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Pengaruh Knowledge about Organic Personal Care Product, Natural Content,
Ecological Welfare, Sensory Appeal, Quality, dan Price terhadap Utilitarian
Attitude dan Hedonic Attitude serta Implikasinya terhadap Purchase Intention
Skincare Kahf

Timotius Dustin

ABSTRAK

Skincare yang semakin hari semakin menjadi kebutuhan utama Masyarakat Indonesia. Kini
pria semakin sadar akan pentingnya merawat kulit wajah dan tidak lagi menolak skincare
karena awalnya dinilai sebagai produk yang memiliki persepsi sebagai hal feminim
terutama skincare natural yang kini semakin dilirik konsumen karena dipercaya memiliki
khasiat yang lebih baik dibanding skincare non-natural atau konvensional. Penelitian ini
dilakukan untuk mencari tahu pengaruh knowledge about organic personal care product,
natural content, ecological welfare, sensory appeal, quality, dan price terhadap utilitarian
attitude dan hedonic attitude serta implikasinya terhadap purchase intention skincare Kahf.
Penelitian ini dilakukan dengan menggunakan model penelitian S-O-R model. Penulis
mencari 249 responden dengan kriteria yang sudah ditentukan, yaitu pria yang
menggunakan skincare secara rutin, memiliki pengetahuan tentang skincare natural,
pernah menggunakan rangkaian produk Kahf, namun disaat yang sama tidak pernah
membeli produk Kahf. Hasil penelitian menunjukkan bahwa knowledge about organic
personal care product, sensory appeal, quality, dan price memiliki pengaruh positif
terhadap utilitarian attitude. Selain itu knowledge about organic personal care product dan
sensory appeal memiliki pengaruh positif terhadap hedonic attitude. Kedua variabel pada
dimensi organisme, yaitu utilitarian attitude dan hedonic attitude juga memiliki pengaruh
positif terhadap variabel pada dimensi response, yaitu purchase intention. Model penelitian
yang digunakan adalah kuantitatif dengan jenis skala likert 1-7. Responden dikumpulkan
olen penulis secara daring melalui Google Form dan diolah menggunakan aplikasi
SmartPLS 4.

Kata kunci: skincare natural, S-O-R model, purchase intention, utilitarian
attitude, hedonic attitude
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Influence of Knowlodge about Organic Personal Care Product, Natural
Content, Ecological Welfare, Sensory Appeal, Quality, and Price towards
Utilitarian Attitude and Hedonic Attitude and the Implication on Purchase
Intention Kahf Skincare

Timotius Dustin

ABSTRACT

Skincare is increasingly becoming the primary need of Indonesian society. Now men are
increasingly aware of the importance of facial skincare and no longer refuse skincare
because it was initially considered as a product that has a perception as a feminine thing
especially natural skincare that is now increasingly viewed by consumers because it is
believed to have better effects than non-natural or conventional skin care. The research
was conducted to investigate the influence of knowledge about organic personal care
products, natural content, ecological welfare, sensory appeal, quality, and price on
utilitarian attitude and hedonic attitude as well as its implications on purchase intention
skincare Kahf. The author searched for 249 respondents with defined criteria, i.e. men who
use skincare routinely, have knowledge about skincare natural, have used the Kahf range
of products, but at the same time have never bought Kahf products. The results of the
research showed that knowledge about organic personal care products, sensory appeal,
quality, and price have a positive influence on utilitarian attitude. Besides, knowledge
about organic personal care products and sensorial appeal has a positive effect on hedonic
attitude. The research model used is quantitative with a type of likert scale 1-7.
Respondents were collected by the authors online through Google Forms and processed
using the SmartPLS 4 application.

Keywords: skincare natural, S-O-R model, purchase intention, utilitarian
attitude, hedonic attitude
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