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PERANCANGAN KAMPANYE SOSIAL 

PERIOD UNDERWEAR BAGI REMAJA WANITA 

UMUR 16-23 TAHUN 

 (Vina Angela) 

ABSTRAK 

Umumnya wanita mengalami menstruasi pada umur 12-13 tahun. Menstruasi 

merupakan proses fisiologis yang terjadi secara berkala pada wanita di mana 

lapisan dalam rahim (endometrium) terlepas dan dikeluarkan bersamaan 

dengan darah melalui vagina. Pembalut sudah diperkenalkan sejak kecil 

kepada wanita sebagai alat sanitasi yang digunakan untuk menampung darah 

yang keluar saat menstruasi. Pembalut biasanya terbuat dari bahan yang 

lembut dan bersifat menyerap, seperti kapas atau bahan sintetis yang 

dirancang khusus untuk penyerapan cairan. Semakin dewasa dan semakin 

tinggi tingkat pendidikan, wanita seringkali mengalami kesulitan saat 

menstruasi. Banyaknya aktivitas mengharuskan remaja wanita untuk memilih 

alat sanitasi yang mendukung untuk menghindari kejadian yang tidak 

disegani, seperti bocor saat menstruasi. Period underwear diperkenalkan 

sebagai alternatif produk sanitasi yang dapat mencegah kebocoran saat 

menstruasi dengan sifatnya yang sustainable dan eco-friendly, karena dapat 

digunakan berkali-kali dan lebih ramah lingkungan. Namun, penyebaran 

informasi dan awareness terhadap penggunaan period underwear masih 

jarang ditemukan di Indonesia, sehingga ditemukan keraguan wanita terhadap 

penggunaan period underwear. Oleh karena itu, dilakukan perancangan 

kampanye sosial period underwear. Penelitian dilakukan dengan metode 

campuran yang terdiri dari kuesioner, wawancara, dan studi referensi. Pada 

proses perancangan karya, terdapat lima tahapan: Orientation, Analysis, 

Concept, Design, dan Implementation.  

 

Kata kunci: Menstruasi, Period Underwear, Kampanye sosial, Sustainable 
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DESIGNING A SOCIAL CAMPAIGN FOR PERIOD 

UNDERWEAR FOR YOUNG WOMEN AGED 16-23 

(Vina Angela) 

ABSTRACT (English) 

Generally, women experience menstruation at the age of 12-13 years. 

Menstruation is a physiological process that occurs periodically in women, 

where the inner lining of the uterus (endometrium) is shed and expelled along 

with blood through the vagina. Sanitary pads have been introduced to women 

since childhood as a hygiene tool used to contain the blood that comes out 

during menstruation. Sanitary pads are usually made of soft and absorbent 

materials, such as cotton or specially designed synthetic materials for fluid 

absorption. As women mature and pursue higher levels of education, they 

often encounter challenges during menstruation. The numerous activities 

demand adolescent girls to choose hygiene products that provide support to 

avoid undesirable incidents, such as leakage during menstruation. Period 

underwear is introduced as an alternative sanitary product that can prevent 

leaks during menstruation, characterized by its sustainable and eco-friendly 

nature, as it can be reused and is more environmentally friendly. However, 

information dissemination and awareness regarding the use of period 

underwear are still relatively scarce in Indonesia, leading to women's 

skepticism about using period underwear. To address this issue, a 

comprehensive social campaign for period underwear has been formulated. 

The research was conducted using a mixed-method approach, which included 

questionnaires, interviews, and reference studies. The design process consists 

of five stages: Orientation, Analysis, Concept, Design, and Implementation.  

 

Keywords: Mentruation, Period Underwear, Social Campaign, Sustainable 
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