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ABSTRAK 

Makanan saat ini menjadi salah satu kategori yang menjadi fokus utama manusia. Di 

Indonesia sendiri ada berbagai macam jenis makanan dan semakin kompleks karena adanya 

kesadaran akan permasalahan lingkungan dan kesehatan. Produk makanan berbahan dasar 

organik menjadi pilihan yang dapat dipilih karena produk organik di Indonesia sedang 

berkembang. Salah satu merek produk organik yaitu East Java & Co. Produk makanan yang 

diolah oleh East Java & Co menggunakan bahan yang berkualitas yang diambil dari para 

petani lokal di Indonesia. Banyaknya produk organik yang diproduksi di Indonesia, 

membuat East Java & Co harus bersaing dan perlu memaksimalkan banyak faktor untuk 

membuat konsumen tertarik, mau menggunakan dan membeli produk organik dari East 

Java & Co. Namun, East Java & Co belum menjadi pilihan utama pengguna produk organik 

ataupun top brand di Indonesia. Metode yang digunakan dalam penelitian ini adalah 

deskriptif kuantitatif serta non-probability sampling dengan menggunakan data dari 150 

responden Gen Z yang kemudian diolah menggunakan SmartPLS versi 4. Temuan dari 

penelitian ini adalah environmental consciousness memiliki hubungan yang positif 

terhadap purchase intention produk organik. Selanjutnya, adanya hubungan antara 

environmental consciousness dan purchace intention produk organik yang positif apabila 

di mediasi oleh perceived food quality. Kemudian, adanya hubungan positif perceived food 

quality dan purchase intention produk organik apabila di moderasi oleh price sensitivity. 

Lalu, adanya hubungan tidak langsung antara environmental consciousness pada purchase 

intention produk organik melalui perceived food quality yang positif apabila di moderasi 

oleh price sensitivity. 

 

Kata kunci: Produk Organik, East Java & Co, Generasi Z, Environmental Conciousness, 

Perceived Food Quality, Price Sensitivity, Purchase Intention 
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ANALYSIS OF THE EFFECT OF ENVIRONMENTAL CONSCIOUSNESS 

AND PERCEIVED FOOD QUALITY ON PURCHASE INTENTION WITH 

MODERATION PRICE SENSITIVITY OF EAST JAVA & CO ORGANIC 

PRODUCTS ON GENERATION Z IN INDONESIA 

 Margareta Oktavia Nugrahani 

ABSTRACT 

Food is currently one of the categories that humans focus on. In Indonesia itself, there are 

various types of food and are increasingly complex due to awareness of environmental and 

health issues. Organic-based food products are an option that can be chosen because 

organic products in Indonesia are growing. One of the organic product brands is East Java 

& Co. Food products processed by East Java & Co use quality ingredients taken from local 

farmers in Indonesia. The number of organic products produced in Indonesia makes East 

Java & Co. have to compete and need to maximize many factors to make consumers 

interested, willing to use and buy organic products from East Java & Co. However, East 

Java & Co. has not become the first choice of organic product users or the top brand in 

Indonesia. The method used in this research is descriptive quantitative and non-probability 

sampling using data from 150 Gen Z respondents which are then processed using 

SmartPLS version 4. The findings of this study are that environmental consciousness has a 

positive relationship with purchase intention of organic products. Furthermore, there is a 

relationship between environmental consciousness and positive purchase intention of 

organic products when mediated by perceived food quality. Then, there is a positive 

relationship between perceived food quality and purchase intention of organic products 

when moderated by price sensitivity. Then, there is an indirect relationship between 

environmental consciousness on purchase intention of organic products through perceived 

food quality which is positive when moderated by price sensitivity. 

 

 

Keywords: Organic Products, East Java & Co, Generation Z, Environmental 

Conciousness, Perceived Food Quality, Price Sensitivity, Purchase Intention 
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