
 

136 
Pemaknaan Model Laki-laki…, Bernadia Anggita Aryani, Universitas Multimedia Nusantara 

 

 

DAFTAR PUSTAKA 
Agustang, A., Fakultas, K. :, Sosial, I., Makassar, U. N., Himpunan, D., Tenri, A., 

Agustang, P., Said, M., Rasyid, R., Studi, P., Geografi, P., Pendidikan, J., & 
Sosial, I. P. (2016). SEMINAR NASIONAL “Revolusi Mental dan 
Kemandirian Bangsa Melalui Pendidikan Ilmu-ilmu Sosial dalam 
Menghadapi MEA 2015” PERKEMBANGAN PERAN JENDER DALAM 
PRESPEKTIF TEORI ANDROGINI. 
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=o
1tG7eYAAAAJ&citation_for_view=o1tG7eYAAAAJ:Tiz5es2fbqcC 

Alamsyah, A. G., & Sumanti, S. T. (2023). Komunikasi interpersonal pada konsep 
diri mahasiswa laki-laki metroseksual di kota Medan. Satwika : Kajian Ilmu 
Budaya Dan Perubahan Sosial, 7(1), 263–275. 
https://doi.org/10.22219/satwika.v7i1.25630 

Arnie, M., Maryani, E., & Aristi, N. (2017). Representasi laki-laki metroseksual 
dalam iklan vaseline men face moisturizer. Jurnal Manajemen Komunikasi, 
2(1), 10–17. 

Arwan. (2020). Budaya Patriarki Bahasa Dan Gender Terhadap Perempuam Bima. 
Jurnal Ilmu Sosial Dan Pendidikan, 4. 

Bar, S., & Javed, S. (2021, November 25). What is Toxic Masculinity and how can 
it be addressed? Independent. 

Barker, C. (2003). Cultural studies: Theory and practice. Sage. 
Barry, B., & Reilly, A. (2020). Crossing Gender Boundaries. 
Beynon, J. (2002). Masculinities and culture. Open University. 
Connell, R. (2015). An Iron ManM: The Body and Some Contradictions of 

Hegemonic Masculinity. In Sociological perspectives on sport (pp. 141–149). 
Routledge. 

Creswell, D. J., & Creswell, J. W. (2023). Research Design Qualitative, 
Quantitative, and Mixed Methods Approaches (John W Creswell and David J 
Creswell). 

Daulay, H. (2018). SINTA 3 Konstruksi Maskulinitas Global-Medan pdf. Jurnal 
Penelitian Kesejahteraan Sosial . 

Fathinah, E., Priyatna, A., & Adji, M. (2017). MASKULINITAS BARU DALAM 
IKLAN KOSMETIK NEW MASCULINITY IN KOREAN COSMETIC 
ADVERTISING: ETUDE AND TONYMOLY. 

Fauzi, E. P. (2021). Konstruksi Sosial Soft Masculinity dalam Budaya Pop Korea. 
Jurnal Ilmu Komunikasi, 19(1), 127. https://doi.org/10.31315/jik.v19i1.3687 

Fischer, G. V. (2001). Pantaloons & Power: A Nineteenth-century Dress Reform in 
the United States. Kent State University Press. 
https://books.google.co.id/books?id=RQF73wyHfCIC 

Fitriyani, M., & Prahastuti, N. F. (2020). Personal Branding, Format Baru. 
Laksana. 

Funay, C. M., & Rahmiaji, L. R. (2018). Representasi androgini Jovi Adhiguna di 
video blog youtube. Interaksi Online, 6(2), 56–66. 



 

137 
Pemaknaan Model Laki-laki…, Bernadia Anggita Aryani, Universitas Multimedia Nusantara 

 

Githapradana, D. M. W. (2022). Aesthetics and Symbolic Meaning of Androgynous 
and CO-ED Style Trends in Men’s Fashion. Humaniora, 13(1), 23–32. 
https://doi.org/10.21512/humaniora.v13i1.7378 

Goos, G., Hartmanis, J., Van Leeuwen, J., Hutchison, D., Kittler, J., Kleinberg, J. 
M., Mattern, F., Zurich, E., Mitchell, J. C., Naor, M., Steffen, B., Terzopoulos, 
D., & Tygar, D. (2019). Social Computing and Social Media: Communication 
and Social Communities. In Lecture Notes in. 
http://www.springer.com/series/7409 

Gusti Yanti, P., Hidayatullah, S., & Richa Khairani, dan. (2018). REPRESENTASI 
EKRANISASI NOVEL DEAR NATHAN KARYA ERISCA FEBRIANI (Vol. 01, 
Issue 1). 

Harrington, C. (2021a). What is “Toxic Masculinity” and Why Does it Matter? Men 
and Masculinities, 24(2), 345–352. 
https://doi.org/10.1177/1097184X20943254 

Harrington, C. (2021b). What is “Toxic Masculinity” and Why Does it Matter? Men 
and Masculinities, 24(2), 345–352. 
https://doi.org/10.1177/1097184X20943254 

Hermawan, L. A., Mei, R., & Malau, U. (2022). Motif Pada Pria Pengguna Fashion 
Androgini (Studi Fenomenologi Pada Pria Pengguna Fashion Androgini Di 
Media Sosial Instagram). Jurnal Heritage, 10, 188–200. 

Hidayat, A. (2020, July 12). Tren Kemewahan Gaya dan Warna Rambut. Jawa Pos. 
Hinchcliffe, A. (2020). INTRODUCING FASHION THEORY FROM 

ANDROGYNY TO ZEITGEIST. https://lccn.loc.gov/2020024305 
IJRS. (2021, September 28). Kekerasan Seksual Pada Laki-laki: Diabaikan dan 

Belum Ditangani Dengan Serius. Indonesia Judical Research Society. 
Indira, A., Prihandari Satvikadewi, A. A. I., & Danadharta, I. (2023). ANALISIS 

RESEPSI MAHASISWA DI SURABAYA TERHADAP SOFT MASCULINITY 
PADA MANGA TOKYO REVENGERS 1. 

Iwamoto, D. K., Brady, J., Kaya, A., & Park, A. (2018). Masculinity and 
Depression: A Longitudinal Investigation of Multidimensional Masculine 
Norms Among College Men. American Journal of Men’s Health, 12(6), 1873–
1881. https://doi.org/10.1177/1557988318785549 

Jacqueline, G. (2019). Self-disclosure individu androgini melalui instagram 
sebagai media eksistensi diri. https://doi.org/10.25139/jsk.3i2.1497 

Johnson, A. G. (2014). The Gender Knot. 
Jung, C. (2011). Korean masculinities and transcultural consumption Yonsama, 

Rain, Oldboy, K-Pop idols (Sun Jung). 
Kementrian Hukum dan HAM RI. (2023, February 8). Perlindungan Hukum 

Terhadap Kekerasan Kepada Anak di Indonesia. Kementrian Hukum Dan 
HAM RI. 

Khamis, S., Ang, L., & Welling, R. (2017). Self-branding, ‘micro-celebrity’ and the 
rise of Social Media Influencers. Celebrity Studies, 8(2), 191–208. 
https://doi.org/10.1080/19392397.2016.1218292 

Kribo, D. DI, Dwi Sanjaya, H., & Agung Esfandari, D. (2017). KONSEP DIRI 
MAHASISWA PRIA METROSEKSUAL BERAMBUT KERITING. 2(1), 42–55. 



 

138 
Pemaknaan Model Laki-laki…, Bernadia Anggita Aryani, Universitas Multimedia Nusantara 

 

Kumalasari, P., & Wijayakusuma, F. (2020). Less Masculine, More Feminine dan 
Less Feminine, More Masculine: Laki-laki Mengekspresikan Androgini 
Melalui Fashion. In Jurnal Emik (Vol. 3, Issue 2). 

Kumparan.com. (2022). “Toxic Masculinity” di Indonesia: Lelaki Juga Boleh 
Menangis. Kumparan.Com. https://kumparan.com/chantigi-mutiara/toxic-
masculinity-di-indonesia-lelaki-juga-boleh-menangis-1z3plFBxqOE 

Lautama, C. A. (2021). GAYA FASHION ANDROGINI DAN KEMUNCULAN 
SOSOK NON-BINARY. MODA, 3(1), 1–13. 
https://doi.org/10.37715/moda.v3i1.1795 

Liee, A. (2023). Instagram @anastliee . 
https://www.instagram.com/p/Cv6_wDSSU3X/?img_index=1 

Mahendra, B., Communications, M., & Security, G. P. (2017). Eksistensi Sosial 
Remaja dalam Instgram. In Jurnal Visi Komunikasi (Vol. 16, Issue 01). 
www.frans.co.id 

Maraya, O. E., Syukur, M., Ridwan, M., & Said, A. (2021). DEKONSTRUKSI 
MAKNA MASKULINITAS MELALUI TREND KOREAN POPULER (K-POP) 
PADA PENGGEMAR K-POP DI KOTA MAKASSAR. 

Marcia, J. E., Waterman, A. S., Matteson, D. R., Archer, S. L., & Orlfsky, J. L. 
(1993). Ego Identity: A Handbook for Psychosocial Research. Springer-
Verlag New York. 

McCorquodale, S. (2019). Influence How Social Media Influencers Are Shaping 
Our Digital Future (Sara McCorquodale) (Z-Library). 

Meikle, G. (2016). Social Media: Communication, Sharing and Visibility. 
Morgado, M. (2014). Fashion phenomena and the post-postmodern condition: 

Enquiry and speculation. Fashion, 1, 313–339. 
https://doi.org/10.1386/fspc.1.3.313_1 

Musen, J., Henry, P., Conger, Janeway, J., & Kagen. (1969). Child Development 
and Personality (3rd ed.). New York: Harper & Row. 

Nadira, N. D., Danadharta, I., & Ayodya, B. P. (2024). ANALISIS RESEPSI 
MAHASISWA ILKOM UNTAG TERHADAP PESAN TOXIC MASCULINITY 
MELALUI FOTO INSTAGRAM JEFRI NICHOL. 3(1). https://jurnal.untag-
sby.ac.id/index.php/sintesa 

Neuman, L. W. (2014). Basics of Social Research : qualitative & quantitative 
approaches. Pearson Education Limited. 

Nurhadi, Z. F. (2018a). Model Komunikasi Sosial Laki-Laki Feminim. 
Nurhadi, Z. F. (2018b). Model Komunikasi Sosial Laki-Laki Feminim. 
opini.id. (2021, June 21). Gue Fleksibel, Bisa Jadi Cowok atau Cewek Sekaligus. 

https://www.youtube.com/watch?v=ydP_iuYhSlY 
Pearson, E. (2019). Extremism and toxic masculinity: The man question re-posed. 

In International Affairs (Vol. 95, Issue 6, pp. 1251–1270). Oxford University 
Press. https://doi.org/10.1093/ia/iiz177 

Peter, T. (1996). The Brand Called You. Fast Company. 
https://www.fastcompany.com/28905/brand-called-you 

Prakasa, S. J. (2015). JIPSi Jurnal Ilmu Politik dan Komunikasi. 
http://jipsi.fisip.unikom.ac.id 



 

139 
Pemaknaan Model Laki-laki…, Bernadia Anggita Aryani, Universitas Multimedia Nusantara 

 

Priherdityo, E. (2016, March 8). Wanita Karier di Indonesia Terbanyak Keenam di 
Dunia. CNN Indonesia. 

Putro, F. H. A., Novita, R., & Puspitasari, A. (2023). PERILAKU PENGGUNAAN 
MEDIA SOSIAL DAN IDENTITAS DIRI SETELAH PANDEMI COVID 19 
(Studi Deskriptif Kualitatif Tentang Perilaku Penggunaan Media Sosial dan 
Identitas Diri di Kalangan Mahasiswa S1 Jurusan Komunikasi Universitas 
Boyolali). Intelektiva. 

Ramdani, M. F. F., Putri, A. V. I. C., & Wisesa, P. A. D. (2022). REALITAS 
TOXIC MASCULINITY DI MASYARAKAT. In Universitas Negeri 
Surabaya (Vol. 2022). 

Ranathunga, G. M., & Uralagamage, S. R. (2019). AN INVESTIGATIVE STUDY 
OF THE ANDROGYNOUS FASHION CONCEPT AND ITS IMPACT ON 
THE SRI LANKAN FASHION MARKET. 

Rindegan, I. (2023). Instagram @ichsanrindengan. 
https://www.instagram.com/p/CPnePU4H66l/ 

Rindengan, I. (2023). Instagram @ichsanrindengan . 
https://www.instagram.com/p/CzJemF-BvwV/?img_index=1 

Rokhmansyah, A. (2016a). Pengantar Gender dan Feminisme: Pemahaman Awal 
Kritik Sastra Feminisme. Garudhawaca. 
https://books.google.co.id/books?id=tDUtDQAAQBAJ 

Rokhmansyah, A. (2016b). Pengantar gender dan feminisme: Pemahaman awal 
kritik sastra feminisme. Garudhawaca. 

Sakina, A. I. (2017). Menyoroti budaya patriarki di Indonesia. Share: Social Work 
Journal, 7(1), 71–80. 

Santoso, B. (2021, April 21). Geger Remaja Pria Diperkosa Wanita Dewasa: “Stop 
Jangan Dijadikan Lelucon.” Suara.Com. 

Santrock, J. (2007). Adolescence. McGraw-Hill Education. 
https://books.google.co.id/books?id=L7f2IgAACAAJ 

Santrock, J. W. (2023). Life-Span Development, 19th Edition (19th ed.). McGraw-
Hill US Higher Ed ISE. 

Sitanggang, A. O. (2020). ANDROGINI: POPULARITAS DAN EKSISTENSI 
BAGI REMAJA DI ERA DIGITAL ANDROGYNY: POPULARITY AND 
EXISTENCE FOR YOUTH IN DIGITAL ERA. In Jurnal Spektrum 
Komunikasi (Vol. 8, Issue 1). 

Smith, J. (2009a). Interpretative Phenomenological Analysis: Theory, Method and 
Research. 

Smith, J. (2009b). Interpretative Phenomenological Analysis: Theory, Method and 
Research. 

Smith, J. A., Flowers, P., & Larkin, M. (2022). INTERPRETATIVE 
PHENOMENOLOGICAL ANALYSIS. 

Srikandi, C. N. (2021). Representasi Sosok Cut Nyak Dien Sebagai Agensi 
Feminisme Alternatif dalam Film Tjoet Nja’Dhien. LITERA, 20(3), 387–404. 

Suprapto, D. (2023). Representasi Maskulinitas Hegemonik dalam Iklan. Jurnal 
Penelitian Dan Pengembangan Sains Dan Humaniora, 2(1), 1–11. 



 

140 
Pemaknaan Model Laki-laki…, Bernadia Anggita Aryani, Universitas Multimedia Nusantara 

 

TFR News. (2020, July 17). Bagaimana model androgini Indonesia bertahan di 
industri. https://tfr.news/articles/2020/7/17/bagaimana-model-androgini-
indonesia-sukses 

Tirto.id. (2017). Ledakan Industri Kecantikan Pria  Baca selengkapnya di artikel 
“Ledakan Industri Kecantikan Pria.” https://tirto.id/ledakan-industri-
kecantikan-pria-cuZc 

Utami, C. M., & Demartoto, A. (2022). GAYA HIDUP MAHASISWA 
METROSEKSUAL SEBAGAI REPRESENTASI MASKULINITAS BARU 
(Studi Kasus pada Mahasiswa Metroseksual di Universitas Sebelas Maret). 
Journal of Development and Social Change, 5(1), 1–10. 

Wahyudi, A., SM, A. E., & Risdiyanto, B. (2022). REPRESENTASI TOXIC 
MASCULINITY PADA FILM “NANTI KITA CERITA TENTANG HARI 
INI (NKCTHI).” Jurnal Komunikasi Dan Budaya, 3(1), 101–111. 

Wanita, P. K. (1919). Hak Azasi Perempuan: Instrumen Hukum Untuk Mewujudkan 
Keadilan Gender. -. 

Wasesa, S. A. (2018). Personal Branding. Noura Books. 
We Are Social. (2023, January). Special Report Digital 2023. We Are Social. 

https://wearesocial.com/uk/blog/2023/01/digital-2023/ 
Zayer, L. T., McGrath, M. A., & Castro-González, P. (2020). Men and masculinities 

in a changing world: (de)legitimizing gender ideals in advertising. European 
Journal of Marketing, 54(1), 238–260. https://doi.org/10.1108/EJM-07-2018-
0502 

  

  


