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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived education support, 

perceived relational support, dan perceived structural support terhadap 

entrepreneurial intention pada mahasiswa di Tangerang Selatan dengan self-

confidence sebagai variabel moderasi. Latar belakang penelitian ini adalah 

pentingnya menumbuhkan minat berwirausaha di kalangan mahasiswa untuk 

menciptakan lapangan kerja baru dan mendorong pertumbuhan ekonomi. Metode 

penelitian yang digunakan adalah pendekatan kuantitatif dengan teknik 

pengumpulan data melalui kuesioner. Sampel penelitian adalah 121 mahasiswa dari 

berbagai perguruan tinggi di Tangerang Selatan. Data dianalisis menggunakan 

teknik Structural Equation Modeling (SEM) dengan software SmartPLS. Hasil 

penelitian menunjukkan bahwa perceived education support, perceived relational 

support, dan perceived structural support berpengaruh positif dan signifikan 

terhadap entrepreneurial intention. Selain itu, self-confidence terbukti memoderasi 

(memperkuat) pengaruh perceived education support dan perceived structural 

support terhadap entrepreneurial intention, namun tidak memoderasi pengaruh 

perceived relational support. Kesimpulannya, untuk meningkatkan minat 

berwirausaha mahasiswa diperlukan dukungan pendidikan, relasional, dan 

struktural yang memadai, serta upaya menumbuhkan kepercayaan diri mahasiswa. 

Penelitian ini berkontribusi dalam pengembangan teori kewirausahaan dan 

memberikan masukan bagi perguruan tinggi dan pemangku kepentingan dalam 

merancang program dan kebijakan yang efektif untuk mendorong kewirausahaan 

di kalangan mahasiswa.  

 

Kata kunci: perceived education support, perceived relational support, perceived 

structural support,entrepreneurial intention, self-confidence.  
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ANALYSIS THE INFLUENCE OF PERCEIVED EDUCATION SUPPORT, 

PERCEIVED RELATIONAL SUPPORT, PERCEIVED STRUCTURAL 

SUPPORT ON ENTREPRENEURIAL INTENTION WITH SELF-CONFIDENCE 

AS A MODERATING VARIABLE AMONG UNIVERSITY STUDENTS IN 

SOUTH TANGERANG 

 
Marcelrico 

 

ABSTRACT (English) 

 

This study aims to analyze the influence of perceived education support, perceived 

relational support, and perceived structural support on entrepreneurial intention 

among university students in South Tangerang with self-confidence as a moderating 

variable. The background of this research is the importance of fostering 

entrepreneurial interest among students to create new job opportunities and drive 

economic growth.The research method used is a quantitative approach with data 

collection techniques through questionnaires. The research sample is 121 students 

from various universities in South Tangerang. Data were analyzed using Structural 

Equation Modeling (SEM) techniques with SmartPLS software. The results showed 

that perceived education support, perceived relational support, and perceived 

structural support had a positive and significant effect on entrepreneurial intention. 

In addition, self-confidence was proven to moderate (strengthen) the influence of 

perceived education support and perceived structural support on entrepreneurial 

intention, but did not moderate the influence of perceived relational support. In 

conclusion, to increase students' entrepreneurial interest, adequate educational, 

relational, and structural support is needed, as well as efforts to foster student self-

confidence. This research contributes to the development of entrepreneurship 

theory and provides input for universities and stakeholders in designing effective 

programs and policies to encourage entrepreneurship among students. 

 

Keywords: perceived education support, perceived relational support, perceived 

structural support, entrepreneurial intention, self-confidence. 
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