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ABSTRAK

Berkembangnya zaman di era digital menurut peraturan Bank Indonesia
perkembangan teknologi dan sistem informasi terus melahirkan berbagai
inovasi khususnya financial technology dalam rangka memenuhi kebutuhan
masyarakat, termasuk di bidang jasa sistem pembayaran, baik dari sisi
instrumen, penyelenggara, mekanisme, maupun infrastruktur
penyelenggaraan proses transaksi pembayaran, saat ini PT Mapan Global
Reksa atau lebih dikenal dengan Dompet digital GoPay yang merupakan
platfrom pembayaran digital digunakan oleh berbagai aplikasi, gerai-gerai
online dan konvensional dimanapun. Untuk mengetahui pengaruh perceived
usefulness, perceived ease of use, perceived security, perceived risk serta
social influence terhadap behavioral intention pada pengguna Dompet Digital
GoPay di Indonesia adalah tujuan dari penelitian ini. Metode yang digunakan
dalam penelitian ini adalah metode kuantitatif dengan jenis penelitian yang
digunakan adalah deskriptif, skala pengukuran yang digunakan adalah skala
likert. Populasi penelitian ini adalah pengguna aplikasi GoPay di Indonesia
menggunakan teknik sampling non probability. Metode analisis data yang
digunakan dalam penelitian ini adalah Structural Equation Modeling (SEM).
Pengolahan data dilakukan dengan menggunakan SPSS versi 29. Hasil dari
penelitian ini menjurus pada tanggapan responden mengenai Vvariabel
perceived usefulness dan perceived ease of use masuk dalam kategori Baik,
variabel social influence, perceived security serta perceived trust masukdalam
kategori Cukup Baik, serta hasil dari analisis SPSS adalah perceived security,
perceived trust dan social influence memiliki pengaruh signifikan terhadap
behavioral intention.

Kata kunci: Behavioral intention, Social Influence, Perceived Trust,
Perceived security
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Pengaruh Perceived Usefulness, Perceived Ease Of Use, Perceived
Security, Perceived Trust dan Social Influence terhadap Behavioral
Intention GoPay sebagai E-Wallet

Vannes Fergi Ananda Dakhi

ABSTRACT (English)

The developments in the digital era, according to Bank Indonesia regulations,
developments in technology and information systems continue to give rise to
various innovations, especially financial technology, in order to meet the
needs of society, including in the field of payment system services, both in
terms of instruments, organizers, mechanisms and infrastructure for carrying
out payment transaction processes, Currently PT Mapan Global Reksa or
better known as the GoPay digital wallet, which is a digital payment platform
used by various applications, online and conventional outlets everywhere. To
determine the influence of perceived usefulness, perceived ease of use,
perceived security, perceived risk and social influence on behavioral intention
among GoPay Digital Wallet users in Indonesia is the aim of this research.
The method used in this research is a quantitative method with the type of
research used is descriptive, the measurement scale used is a Likert scale. The
population of this research is GoPay application users in Indonesia using non-
probability sampling techniques. The data analysismethod used in this
research is Structural Equation Modeling (SEM). Data processing was
carried out using SPSS version 29. The results of this research lead to
respondents' responses regarding the variables perceived usefulness and
perceived ease of use being in the Good category, the variables social
influence, perceived security and perceived trust being in the Fairly Good
category, as well as the results of the analysis SPSS is that perceived security,
perceived trust and social influence have a significant influence on behavioral
intention.

Keywords: Behavioral intention, Social Influence, Perceived Trust,
Perceived security
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