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STRATEGI EVENT MANAGEMENT 

JAKARTA COFFEE WEEK 2023 

DALAM MENINGKATKAN CITRA 

INDUSTRI KOPI INDONESIA 

 Cindy Areta 

ABSTRAK 

 

Jumlah ekspor kopi di Indonesia terus mengalami peningkatan, hingga di tahun 

2023 Indonesia dinyatakan menjadi negara penghasil kopi terbesar ketiga di dunia. 

Fakta ini menjadi sebuah peluang besar bagi Indonesia untuk mengembangkan 

industri kopinya. Hal ini turut berkesinambungan dengan berkembangnya industri 

MICE saat ini. Sehingga banyaknya para pemangku yang mendirikan event 

pameran kopi. Salah satunya ialah Jakarta Coffee Week yang merupakan event kopi 

bergengsi skala Internasional yang menghadirkan para pelaku industri kopi dari 

berbagai mancanegara. Penelitian ini akan menggali bagaimana strategi event 

management yang dilakukan oleh Jakarta Coffee Week 2023 dalam meningkatkan 

citra industri kopi Indonesia. Penelitian ini diteliti menggunakan konsep Event 

management Process menurut Goldblatt (2013). Metode dalam penelitian ini 

menggunakan metode kualitatif dengan studi kasus. Menggunakan teknik 

mengumpulan data melalui wawancara mendalam, observasi, dan studi dokumen. 

Penelitian ini menggunakan teknik analisis perjodohan pola  dan teknik keabsahan 

data construct validity. Hasil penelitian menunjukan bahwa dalam perancangannya 

Jakarta Coffee Week telah melakukan 5 tahap event management yang dikemukan 

Goldblatt, walaupun ada beberapa proses yang tidak dilakukan secara bertahap. 

Tetapi Jakarta Coffee Week 2023 mampu mencapai objektif, serta memberikan 

dampak positif bagi citra industri kopi tanah air. 

 

Kata kunci: Event management, Jakarta Coffee Week, Industri Kopi, MICE 
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STRATEGY EVENT MANAGEMENT 

OF JAKARTA COFFEE WEEK 2023 

IN IMPROVING THE IMAGE 

OF INDONESIA’S COFFEE INDUSTRI 

 Cindy Areta 

 

ABSTRACT (English) 

 

The number of coffee exports in Indonesia continues to increase. Until 2023, 

Indonesia was declared to be the third largest coffee-producing country in the 

world. This fact is a great opportunity for Indonesia to develop its coffee industri. 

This is also in line with the current development of the MICE industri. 

Consequently, many stakeholders set up coffee exhibition events. One of them is 

Jakarta Coffee Week which is a prestigious coffee event at an international scale 

that presents coffee supply from upstream to downstream and even presents several 

foreign brands. This research explores how the event management strategy was 

carried out by Jakarta Coffee Week 2023 in improving the image of the Indonesian 

coffee industri. This research was researched using the concept of Event 

management Process according to Goldblatt (2013). The method in this study uses 

a qualitative method with a case study. This research uses data collection 

techniques through in-depth interviews, observations, and document studies. This 

research uses pattern matching analysis and construct validity techniques ada used 

for data analysis. The results of the research show that in its design, Jakarta Coffee 

Week had carried out 5 stages of the event management process found by Goldblatt, 

although there were some procedures that were not carried out gradually. But, 

Jakarta Coffee Week 2023 was able to achieve its objectives, as well as having a 

positive impact on the image of the country's coffee industri.  

 

Keywords: Event management, Jakarta Coffee Week, Coffee Industri, MICE 
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