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PERANCANGAN BUKU DESAIN PAMERAN 

BAGI PELAKU KREATIF  

DI BIDANG DESAIN KOMUNIKASI VISUAL 

(Maria Faustina Edita) 

ABSTRAK 

Pameran menjadi salah satu aspek yang termasuk dalam ranah kompetensi 
DKV. Pameran merupakan salah satu media untuk komunikasi atau 
menyampaikan pesan kepada audiens. Dalam penyelenggaraan pameran, 
dibutuhkan desain pameran. Desain pameran berperan untuk memastikan 
audiens dapat menangkap pesan, cerita, atau informasi pameran melalui 
penataan ruang pamer. Desain pameran juga berperan untuk menawarkan 
pengalaman secara fisik dan psikologis. Namun, kesadaran akan peran dan 
tata cara dalam desain pameran di Indonesia masih relatif rendah. Media 
informasi tentang desain pameran yang berbahasa Indonesia juga belum 
banyak beredar. Oleh karena itu, dibutuhkan perancangan media informasi 
berupa buku tentang desain pameran yang dapat memberikan informasi 
serta panduan bagi pelaku kreatif di bidang DKV. Dalam perancangan ini, 
digunakan metode penelitian mixed methods, yaitu kualitatif melalui 
wawancara, studi eksisting, dan referensi, serta kuantitatif melalui 
kuesioner. Metode perancangan yang digunakan adalah define, research, 
ideate, prototype, select, implement, dan learn. 
 
Kata kunci: Pameran, Desain Pameran, Buku 
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BOOK DESIGN ABOUT EXHIBITION DESIGN 

FOR CREATIVE PROFESSIONALS OF 

VISUAL COMMUNICATION DESIGN 

 (Maria Faustina Edita) 

ABSTRACT (English) 

Exhibition is one of the aspects included in Visual Communication Design’s 
competency. Exhibition is a medium for communication or conveying 
messages to the audience. In the preparation of an exhibition, exhibition 
design is plays a big role. Exhibition design plays a role in ensuring that the 
audience can capture the message, story, or exhibition information through 
the arrangement of the exhibition space. Exhibition design also plays a role 
in offering a physical and psychological experience. However, awareness of 
the roles and process in exhibition design in Indonesia is still relatively low. 
There are not many media information about exhibition design in 
Indonesian. Therefore, it is necessary to design an information media about 
exhibition design that can provide information and guidance for 
practitioners of Visual Communication Design. One of the form of 
information media is printed book. In this final project, mixed methods 
research methods were used. Qualitative research through interviews, 
existing studies and references, and quantitative research through 
questionnaires. The design methods used are define, research, ideate, 
prototype, select, implement, and learn. 
 
Keywords: Exhibition, Exhibition Design, Book 
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