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ANALISIS FAKTOR YANG MEMPENGARUHI BEHAVIOR INTENTION 

APLIKASI JENIUS DIGITAL BANKING 

 Felysia Thomas 

ABSTRAK 

 

Jenius merupakan layanan digital banking yang diluncurkan oleh Bank 

BTPN. Terdapat juga beberapa digital banking lainnya seperti Bank Jago, 

Digibank by DBS, Blu by BCA. Jenius menjadi Pioneer dalam digital 

banking namun banyak mendapatkan ulasan buruk terhadap kinerja sistem 

yang diberikan Jenius. Tujuan dilakukannya penelitian ini untuk mengetahui 

pengaruh dari Perceived Usefulness, Perceived Ease of Use, Perceived Trust, 

Perceived Risk dan Subjective Norms terhadap Behavior Intention aplikasi 

Jenius. Metode yang diadopsi dalam penelitian ini adalah deskriptif 

kuantitatif dan menggunakan non-probability sampling. Data dikumpulkan 

melalui penyebaran survei dengan memperoleh 200 responden dengan 

kriteria generasi Z yang berusia 17-27 tahun, orang yang mengetahui dan 

pernah menggunakan Jenius, pernah mengalami permasalahan pada Jenius, 

sudah jarang bahkan tidak aktif penggunaan Jenius dan terdapat orang 

terdekat yang menggunakan Jenius. Data dioleh menggunakan software IBM 

SPSS versi 26. Hasil dari penelitian ini adalah Perceived Ease of Use dan 

Perceived Trust memberikan pengaruh positif terhadap Behavior Intention. 

Sedangkan untuk Perceived Usefulness, Perceived Risk dan Subjective Norms 

tidak memberikan pengaruh terhadap Behavior Intention.    

 

Kata kunci: Digital Banking, Jenius, Gen Z, Perceived Ease of Use, Trust 
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ANALISIS FAKTOR YANG MEMPENGARUHI BEHAVIOR INTENTION 

APLIKASI JENIUS DIGITAL BANKING 

Felysia Thomas 

 

ABSTRACT (English) 

 

Jenius is a digital banking service launched by Bank BTPN. There are also 

several other digital banking services such as Bank Jago, Digibank by DBS, 

Blu by BCA. Jenius is a pioneer in digital banking but has received many bad 

reviews about the performance of the system provided by Jenius. The purpose 

of this study is to determine the effect of Perceived Usefulness, Perceived 

Ease of Use, Perceived Trust, Perceived Risk and Subjective Norms on 

Behavior Intention of the Jenius application. The method adopted in this 

research is descriptive quantitative and uses non-probability sampling. Data 

was collected through distributing surveis by obtaining 200 respondents with 

the criteria of generation Z aged 17-27 years, people who know and have 

used Jenius, have experienced problems with Jenius, have rarely or not 

actively used Jenius and there are close people who use Jenius. The results 

of this study are Perceived Ease of Use and Perceived Trust have a positive 

influence on Behavior Intention. Meanwhile, Perceived Usefulness, 

Perceived Risk and Subjective Norms have no effect on Behavior Intention.   

 

Keywords: Digital Banking, Jenius, Gen Z, Perceived Ease of Use, Trust 
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