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ANALISIS ISI STRATEGI PESAN EMPLOYEE INFLUENCER
DALAM MENINGKATKAN BRAND AWARENESS

PRODUK/LAYANAN PT ASURANSI ASTRA BUANA

(Yeremia Sinulingga)

ABSTRAK

Employee influencer yang terbentuk seiring perkembangan media sosial dan
internet serta penggabungan dengan employee advocacy, di mana employee
influencer merupakan karyawan dari perusahaan itu sendiri yang
mempromosikan produk/layanan yang dikeluarkan perusahaan itu sendiri
melalui konten yang mereka buat dan diunggah ke Instagram mereka pribadi.
Tujuan penelitian ini adalah untuk mengetahui strategi pesan yang digunakan
oleh employee influencer PT Asuransi Astra Buana dalam meningkatkan
brand awareness produk/layanan mereka dengan menggunakan framework
Taylor’s Six Segment Message Strategy Wheel (Taylor, 1999) untuk
mengetahui strategi pesan yang digunakan. Penelitian ini menggunakan
pendekatan kuantitatif deskriptif dengan metode analisis isi kuantitatif
dengan menganalisis sebanyak 35 konten employee influencer PT Asuransi
Astra Buana. Hasil penelitian menunjukkan terdapat 80% konten yang
menggunakan strategi pesan rational, 31% sensory, 20% acute need, 14%
social, 6% ego, dan 3% routine. Sedangkan strategi pesan yang paling
berdampak dalam meningkatkan brand awareness adalah rational.

Kata kunci: employee influencer, Taylor’s Six Segment Message Strategy
Wheel, Analisis isi
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CONTENT ANALYSIS OF EMPLOYEE INFLUENCER
MESSAGE STRATEGIES IN INCREASING BRAND
AWARENESS OF PT ASURANSI ASTRA BUANA

PRODUCTS/SERVICES

(Yeremia Sinulingga)

ABSTRACT

Employee influencer which was formed along with the development of social
media and the internet and combined with employee advocacy, where
employee influencers are employees of the company itself who promote
products/services issued by the company itself through the content they create
and uploaded to their personal Instagram. The purpose of this research is to
determine the message strategy used by employee influencers of PT Asuransi
Astra Buana in increasing brand awareness of their products/services using
the Taylor's Six Segment Message Strategy Wheel framework (Taylor, 1999)
to determine the message strategy used. This research uses a descriptive
quantitative approach with a quantitative content analysis method by
analyzing 35 content of PT Asuransi Astra Buana employee influencers. The
research results showed that 80% of the content used rational message
strategies, 31% sensory, 20% acute need, 14% social, 6% ego, and 3%
routine. Meanwhile, the message strategy that has the most impact in
increasing brand awareness is rational.

Keywords: employee influencer, Taylor’s Six Segment Message Strategy
Wheel, Content Analysis
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