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PENGARUH PERFORMANCE EXPECTANCY, FACILITATING 

CONDITION, SOSIAL INFLUENCE, INNOVATIVENESS, PERCEIVED 

TECHNOLOGY, HEDONIC MOTIVATION TERHADAP ADOPTION OF 

MOBILE PAYMENT SAKUKU 

 
(Pramudya Wijaya) 

ABSTRAK 

 

Internet dan teknologi sudah sangat berkembang pesat di Indonesia. Dengan 

adanya internet dan teknologi aktifitas yang dilakukan manusia sangat dipermudah 

dalam kebutuhan-sehari-sehari. Internet dan teknologi juga bisa membantu para 

pebisnis e-commerce untuk memfasilitasi proses pembayaran online yaitu payment 

gateway. Seperti Gopay mempunyai DAU sebesar 973.3 ribu pengguna harian. 

Kemudian ovo mempunyai DAU sebesar 693.3 ribu pengguna harian. Sedangkan 

Sakuku hanya mempunyai DAU sebesar 677 ribu pengguna harian. Berdasarkan 

jumlah download, pengguna bulanan, dan pengguna harian dari gopay dan ovo 

dibandingkan sakuku sangatlah jauh. Data diperoleh melalui survey kuesioner 

berdasarkan skala likert lima poin. Kuesioner berisi item-item yang diadopsi dari 

penelitian sebelumnya. Data diperoleh dari pengguna aplikasi Sakuku. Hasil 

menunjukan bahwa Performance Expectancy, Facilitating Condition, Social 

Influence, Perceived Technology Security, Innovativeness berpengaruh positif 

terhadap Adoption Of Mobile Payment, kecuali Hedonic motivation berpengaruh 

negatif terhadap Adoption Of Mobile Payment aplikasi Sakuku karena nilai 

signifikansi di bawah 0,05 yakni 0,089. 

 

Kata kunci: Performance Expectancy, Facilitating Condition, Social 

Influence, Perceived Technology Security, Innovativeness, Hedonic motivation, 

Adoption Of Mobile Payment 
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ABSTRCT 
 

The internet and technology have developed very rapidly in Indonesia. With 

the existence of the internet and technology, the activities carried out by humans 

are greatly facilitated in terms of daily needs. The internet and technology can also 

help e-commerce businesses to facilitate online payment processes, namely 

payment gateways. For example, Gopay has a DAU of 973.3 thousand daily users. 

Then ovo has a DAU of 693.3 thousand daily users. Meanwhile, Sakuku only has a 

DAU of 677 thousand daily users. Based on the number of downloads, monthly 

users and daily users of GoPay and OVO compared to Pocket, it is very far away. 

Data was obtained through a questionnaire survey based on a five-point Likert 

scale. The questionnaire contains items adopted from previous research. Data 

obtained from Sakuku application users. The results show that Performance 

Expectancy, Facilitating Condition, Social Influence, Perceived Technology 

Security, Innovativeness have a positive effect on Adoption of Mobile Payment, 

except Hedonic motivation has a negative effect on Adoption of Mobile Payment of 

the Sakuku application because the significance value is below 0.05, namely 0.089. 

 

Keywords: Performance Expectations, Facilitating Conditions, Social 

Influence, Perception of Technology Security, Innovation, Hedonic Motivation, 

Mobile Payment Adoption  
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