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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI INTENTION
TO PURCHASE PRODUK KECANTIKAN HALAL: TELAAH PADA
CALON PENGGUNA AZARINE

Ditha Octavia

ABSTRAK

Produk kecantikan telah menjadi kebutuhan dalam merawat, mengaja,
ataupun mempercantik kulit dan penampilan seseorang dengan berbagai
macam variasi yang bisa disesuaikan dengan kebutuhan masing-masing. Saat
ini, tingkat kesadaran masyarakat terkait pentingnya menggunakan produk
kecantikan semakin meningkat di dorong oleh perkembangan teknologi
dalam membuat produk kecantikan yang semakin baik. Azarine Cosmetic
adalah salah satu brand kecantikan halal asal Indonesia yang sudah
mengantongi sertifikat halal dan sudah berdiri sejak tahun 2002. Namun,
Azarine belum mampu bersaing dengan beberapa merek kecantikan lain dari
sisi jumlah pembelian. Beberapa kompetitor yang belum bisa Azarine saingi
yaitu Somethinc, Scarlett, MS Glow, Avoskin, dan Whitelab. Berdasarkan
fenomena tersebut, penelitian ini bertujuan untuk meningkatkan jumlah
intention to purchase pada produk kecantikan halal dengan merek Azarine.
Terdapat Sembilan hipotesis yang diuji dalam penelitian ini. Data dianalisis
menggunakan structural equation model dengan software SmartPLS. Melalui
penelitian ini menunjukkan bahwa perceived value memiliki pengaruh positif
terhadap trust, brand image memiliki pengaruh positif terhadap trust dan
attitude toward product, religious belief memiliki pengaruh positif terhadap
attitude toward product dan halal awareness, serta halal certification
memiliki pengaruh positif terhadap halal awareness. Selain itu, hasil
penelitian ini menunjukkan bahwa trust, attitude toward product, dan halal
awareness memiliki pengaruh positif terhadap intention to purchase produk
kecantikan halal Azarine.

Kata kunci: Produk Kecantikan Halal, Azarine, Intention to Purchase
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ANALYSIS OF FACTORS THAT INFLUENCE INTENTION TO
PURCHASE HALAL BEAUTY PRODUCTS: AN EXAMINATION OF
PROSPECTIVE AZARINE USERS

Ditha Octavia

ABSTRACT (English)

Beauty products have become a necessity in caring, teaching, or beautifying

one's skin and appearance with a wide variety that can be tailored to their

respective needs. Currently, the level of public awareness regarding the

importance of using beauty products is increasing, driven by technological

developments in making better beauty products. Azarine Cosmetic is one of

the halal beauty brands from Indonesia that has pocketed a halal certificate

and has been established since 2002. However, Azarine has not been able to

compete with several other beauty brands in terms of the number of

purchases. Some of the competitors that Azarine has not been able to compete

with are Somethinc, Scarlett, MS Glow, Avoskin, and Whitelab. Based on this

phenomenon, this study aims to increase the number of intention to purchase

on halal beauty products with the Azarine brand. There are nine hypotheses

tested in this study. Data were analyzed using structural equation model with

SmartPLS software. This study shows that perceived value has a positive

influence on trust, brand image has a positive influence on trust and attitude

toward product, religious belief has a positive influence on attitude toward

product and halal awareness, and halal certification has a positive influence

on halal awareness. In addition, the results of this study indicate that trust,

attitude toward product, and halal awareness have a positive influence on the

intention to purchase Azarine halal beauty products.
Keywords: Halal Beauty Product, Azarine, Intention to Purchase
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