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SEMIOTIKA UMBERTO ECO TERHADAP
REPRESENTASI MASKULINITAS JEFRI NICHOL DALAM
IKLAN VIVO INDONESIA #FOREVERYFANTASY
DI INSTAGRAM

(Pinky Laurensia Wijaya)

ABSTRAK

Seringkali media menampilkan pria maskulin denan penampilan fisik
menarik. Iklan VIVO Vibe Little Bunny dalam kampanye VIVO Indonesia
#ForEveryFantasy menampilkan Jefri Nichol sebagai brand ambassador
untuk mengiklankan produk alat kontrasepsi dari VIVO Indonesia. Tujuan
penelitian ini adalah untuk mengetahui representasi maskulinitas Jefri Nichol
dalam iklan VIVO Vibe Little Bunny pada kampanye VIVO Indonesia
#ForEveryFantasy di Instagram dengan analisis semiotika Umberto Eco.
Penelitian ini menggunakan pendekatan kualitatif deskriptif, paradigma
konstruktivisme. Teori atau konsep yang digunakan dalam penelitian ini
adalah konsep representasi Stuart Hall, maskulinitas John Beynon dan hasil
kajian Rohlinger, gaya bahasa (metafora), periklanan, dan media sosial
Instagram. Hasil penelitian menunjukkan bahwa Jefri Nichol dalam iklan ini
termasuk pada kode maskulinitas “Give ‘em Hell” berdasarkan maskulinitas
John Beynon dan termasuk pria erotis berdasarkan hasil kajian Rohlinger. Hal
tersebut ditemukan dari eskpresi dan isi pada tingkat denotasi adalah
mengajak audiens untuk bereksperimen bersama pasangan dengan VIVO
Vibe Little Bunny. Namun, secara ekspresi (penanda) dan isi (petanda) pada
tingkat konotasi berarti berhubungan seksual dengan banyak pasangan dapat
menimbulkan realitas mulai dari problem seksual, masalah psikis, serta
pandangan buruk dari konteks sosial, budaya, dan agama di Indonesia.
Terdapat khalayak yang memberi komentar positif dan beberapa komentar
negatif, terutama pada iklan VIVO Vibe Little Bunny, yang menganggap Jefri
Nichol sebagai pria feminim bahkan mengarah kepada kalangan gay atau
homoseksual.

Kata kunci: Representasi, Maskulinitas, Semiotika Umberto Eco, VIVO
Indonesia #ForEveryFantasy, Instagram

viii
Semiotika Umberto Terhadap ..., Pinky Laurensia Wijaya, Universitas Multimedia Nusantara



UMBERTO ECO SEMIOTIC ANALYSIS OF JEFRI NICHOL’S
MASCULINITY REPRESENTATION IN THE VIVO INDONESIA

ADVERTISEMENTS #FOREVERYFANTASY ON INSTAGRAM
(Pinky Laurensia Wijaya)

ABSTRACT (English)

Often the media depicts masculine men with attractive physical appearances.
The VIVO Vibe Little Bunny advertisement in the VIVO Indonesia
#ForEveryFantasy campaign features Jefri Nichol as the brand ambassador
to advertise contraceptive products from VIVO Indonesia. The purpose of this
research is to determine the representation of Jefri Nichol's masculinity in
the VIVO Vibe Little Bunny advertisement in the VIVO Indonesia
#ForEveryFantasy campaign on Instagram using Umberto Eco's semiotic
analysis. This research uses a descriptive qualitative approach with
constructivism paradigm. The theories used in this research are Stuart Hall's
concept of representation, John Beynon's masculinity and the results of
Rohlinger's studies, language style (metaphors), advertising, and Instagram
social media. The research results show that Jefri Nichol in this
advertisement is included in the "Give ‘em Hell" masculinity code based on
John Beynon's masculinity and is an erotic man based on the results of
Rohlinger's study. This was found from the expression and content at the
denotation level, namely inviting the audience to experiment with their
partner with VIVO Vibe Little Bunny. However, in terms of expression
(signifier) and content (signified) at the connotation level, it means that
sexual relations with many partners can give rise to realities ranging from
sexual problems, psychological problems, as well as bad views from the
social, cultural, and religious context in Indonesia. There were audiences
who gave positive comments and some negative comments, especially on the
VIVO Vibe Little Bunny advertisement, which considered Jefri Nichol to be a
feminine man and even directed towards gay or homosexual people.

Keywords: Representation, Masculinity, Umberto Eco Semiotics, VIVO
Indonesia #ForEveryFantasy, Instagram
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