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Post-sale Service, terhadap Intention to shop using mobile
shopping E-Groceries Astro dengan Attitude Toward
Mobile Shopping sebagai Mediasi
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ABSTRAK

Perkembangan teknologi memang diakui terus berlanjut sejak awal pengenalan
terhadap era digital tahun 1990 akhir, hingga saat ini pada tahun 2024. Pada saat
pandemi Covid-19, harus diakui memang banyak sekali kebutuhan yang berubah.
Karena adanya kebutuhan terhadap belanja online pada masa pandemi, Astro hadir
dan menjadi salah satu pilihan yang dapat digunakan masyarakat ketika masa
pandemi. Pada tahun 2022 Astro mengalami peningkatan pengguna hingga 1 juta
pengguna, pertumbuhan yang dialami dapat dikatakan karena faktor pembatasan
dalam beraktivitas luar ruangan. Namun apakah pertumbuhannya dapat terus
meningkat pasca pandemi seperti pada tahun ini? Berdasarkan itu dan temuan
lapangan yang didapatkan penelitian ini dilakukan. Dengan metode kuantitatif dan
menerapkan non-probability sampling, penelitian ini menganalisis pengaruh Price,
Time Convenience, Shopping Security, Delivery, dan Post-sale Service; terhadp
Minat menggunakan aplikasi Astro dengan mediasi Attitude Toward Mobile
Shopping.

Kata kunci: Electronic Groceries (E-Groceries), Faktor pendukung Intention to

Use Shopping Mobile App, Shopping Mobile App, Attitude Toward Mobile Phone.
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Pengaruh Price, Time Convenience, Shopping Security, Delivery,
Post-sale Service, terhadap Intention to shop using mobile
shopping E-Groceries Astro dengan Attitude Toward
Mobile Shopping sebagai Mediasi

David Klementius

ABSTRACT

It is acknowledged that technological developments have continued since the
introduction of the digital era in the late 1990s, until now in 2024. During the
Covid-19 pandemic, it must be acknowledged that many needs have changed. Due
to the need for online shopping during the pandemic, Astro is here and is one of the
options that people can use during the pandemic. In 2022, Astro will experience an
increase in users of up to 1 million users. The growth experienced can be said to be
due to restrictions on outdoor activities. However, can growth continue to increase
after the pandemic like this year? Based on that and the field findings obtained, this
research was carried out. Using quantitative methods and applying non-probability
sampling, this research analyzes the influence of Price, Time Convenience,
Shopping Security, Delivery, and Post-sale Service; regarding interest in using the
Astro application with the mediation of Attitude Toward Mobile Shopping.
Keywords: Electronic Groceries (E-Groceries), Intention to Use Shopping Mobile

App Increasing Factor, Shopping Mobile App, Attitude Toward Mobile Phone.
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