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PERANCANGAN ULANG 

IDENTITAS VISUAL BREAD HEAVEN 

 (Elisabeth Rene) 

ABSTRAK 

 

Bread Heaven telah ikut serta mendukung pertumbuhan industri roti sejak 

tahun 2011. Meski begitu, Bread Heaven kini menghadapi stagnasi, meski 

memiliki keunggulan yang besar dengan menggunakan metode panggang 

tradisional Jepang. Bread Heaven mengalami kesulitan untuk mencapai target 

pasar baru. Hasil penelitian membuktikan bahwa elemen identitas visual 

eksisting tidak memenuhi empat pilar BrandAsset Valuator oleh Young & 

Rubicam sebagai customer-based equity source. Identitas visual sebelumnya 

ini tidak memiliki diferensiasi yang tampak sesuai Unique Selling Point nya, 

tidak mencapai, Terdapat pula mispersepsi positioning sehingga dianggap 

tidak relevan. Selain itu, citra profesionalisme Bread Heaven dinilai kurang. 

Audiens juga tidak familiar dan tidak memiliki keterikatan dengan identitas 

eksisting Bread Heaven. Selain itu, logo sebagai elemen utama hanya 

memenuhi dua dari tujuh kriteria logo menurut Airey (2015). Kesulitan 

penggunaan logo saat ini juga terlihat dari inkonsistensi pengaplikasiannya 

pada berbagai media. Metode yang digunakan untuk menghadirkan solusi 

perancangan ini adalah buku "Designing Brand Identity" oleh Wheeler & 

Meyerson (2024). Metode ini meliputi lima tahap, yakni conducting research, 

clarifying strategy, designing identity, creating touchpoints dan managing 

assets. Melalui perancangan ini, Bread Heaven didukung untuk mewujudkan 

visi misi nya mencapai quadrant leadership dengan memperbaiki customer-

based equity melalui identitas visual baru.  

 

Kata kunci: Identitas Visual, Japanese Traditional Baking Method, 

Designing Brand Identity 
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BREAD HEAVEN 

VISUAL IDENTITY REDESIGN 

 (Elisabeth Rene) 

 

ABSTRACT (English) 

 

Bread Heaven has been involved in supporting the growth of the bread 

industry since 2011. However, Bread Heaven is now facing stagnation, even 

though it has the great advantage of using traditional Japanese baking 

methods. Bread Heaven is having difficulty reaching new target markets. The 

research results prove that the existing visual identity elements do not fulfill 

the four pillars of BrandAsset Valuator by Young & Rubicam as a customer-

based equity source. This previous visual identity did not have visible 

differentiation according to its Unique Selling Point, it did not reach it. There 

was also a misperception of positioning, so it was considered irrelevant. 

Apart from that, Bread Heaven's image of professionalism is considered 

lacking. The audience is also unfamiliar and has no attachment to Bread 

Heaven's existing identity. Apart from that, the logo as the main element only 

fulfills two of the seven logo criteria according to Airey (2015). The difficulty 

of using this logo can also be seen from the inconsistency of its application in 

various media. The method used to present this design solution is the book 

"Designing Brand Identity" by Wheeler & Meyerson (2024). This method 

includes five stages, namely conducting research, clarifying strategy, 

designing identity, creating touchpoints and managing assets. Through this 

design, Bread Heaven is supported to realize its vision and mission of 

achieving quadrant leadership by improving customer-based equity through 

a new visual identity. 

 

Keywords: Visual Identity, Japanese Traditional Baking Method, 

Designing Brand Identity 
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