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PENGARUH DEMOGRAPHIC ,  SOCIAL  DAN 

ENVIRONMENTAL FACTORS  TERHADAP 

ENTREPRENEURIAL INTENTION  PADA  

GENERASI Z DI  TANGERANG  

 

 Martin Lie  

 

ABSTRAK 

 

Kondisi lapangan pekerjaan di Indonesia saat ini masih menjadi tantangan dan 

masalah yang cukup besar. Dalam kondisi lapangan pekerjaan yang sulit seperti ini, 

maka penting sekali untuk menyadarkan generasi muda bahwa pentingnya 

kewirausahaan. Dengan berwirausaha kita juga dapat membantu membuka 

lapangan pekerjaan dalam masyarakat, meningkatkan ekonomi negara, menambah 

pendapatan nasional dari pajak bisnis kita, menambah keterampilan berbisnis, dan 

masih banyak keuntungan lainnya. Dalam penelitian ini penulis menganalisis 

apakah Demographic, Social, dan Environmental Factors mempengaruhi 

Entrepreneurial Intention Generasi Z di Tangerang. Penelitian ini menggunakan 

pendekatan kuantitatif terhadap 155 responden Gen Z di Tangerang yang diperoleh 

melalui kuesioner menggunakan Google  Form. Hasil analisa menggunakan metode 

Structural Equation Modeling (SEM) dan pengolahan data menggunakan perangkat 

lunak SmartPLS 3, menunjukkan bahwa Age dan Social Factors berpengaruh 

positif terhadap Entrepreneurial Intention. Sementara Gender, Occupation, 

Locality of Stay, Family Income, dan Environmental Factors tidak berpengaruh 

terhadap Entrepreneurial Intention.  

 

Kata kunci: Demographic Factor, Social Factor, Environmental Factors, 

Entrepreneurial Intention, Age, Gender, Occupation, Locality of Stay, Family 

Income. 
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THE EFFECTS OF DEMOGRAPHIC, SOCIAL  

AND ENVIRONMENTAL FACTORS ON 

ENTREPRENEURIAL INTENTION IN 

GENERATION Z IN TANGERANG 

 Martin Lie  

 

ABSTRACT  

 

The current employment situation in Indonesia is still a big challenge and problem. 

In this difficult employment situation, it is important to make the younger 

generation realise the importance of entrepreneurship. With entrepreneurship we 

can also help create jobs in society, improve the country's economy, increase 

national income from our business taxes, increase business skills, and many other 

benefits. In this study, the author analyses whether Demographic, Social, and 

Environmental Factors affect the Entrepreneurial Intention among Generation Z in 

Tangerang. This study uses a quantitative approach to 155 Gen Z respondents in 

Tangerang obtained through a questionnaire using Google Form. The results of the 

analysis using the Structural Equation Modeling (SEM) method and data 

processing using SmartPLS 3 software, show that Age and Social Factors have a 

positive effect on Entrepreneurial Intention. While Gender, Occupation, Locality of 

Stay, Family Income, and Environmental Factors have no effect on Entrepreneurial 

Intention. 

 

 

Keywords: Demographic Factor, Social Factor, Environmental Factors, 

Entrepreneurial Intention, Age, Gender, Occupation, Locality of Stay, Family 

Income. 
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