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PENGARUH ATMOSPHERIC OF A STORE, POLICY OF A 

STORE, DAN RELIABILITY OF A STORE TERHADAP 

SHOPPING FREQUENCY PADA AEON MALL SENTUL CITY 

(Gabriel Mario Andhika Putra) 

 

ABSTRAK 

 

Industri ritel di Indonesia mengalami kemunduran yang cukup masif saat 

virus COVID-19 muncul sebagai pandemi. Selama masa pandemi, 

gerakan masyarakat sangat dibatasi sehingga kegiatan perekonomian 

juga menjadi terhambat. Bahkan, hingga tahun 2023 kinerja ritel belum 

bisa dibilang “pulih”. AEON Sentul City, sebuah ritel garapan AEON 

Indonesia yang berlokasi di Bogor, juga mengalami penurunan jumlah 

pengunjung dibandingkan dengan tahun sebelumnya. Oleh karena itu, 

penelitian dilakukan untuk menganalisis penerapan Retail Service 

Quality Scale (RSQS) seperti Atmospherics of a store, Policy of a store, 

dan Reliability of a store pada AEON Sentul City dan hubungannya 

terhadap Shopping Frequency atau frekuensi belanja konsumen. 

Penelitian ini memiliki tiga hipotesis. Proses pengumpulan data 

dilakukan dengan menyebar kuesioner yang telah diisi oleh 112 

responden. Data yang telah diperoleh kemudian diolah menggunakan 

software IBM SPSS Statistics Versi 29. Analisis data dilakukan 

menggunakan metode deskriptif dengan teknik judgemental sampling 

dan berbagai uji statistik. Hasil temuan dari penelitian ini menunjukan 

bahwa Atmospherics of a store, dan Reliability of a store memiliki 

pengaruh yang positif terhadap Shopping Frequency sedangkan Policy 

of a store tidak berpengaruh terhadap Shopping Frequency konsumen 

AEON Sentul City. Secara keseluruhan, Atmospheric of a store, Policy 

of a store, dan Reliability of a store secara bersama – sama memiliki 

pengaruh positif terhadap shopping frequency atau frekuensi berbelanja 

konsumen AEON Sentul City. 

 
Kata kunci: Retail Service Quality Scale, Atmospherics of a store, Policy of 

a store, Reliability of a store, Shopping Frequency. 
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EFFECT OF ATMOSPHERIC OF A STORE, POLICY OF A 

STORE, AND RELIABILITY OF A STORE AT AEON MALL 

SENTUL CITY 

(Gabriel Mario Andhika Putra) 

 

 
ABSTRACT (English) 

 

The retail industry in Indonesia is experiencing a massive recession as 

the COVID-19 virus emerges as a pandemic. In fact, by 2023, retail 

performance could not be said to be “recovered”. AEON Sentul City, an 

AEON Indonesia retail store located in Bogor, also experienced a 

decrease in the number of visitors compared to the previous year. 

Therefore, research was conducted to analyze the application of Retail 

Service Quality Scale (RSQS) such as Atmospherics of a store, Policy of 

a Store, and Reliability of a store at AEON Sentul city and its relationship 

to Shopping Frequency or consumer spending frequency. This research 

has three hypotheses. The data collection process was carried out by 

distributing questionnaires that had been completed by 112 respondents. 

The data obtained was then processed using IBM SPSS Statistics Version 

29 software. Data analysis was done using descriptive methods with 

judgemental sampling techniques and various statistical tests. The 

findings of this study showed that the Atmospherics of a store, and 

Reliability of a shop have a positive influence on Shopping Frequency 

while the Policy of a Store has no influence over the shopping frequency 

of AEON Sentul City consumers. Overall, Atmospheric of a store, Policy 

of a store, and Reliability of a store together have a positive influence on 

the shopping frequency of AEON Sentul City consumers. 

 
Keywords: Retail Service Quality Scale, Atmospherics of a store, Policy of a 

store, Reliability of a store, Shopping Frequency. 
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