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STRATEGI PR CAMPAIGN ICT WATCH DALAM MENGATASI KASUS
ONLINE GENDER-BASED VIOLENCE

Clarita Yusuf

ABSTRAK

Komunikasi merupakan sebuah proses aktivitas yang terus berjalan tanpa henti dan
selalu mengalami perubahan. Komunikasi massa sangat penting digunakan saat ini
untuk menyampaikan pesan secara cepat dan luas, terlebih dengan kemajuan
teknologi. Kemajuan teknologi tidak hanya membawa dampak positif, tapi juga
dampak negatif. Saat ini kasus kekerasan berbasis gender online mengalami
peningkatan. Dalam penelitian ini, peneliti akan membahas mengenai strategi
publik relasi yang digunakan oleh ICT Watch Indonesia dalam kampanye Stop
KBGO. Metode penelitian yang digunakan adalah kualitatif dengan teknik
wawancara. dan analisis menggunakan teori tahapan perencanaan publik relasi
serta konsep PENCILS. Hasil penelitian menunjukkan bahwa ICT Watch
menggunakan tahapan yang sesuai dengan konsep PR Anne Gregory dan konsep
PENCILS Thomas L.Harris. Selama kampanye berlangsung, terdapat beberapa
kendala seperti kurangnya anggota, anggaran, dan isu KBGO yang sensitif bagi
masyarakat luas.

Kata kunci: Publik Relasi, KBGO, kampanye, kolaborasi, literasi digital
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ICT WATCH PR CAMPAIGN STRATEGY IN OVERCOMING
ONLINE GENDER-BASED VIOLENCE CASES

Clarita Yusuf

ABSTRACT

Communication is an activity process that continues without stopping and is
always changing. Mass communication is very important nowadays to convey
messages quickly and widely, especially with advances in technology.
Technological advances not only have positive impacts, but also negative impacts.
Currently, cases of online gender-based violence are increasing. In this research,
researchers will discuss the public relations strategy used by ICT Watch Indonesia
in the Stop KBGO campaign. The research method used is qualitative with
interview techniques. and analysis using the public relations planning stage theory
and the PENCILS concept. The research results show that ICT Watch uses stages
that are in accordance with Anne Gregory's PR concept and Thomas L. Harris's
PENCILS concept. During the campaign, there were several obstacles such as
lack of members, budget, and KBGO issues which were sensitive to the wider
community.

Keywords: public relation, KBGO, campaign, collaboration, digital literacy
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