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FAKTOR-FAKTOR YANG MEMPENGARUHI PERCEIVED VALUE DAN 

IMPLIKASINYA TERHADAP SUBSCRIBE INTENTION: TELAAH PADA 

LAYANAN STREAMING VOD VIU 

Jonathan Widarta 

ABSTRAK 
 
Jumlah pengguna internet semakin meningkat seiring berjalannya waktu. 
Kehadiran Internet juga mendorong keinginan untuk menghibur diri. Salah satu 
caranya adalah dengan menonton film. Salah satu platform VOD yang telah 
memperoleh popularitas signifikan adalah Viu. Viu adalah layanan streaming yang 
menawarkan berbagai konten terutama drama korea. Viu menawarkan 2 pilihan 
paket, free account dan Viu premium. Karena memiliki layanan berbentuk 
freemium, maka terdapat perbedaan yang cukup signifikan antara pengguna gratis 
Viu dengan pengguna yang berlangganan Viu premium. Penelitian ini bertujuan 
untuk mengetahui Faktor-faktor apa saja yang mempengaruhi perceived value dan 
implikasinya terhadap subscribe intention pada layanan streaming VOD Viu. Salah 
satu cara untuk meningkatkan subscribe intention adalah dengan meningkatkan 
perceived value. Perceive value merupakan variabel dependen yang dipengaruhi 
oleh perceive benefit (perceived usefulness & perceived enjoyment) dan perceived 
sacrifice (technicality & perceived fee). Penelitian ini menggunakan model Value-
based Adoption Model (VAM). Metode yang digunakan adalah deskriptif 
kuantitatif dengan pengambilan sampel Non Probability Sampling dengan teknik 
Judgemental Sampling. Penelitian memiliki 5 hipotesis. Data diperoleh dari 
penyebaran kuesioner yang mendapatkan 184 responden yang lolos kriteria. Data 
diolah menggunakan IBM SPSS Statistics 29 untuk pretest dan SmartPLS 4 untuk 
maintest. Hasil yang didapat dari melakukan pengujian yakni, Perceived benefit 
memiliki pengaruh positif yang signifikan terhadap Perceived Value, Perceived 
sacrifice tidak memiliki pengaruh signifikan terhadap Perceived value. Perceived 
value memiliki pengaruh positif yang signifikan terhadap Subscribe intention. 
Penelitian yang dilakukan dapat menjadi bahan pertimbangan bagi Viu untuk 
membuat fitur-fitur baru dan menambahkan beberapa program agar bisa 
menambahkan perceived value terhadap Viu sehingga  subscribe intention akan 
semakin meningkat. 

 

Kata kunci: Layanan streaming Viu, Perceived Value, Perceived Benefit, 
Perceived Sacrifice, Subscribe Intention 
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FACTORS INFLUENCING PERCEIVED VALUE AND THEIR 

IMPLICATIONS ON SUBSCRIPTION INTENTION: A STUDY 

ON VIU’S VIDEO-ON-DEMAND STREAMING SERVICE 

Jonathan Widarta 
 

ABSTRACT (English) 
 
The increasing number of internet users has led to a growing demand for 
entertainment, including watching movies. One popular VOD platform is Viu, 
which offers a variety of content, especially Korean dramas. Viu provides two 
service options: free accounts and Viu premium. Due to its freemium service, there 
are significant differences between Viu free users and Viu premium subscribers. 
This study aims to identify the factors that influence perceived value and its 
implications for subscribe intention on the Viu VOD streaming service. One way to 
increase subscribe intention is to enhance perceived value. Perceived value is the 
dependent variable influenced by perceived benefit (perceived usefulness & 
perceived enjoyment) and perceived sacrifice (technicality & perceived fee). This 
study employs the Value-based Adoption Model (VAM). The research method is 
descriptive quantitative with Non-Probability Sampling using Judgemental 
Sampling technique. The study has 5 hypotheses. Data was obtained from a 
questionnaire distributed to 184 respondents who met the criteria. The data was 
processed using IBM SPSS Statistics 29 for pretest and SmartPLS 4 for maintest. 
The results of the analysis showed that: Perceived benefit has a significant positive 
influence on Perceived Value, Perceived sacrifice has no significant influence on 
Perceived value. Perceived value has a significant positive influence on Subscribe 
intention. This research can be a consideration for Viu to create new features and 
add programs to increase perceived value, leading to higher subscribe intention. 

 

Keywords: Viu streaming service, Perceived Value, Perceived Benefit, 
Perceived Significant, Subscribe Intention 

 
 
 
 
 
 
 



 
 

x 
Faktor-faktor yang Mempengaruhi…, Jonathan Widarta, Universitas Multimedia Nusantara 

  

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PERSETUJUAN ............................................................................. iii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 
KEPENTINGAN AKADEMIS ............................................................................ v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK .......................................................................................................... viii 

ABSTRACT (English) ........................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR TABEL ................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Penelitian .......................................................................... 1 

1.2 Rumusan Masalah dan Pertanyaan Penelitian .................................. 12 

1.3 Tujuan Penelitian ................................................................................. 13 

1.4 Manfaat Penelitian ............................................................................... 14 

1.5 Batasan Penelitian ................................................................................ 14 

1.6 Sistematika Penulisan .......................................................................... 14 

BAB II  LANDASAN TEORI ............................................................................ 16 

 Tinjauan Literatur ............................................................................... 16 

2.1.1 Value-based Adoption Model ....................................................... 16 

2.1.2 Perceived Value ............................................................................. 17 

2.1.3 Perceived Usefulness ..................................................................... 21 

2.1.4 Perceived Enjoyment .................................................................... 21 

2.1.5 Technicality .................................................................................... 22 

2.1.6 Perceived Fee ................................................................................. 23 

2.1.7 Subscribe Intention ....................................................................... 24 

 Model Penelitian ................................................................................... 25 

 Hipotesis ................................................................................................ 25 

 Penelitian Terdahulu ............................................................................ 31 

BAB III  METODOLOGI PENELITIAN ........................................................ 36 



 
 

xi 
Faktor-faktor yang Mempengaruhi…, Jonathan Widarta, Universitas Multimedia Nusantara 

  

3.1 Gambaran Umum Objek Penelitian ................................................... 37 

3.2 Desain Penelitian .................................................................................. 41 

3.3 Populasi dan Sampel Penelitian .......................................................... 45 

3.3.1 Populasi ................................................................................................ 45 

3.3.2 Sampel .................................................................................................. 46 

3.4 Teknik Pengumpulan Data .................................................................. 50 

3.5 Identifikasi Variabel Penelitian ........................................................... 53 

3.6 Tabel Operasionalisasi Variabel ......................................................... 53 

3.7 Teknik Analisis Data ............................................................................ 59 

3.7.1 Analisis Pretest .............................................................................. 59 

3.7.2 Analisis Data Penelitian ................................................................ 62 

BAB IV  ANALISIS DAN PEMBAHASAN ..................................................... 65 

4.1 Deskripsi Hasil Penelitian .................................................................... 66 

4.2 Karakteristik Responden ..................................................................... 66 

4.3 Analisis Deskriptif ................................................................................ 72 

4.4 Uji Instrumen Pre-test ......................................................................... 82 

4.5 Uji Instrumen Main-test ...................................................................... 85 

4.6 Uji Hipotesis .......................................................................................... 93 

4.7 Interpretasi Model ................................................................................ 95 

4.8 Implikasi Manajerial .......................................................................... 100 

BAB V  SIMPULAN DAN SARAN ................................................................. 107 

5.1 Simpulan ................................................................................................... 107 

5.2 Saran ......................................................................................................... 109 

DAFTAR PUSTAKA ........................................................................................ 112 

LAMPIRAN ....................................................................................................... 118 

 

 

 
 
 
 
 
 
 



 
 

xii 
Faktor-faktor yang Mempengaruhi…, Jonathan Widarta, Universitas Multimedia Nusantara 

  

DAFTAR TABEL 
Tabel 2.1 Tabel Penelitian Terdahulu ................................................................... 31 
Tabel 3.1 Skala Likert 1-7 ..................................................................................... 51 
Tabel 3.2 Tabel Operasionalisasi Variabel ........................................................... 52 
Tabel 4.1 Kategori Kelompok Interval ................................................................. 72 
Tabel 4.2 Tabel Penilaian Variabel Perceived Usefulness .................................... 72 
Tabel 4.3 Tabel Penilaian Variabel Perceived Enjoyment .................................... 74 
Tabel 4.4 Tabel Penilaian Variabel Technicality .................................................. 75 
Tabel 4.5 Tabel Penilaian Variabel Perceived Fee ............................................... 77 
Tabel 4.6 Tabel Penilaian Variabel Perceived Value ............................................ 78 
Tabel 4.7 Tabel Penilaian Variabel Subscribe Intention ....................................... 79 
Tabel 4.8 Uji Validitas Pretest .............................................................................. 81 
Tabel 4.9 Uji Reliabilitas Pretest .......................................................................... 83 
Tabel 4.10 Hasil Uji Outer Loading ...................................................................... 85 
Tabel 4.11 Hasil Uji AVE ..................................................................................... 86 
Tabel 4.12 Hasil Uji Cross-Loading ..................................................................... 87 
Tabel 4.13 Hasil Uji Fornell-Larcker Criterion .................................................... 88 
Tabel 4.14 Hasil Uji Internal Consistency Reliability .......................................... 89 
Tabel 4.15 Hasil Pengujian R-Square ................................................................... 91 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

xiii 
Faktor-faktor yang Mempengaruhi…, Jonathan Widarta, Universitas Multimedia Nusantara 

  

DAFTAR GAMBAR 

Gambar 1.1 Data Penggunaan Internet di Indonesia per 2024 ................................ 1 
Gambar 1.2 Data Penggunaan Media ...................................................................... 3 
Gambar 1.3 Survei Popularitas Media Sosial ......................................................... 4 
Gambar 1.4 Peringkat Penggunaan Layanan Streaming VOD  .............................. 5 
Gambar 1.5 Data Pertumbuhan Layanan Streaming VOD ..................................... 6 
Gambar 1.6 Data 5 Aplikasi VOD dengan Jumlah Download Terbanyak ............. 8 
Gambar 1.7 Pilot Survei untuk Peneliti ................................................................... 9 
Gambar 1.8 Pilot Survei untuk Peneliti ................................................................... 9 
Gambar 1.9 Pilot Survei untuk Peneliti ................................................................. 10 
Gambar 1.10 Pilot Survei untuk Peneliti ............................................................... 10 
Gambar 1.11 Pilot Survei untuk Peneliti ............................................................... 11 
Gambar 2.1 Grafik Model VAM ........................................................................... 17 
Gambar 2.2 Model Penelitian ............................................................................... 25 
Gambar 3.1 Logo Viu ........................................................................................... 36 
Gambar 3.2 Survei Platform VOD Terpopuler untuk Menonton Drama Korea ... 37 
Gambar 3.3 Tampilan Viu Original ...................................................................... 38 
Gambar 3.4 Tampilan Pilihan Kategori pada Viu ................................................. 39 
Gambar 3.5 Tampilan Penawaran Paket Viu Premium ........................................ 39 
Gambar 3.6 Jenis Desain Penelitian ...................................................................... 41 
Gambar 3.7 Isi dari Populasi ................................................................................. 45 
Gambar 3.8 Tahapan Desain Proses Sample ......................................................... 46 
Gambar 3.9 Jenis Sampling Technique ................................................................. 47 
Gambar 3.10 Flowchart PLS-SEM ....................................................................... 61 
Gambar 4.1 Karakteristik Responden Berdasarkan Usia ...................................... 66 
Gambar 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin ...................... 66 
Gambar 4.3 Karakteristik Responden Berdasarkan Domisili ............................... 67 
Gambar 4.4 Karakteristik Responden Berdasarkan Profesi .................................. 68 
Gambar 4.5 Karakteristik Responden Berdasarkan Biaya Anggaran  .................. 69 
Gambar 4.6 Karakteristik Responden Berdasarkan Frekuensi Penggunaan ......... 70 
Gambar 4.7 Karakteristik Responden Berdasarkan Tipe Account ....................... 71 
Gambar 4.8 Uji Measurement Model .................................................................... 86 
Gambar 4.9 Uji Structural (Inner) Model Menggunakan Bootstrapping .............. 90 
Gambar 4.10 Ilustrasi “Share a Note” Viu pada Instagram ................................ 100 
Gambar 4.11 Ilustrasi “Share a Note” Viu pada Instagram ................................ 100 
Gambar 4.12 Ilustrasi Filter Genre pada Viu ...................................................... 101 
Gambar 4.13 Ilustrasi Kategori Jenis Film pada Viu .......................................... 102 
Gambar 4.14 Ilustrasi “Made for You” ............................................................... 103 
Gambar 4.15 Ilustrasi “Loyalty Program” .......................................................... 104 
Gambar 4.16 Ilustrasi “Loyalty Program” .......................................................... 105 
Gambar 4.17 Ilustrasi “Viu Wrapped” ................................................................ 106 
 
 
 
 



 
 

xiv 
Faktor-faktor yang Mempengaruhi…, Jonathan Widarta, Universitas Multimedia Nusantara 

  

DAFTAR LAMPIRAN 
Lampiran 1.1 Hasil Uji Validitas dan Reliabilitas Perceived Usefulness ........... 118 
Lampiran 1.2 Hasil Uji Validitas dan Reliabilitas Perceived Enjoyment ........... 119 
Lampiran 1.3 Hasil Uji Validitas dan Reliabilitas Technicality ......................... 120 
Lampiran 1.4 Hasil Uji Validitas dan Reliabilitas Perceived Fee ....................... 121 
Lampiran 1.5 Hasil Uji Validitas dan Reliabilitas Perceived Value ................... 122 
Lampiran 1.6 Hasil Uji Validitas dan Reliabilitas Subscribe Intentions ............ 123 
Lampiran 2.1 Hasil Uji Reliabilitas Main-test .................................................... 124 
Lampiran 2.2 Validitas Outer Loadings .............................................................. 124 
Lampiran 2.3 Path Coefficients ........................................................................... 125 
Lampiran 2.4 R Square ....................................................................................... 125 
Lampiran 2.5 F Square ........................................................................................ 125 
Lampiran 2.6 Fornell-Larcker Criterion ............................................................. 126 
Lampiran 2.7 Discriminant Validity – Cross Loading ........................................ 126 
Lampiran 3.1 Profilling dan Screening ............................................................... 126 
Lampiran 4.1 Kuisioner Penelitian ..................................................................... 129 
Lampiran 5.1 Hasil Pengecekan Turnitin ............................................................ 141 
Lampiran 6.1 Form Konsultasi Bimbingan ......................................................... 142 
Lampiran 7.1 Jurnal Utama ................................................................................. 143 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 


	310e40e2945cca8503a669ff9deda673d11742bc499e6e7d4bd809f087bcc2d5.pdf
	eb50c3a5b95bca7c363931b8273cbc517fab522ef9340ca0dda004f9c0b32102.pdf
	7fa4d8aad6f349d8713345237a216b00d93fa2cf58e74afd0ef2388597961fb6.pdf
	1cffca5e1fe7170c47202c6ab462e37661b7b164cf3b337cb15e13ea27b91066.pdf

	bb92d188203bad6af42dfd2abd733a0840eeab9b3245d4efa5c369daf9d81f18.pdf

	bf165b549e662edc542fae0d92b36df8cda71f3dd3a87a06ab74f528eaefa3f3.pdf
	310e40e2945cca8503a669ff9deda673d11742bc499e6e7d4bd809f087bcc2d5.pdf
	bb92d188203bad6af42dfd2abd733a0840eeab9b3245d4efa5c369daf9d81f18.pdf
	7fa4d8aad6f349d8713345237a216b00d93fa2cf58e74afd0ef2388597961fb6.pdf
	eb50c3a5b95bca7c363931b8273cbc517fab522ef9340ca0dda004f9c0b32102.pdf




