2 ANalisis PEranCangan .........cccccceiereienininenieeeie e 70

4.2.1 ANalisis Beta TSt ......ccoovevviieiiere e 70

4.2.2 ANALISIS GSM....c.ooiiiiiiiiceseee e 74

4.2.3 Analisis Desain Uniforms ........cccooevvveieneienicnnscscanens 74

4.2.4 Analisis Desain Ephemera..........cccocvvvevviiieiecieeiesee, 76

4.25 ANALISIS SIGNAGE ......ccovevieireirieiteerie et sre e 79

4.2.6 Analisis Merchandise.........ccccocoveiiiiiiiieniineseeee 79

4.2.7 Analisis Social media .........ccccccoevieiiieiieene e 80

4.3 BUUGELING .. .ottt 81

BAB YV PENUTUP ...ttt e e 83
5.1 SIMPUIAN....ooiii s 83

5P Bagan ... V... L 5N BB D 84
DAFTAR PUSTAKA .ttt snas e sanne e anae e s snaeesnsaseenneeeas Xiil
LAMPIRAN ... ottt steie et ese et aseab et se ek st e e b nbe e e se st eneesaesaseesane s XVi

Xi

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1 BUAQELING ...c.veiviiieiirerierieiesiesiesiestesreeseesaesessessesbesseeseeseeseeneesessessessessessenns

UNIVERSITAS
MULTIMEDIA
NUSANTARA

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2. 1 Sarana IAENTITAS .....ocvveveiieieeie et 7
Gambar 2. 2 Sarana INFOrMASH .......cveiieieeiieiie e 7
Gambar 2. 3 Sarana MOTIVASI.........ccueieeiieiieiieeieeieeseeseeseeseesreeie e sre e sree e enee e 8
Gambar 2. 4 Sarana Pengutaran EMOSi..........cccooueieiieeieiieiiee e 8
Gambar 2. 5 Sarana Presentasi dan PromoSi...........ccceieereieeieeiesieesie e seese e 9
Gambar 2. 6 HEAdIINE .............coiiieie et 11
GamMDAr 2. 7 CONLIAST......cceeiriiieiie et ste et s et esreenearaeareeeesneennas 11
Gambar 2. 8 BalANCE...........covviviiiciicie et 12
Gambar 2. 9 AIIGNEMNL ...cveeri e et re e nas 12
Gambar 2. 10 REPELITION ....eeviiieiieiiieee et ste et sre e e sreeaeenaesraeneesneeneas 13
GaMDAr 2. 11 FIOW. ..ttt sae et e te et e snaesnaenneabaennaaneesreenas 13
Gambar 2. 12 PriSma CaNAYA.........cccuieiieieiieiiinie ittt siesieseesessessesnesnesnsseesiesneas 14
Gambar 2. 13 ROUA WAINA........ccuiiieeiieeiieeiteeieeeireeseeesreesseesnneesnnesnseesnnessseesseeenns 14
Gambar 2. 14 PICtorial Marks .........ccccueiieiiieiie et 17
Gambar 2. 15 CharaClers.......c.ccciiiiiiiiec it see e steesae e e sneesre e aeenreesnee s 17
Gambar 2. 16 WOrdmark...........ccoveiieiiieiieciee e see e nre e 18
Gambar 2. 17 MONOGIAMS ..........coueiuirieaeaeeeeiseasessessessessessesseensessessessessessessessessens 18
Gambar 2. 18 LOJOMAIK ..........cceiiiiiiiiiaieiesiente et s e seeseeeesreseesse e siesneas 19
Gambar 2. 19 LOGOMAIK ....c..oiuiiuiiiiiiiiiisiieieie sttt sttt 19
Gambar 2. 20 Letterform MarKS .........ccooieieeieiieeie e 20
Gambar 2. 21 ADSIraCt MarkS ........ccveueiierieie e 20
Gambar 2. 22 Brand.........ccvoiveiiieeie et 21
Gambar 2. 23 Brands Identity ............ccccovveiiiiieiicie e 22
Gambar 2. 24 Brand Mantra............c.ccceiieieiiieiie et 24
Gambar 2. 25 Big IUBA ....c..eeviiieieeciie ettt st 25
Gambar 2. 26 Big IUBA ........cvieieiieie ettt sre e 26
Gambar 2. 27 SOCIAl MEIA.......ccuviiiieiiee et nra e 26
Gambar 2. 28 PaCKAGING........cueeieiiiieiieiieeiee e sbe et sna e nbe e e nraessee s 27
GaAMDAN 2. 29 SIGNAQE . cvvievee it ettt iteaste e e e e e eesbeesnaeeteeessaanbaesbaeanraesseeenes 28
Gambar 2. 30 Jarak Baca AmaN..........cceiiuieiieiiiiiee e csiee st e e e srae s nna e 28
Gambar 2. 3L UNIfOMM ..ottt 29
GaAMDAN 2. 32 SPACE ....cvvieiieire ettt 30
GaAMDBAN 2. 33 LINE ..ttt 30
Gambar 2. 34 SOlid and IMESS .......ccuveeeeiieeieeeieiiienieeeestee e eie e seeesee e e eaneseesees 31
Gambar 2. 35 TONE VAIUE..........coviie et 31
GaAMDBAT 2. 36 TEXIUIE...cvviiveeiii ittt i e s e s e ev e sbs e s e e aee s be e s aae e iba e enee e 32
Gambar 2. 37 Tipografi DIigital...........ccooeiiiiiiiiiiiiei e 33
Gambar 3. 1 Dokumentasi Wawancara Kepada Ine Imelda.............c.ccoccvevernnnnee. 36
Gambar 3. 2 Dokumentasi Wawancara Kedua Kepada Ine Imelda...................... 38
Gambar 3. 3 Logo Mie Ayam Bangka Yamin NONINa ........ccccccevvvevveieeieerinsnene. 39
Gambar 3. 4 Menu Mie Ayam Bangka Yamin NOnina ...........cccccveveviververiesnenne. 39
Xiii

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



Gambar 3.5 L0g0 Mi€ GaCOAN.........ccoeiieriiaieiierie e see et neas 40

Gambar 3. 6 Supergrafis Mie GaCOAN ......civiiueruereriiniiiiieeieie e 41
Gambar 3. 7 Logo MaICIN c..cviiieiieiieie e 41
Gambar 3. 8 Pie Charts Jenis Kelamin, Usia, dan Domisili ................cc.ccoceninee. 43
Gambar 3. 9 Pie Charts dan Polling identitas visual..............ccccocoiiininiiinnnnnn. 44
Gambar 3. 10 Polling Keingatan Logo Mie Ayam NONING.........ccccccerervrerinnnne 44
Gambar 3. 11 Pie Charts Kesan Logo Mie Ayam NONINa..........cccccccevevveverneenne. 45
Gambar 3. 12 Pie Charts Kesan Harga Mie Ayam NONINa ..........cccccevervvevernenne. 45
Gambar 3. 13 Pie Charts dan Polling Media Sosial dan Media Cetak ................ 46
Gambar 4. 1 Mindmap NONING...........cccuiueiiirieieeie e e e enee e e e eaesreesrae e sneesnas 49
Gambar 4. 2 Perancangan Big 1dea...........cc.oooviiieiiiiieiiese e cie e e 49
Gambar 4. 3 Tone of Voice Color Palette...........ccoooiviiiiiniiniienieiese e 52
Gambar 4. 4 Referensi LOJO .......ccueiieieiieiiiiie s ite et esreeae e sna e sraessa e e snee e 53
Gambar 4.5 SKEtSA LOQJO ..........cieeiueeieiieeiieeiesieesteeeesraesteeaesnaesnaeneasaessasseesneeseas 53
Gambar 4. 6 Sketsa Logo FiNal...........c.ccoveiiiiiiiiciicc e 54
Gambar 4. 7 LOQGO PEIrtaAMa .....cveiueeiueeieiieeiieeieseesteesesseesseesessaesssessessaesseessesseesees 54
Gambar 4. 8 Proses Pencarian WarNa ...........coeieeieerieaeeneaseeseesesseeseeseseesseenes 55
Gambar 4. 9 Hasil Logo FINal.............coiiiiiiiiiiiiiiissse e 55
Gambar 4. 10 SupergrafisS UTama..........ccceuereienieiieniesisisesieiee e 56
Gambar 4. 11 Color Palette GSIM .........cooveiiiieiieie e 56
Gambar 4. 12 Color Palette Logo NONING.........cccoieriiiiiiiinieieene e 57
Gambar 4. 13 List Referensi TIPOGrafi .......cccooeieiiriiiiiiiieeeeee e 57
Gambar 4. 14 Tipografi Sweet Bread...........c.ooooiiiiiiiiinieecce e 58
Gambar 4. 15 Tipografi KiNgSNAre ..........cccooeiiiiiiiiiiieneeee e 58
Gambar 4. 16 Proses Pembuatan T-shirt NONINa..........cccccevvvievenieieseee e 59
Gambar 4. 17 Hasil T-Shirt NONING.........cceoiviiiriiereee e 59
Gambar 4. 18 PosiSi LOg0 Celemek............cccoiiiiieiiiiisiiiisiiecee st 60
Gambar 4. 19 Hasil Celemek NONING ..........ccocereieniiiiiiinieieieene e 60
Gambar 4. 19 P0siSi LOGO TOtE BAG .....ccvveieiiecieeiiieiie et 61
Gambar 4. 21 HaSil TOE Bag....ccuiiiuieirieiieeiiee ittt nna e 62
Gambar 4. 22 Proses Hustrasi Karakter ..o 63
Gambar 4. 23 Hasil Packaging NONINa.............cccovieiiiiieeiie vt 63
Gambar 4. 24 Proses Bungkus SUMPIt NONINA........cc.eoieeiiieeiieiie e 64
Gambar 4. 25 Proses Wall Sign..........ccooiiiii e 65
Gambar 4. 26 PoSiST Wall SIgN........ccoiiiiiic e 65
Gambar 4. 27 Tinggi Wall Sign.........ccooiiiii ittt 65
Gambar 4. 28 Proses Karakter StICKEr ..o v 66
Gambar 4. 29 HaSil SICKET ........cccveiiiieiieiiee e 66
Gambar 4. 30 Proses Tiga Karakter ...t 67
Gambar 4. 31 Proses Tiga lustrasi Makanan ...........c.cccceevveveiiiereeresieeseeseseenes 68
Gambar 4. 32 Hasil InStagram POSt........ccciveeiviirce it 68
Gambar 4. 33 LAYOUL GSIM ........coiiiieiiec et 69
Gambar 4. 34 Hasil AKNIF GSM .......coooiiiiiiiii e 69
Xiv

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



Gambar 4. 35 Wawancara dengan Vanya Valerie Theofilus.............ccccociiinnne 70

Gambar 4. 36 Wawancara dengan Abigaile JaSmine............cccceverereninciinnnnnns 71
Gambar 4. 37 Wawancara dengan Asa Adzika Ahmatovna...........cccceceveervnnnnne 73
GaMDAr 4. 38 GSIM ittt ettt nas 74
Gambar 4. 39 T-ShIFT.......oieeiiie e 75
Gambar 4. 40 CelemMEK........ooiiieiieiiee et 76
Gambar 4. 41 PACKAGING.........cueiueiueiieiieeisiasseseesseassesseesseassessesssssssesseessesssesessnes 77
Gambar 4. 42 TOE DAY ........cc.eoveieeieiie et et ste e st e steaaearaesraeaeana e seeeesneeneas 78
Gambar 4. 43 BUNQKUS SUMPIL.....cciviiieiieiiiie it ere e sneene e ste e nnas 78
Gambar 4. 44 Wall SIGN ......covviviiiee ettt s sra e e e aesnee e 79
GamDBAr 4. 45 STICKETS ...uveieiie ettt sttt b s b sbe e eneas 80
Gambar 4. 46 INStagram POSt ........cccociuiiiiiicicee e 81
XV

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A FOrm BimMDINGAN .........coiiiiiiiiiieiiesiisie s XVi
Lampiran B KUEBSIONET ..........oiieieiieiieeiieseesteeste e siaesneanaesnaesbe e sseesseenaesneenseens XVilil
Lampiran C Surat 1Zin WaAWANCAIA ............ccceiveerreerueseeseesieseesneseeseesseesaesseeses XXV
Lampiran D TUMNITIN oo ne e aesna s e neesneenne e XXVi
Lampiran E Transkrip WaWaNCAra .........ccceerueieeieereeseeseaseeseessesssessesssesseesnens XXViii
Lampiran F Transkrip Wawancara Beta TeSt ...........ccccevvvereiiieiicnesieesi e XXX
Lampiran G Karya AKNIE ..o sre e sra e XXXVi
XVi

Perancangan Ulang Identitas..., Radisha Nur Azlia, Universitas Multimedia Nusantara



