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Kevin Lieonardi 

 

ABSTRAK 

 

Perkembangan teknologi di Indonesia telah mengubah pola perilaku kehidupan, terutama 

dalam hal berbelanja. Potensi pasar yang besar untuk belanja online, mendorong persaingan 

antar Perusahaan seperti Shopee, TikTok Shop, Tokopedia, Lazada untuk berinovasi 

dengan program hingga fitur live streaming shopping. Awalnya, Shopee mendominasi 

persaingan, diikuti oleh TikTok. Namun, saat TikTok mengalami kendala dan tutup 

sementara, mayoritas pengunanya beralih ke Shopee. Namun, setelah TikTok kembali, 

Shopee gagal mempertahankan konsumen yang beralih dan TikTok berhasil mengambil 

posisi tearats. Metode yang digunakan adalah deskriptif kuantitatif, serta teknik 

pengumpulan data non-probability, judgemental sampling. Melibatkan 177 responden 

dianalisis menggunakan SmartPLS. Hasil dari penelitian ini menyatakan performance 

expectancy, effort expectancy, social influence, hedonic motivation, price value 

berpengaruh positif terhadap behavioral intention, selain itu behavioral intention 

berpengaruh positif terhadap use behavior. Sedangkan variabel facilitating conditions tidak 

berpengaruh terhadap behavioral intention     

 

Kata kunci: Behavioral Intention, Use Behavior, Live Streaming Shopping.  
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THE INFLUENCE OF PERFORMANCE EXPECTANCY, 

EFFORT EXPECTANCY, SOCIAL INFLUENCE  

FACILITATING CONDITIONS, HEDONIC 

MOTIVATION, PRICE VALUE ON  

SHOPEE LIVE USER BEHAVIOR  

WITH BEHAVIORAL INTENTION  

AS MEDIATION 

 Kevin Lieonardi 

 

ABSTRACT (English) 

 

Technological developments in Indonesia have changed life behavior patterns, especially in 

terms of shopping. The huge market potential for online shopping has encouraged 

competition between companies such as Shopee, TikTok Shop, Tokopedia, Lazada to 

innovate with programs and live-streaming shopping features. Initially, Shopee dominated 

the competition, followed by TikTok. However, when TikTok experienced problems and 

temporarily closed, most of its users switched to Shopee. However, after TikTok returned, 

Shopee was failed to retain the consumers who switched and TikTok succeeded in taking a 

back seat. The method used is desriptive quantitative, as well as non-probability data 

collection techniques, namely judgmental sampling using data from 177 respondents which 

were then analyzed using SmartPLS. The results of this research state that performance 

expectancy, effort expectancy, social influence, hedonic motivation, price value have a 

positive effect on behavioral intention. In addition, behavioral intentions have a positive 

effect on use behavior. Meanwhile, the facilitating condition variable has no effect on 

behavioral intentions. 

 

Keywords: Behavioral Intention, Use Behavior, Live Streaming Shopping. 
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