
 

 

xiii 
Perancangan Kampanye Sosial…, Josefine Friscila Naftali, Universitas Multimedia Nusantara 

  

DAFTAR PUSTAKA 
 

Buku 

Landa, R. (2018). Graphic design solutions. CENGAGE Learning. 

Landa, R. (2010). Advertising by design: Generating and designing creative ideas 

across media. CENGAGE Learning. 

Male, A. (2017). Illustration: A theoritical and contextual perspective (2nd ed.). 

New York: Bloomsbury Publishing Plc. 

Pentak, S., & Lauer, D. A. (2016). Design basics. Australia: CENGAGE 

Learning. 

Sugiyama, K., & Andree, T. (2011). The dentsu way: Secrets of cross switch 

marketing from the world’s most innovative advertising agency New York: 

McGraw-Hill. 

Venus, A. (2019). Manajemen kampanye. Jakarta: Simbiosa Rekatama Media 

Wheeler. A. (2018), Designing brand identity (5th ed.). New Jersey: Jhon Wiley 

& Sons, Inc. 

Zeegen, L. (2012), The fundamentals of illustration (2nd ed). Britain: Ava 

Publishing. 

 

Jurnal 

Adiprasetio, J., Gumilar, D., & Nunik, M.  (2017).  Hoaks, Reproduksi dan 

Persebaran: Suatu Penelusuran Literatur. Jurnal Pengabdian Kepada 

Masyarakat, 1(4), 271–278. Retrieved from 

http://jurnal.unpad.ac.id/pkm/article/view/16409 

Budiman, A. (2017). Berita bohong (hoax) di media sosial dan pembentukan opini 

publik. Majalah Info Singkat Pemerintahan Dalam Negeri Isu Aktual, 

9(1), 17-20. 

Fathinia, Behzad; Rastegar-Pouyani, Nasrullah; Rastegar-Pouyani, Eskandar; 

Todehdehghan, Fatemeh; Amiri, Fathollah (2015). "Avian deception using 

http://jurnal.unpad.ac.id/pkm/article/view/16409


 

 

xiv 
Perancangan Kampanye Sosial…, Josefine Friscila Naftali, Universitas Multimedia Nusantara 

  

an elaborate caudal lure in Pseudocerastes urarachnoides (Serpentes: 

Viperidae)". Amphibia-Reptilia. 36 (3): 223–231. doi:10.1163/15685381-

00002997 

Irhamdhika, G. (2022). Mitigasi Hoaks di Era Disrupsi Melalui Literasi Digital. J-

IKA, 9(1), 39–46. doi: https://doi.org/10.31294/kom.v9i1.12610. 

Rahmawati, D., Robawa, R. S. P., Al Abiyyi, M. F., RF, P. D. N., Nugraha, R. I., 

Margono, F. P., ... & Sholihatin, E. (2023). Analisis Hoaks dalam Konteks 

Digital: Implikasi dan Pencegahannya di Indonesia. Innovative: Journal of 

Social Science Research, 3(2), 10819-10829. doi: 

https://doi.org/10.31004/innovative.v3i2.1420 

Website 

Kominfo. (2024). Waspadai Generative AI, Wamenkominfo Tekankan Kecakapan 

Berpikir Kritis. Kominfo. 

https://www.kominfo.go.id/content/detail/54347/siaran-pers-no-

61hmkominfo012024-tentang-waspadai-generative-ai-wamenkominfo-

tekankan-kecakapan-berpikir-kritis/0/siaran_pers Diakses pada 1 Februari 

2024 

Kominfo, 2022. Status Literasi Digital di Indonesia 2022. 

https://cdn1.katadata.co.id/media/microsites/litdik/ReportSurveiStatusLiter

asiDigitalIndonesia2022.pdf Diakses 4 April 2024 

Wardle, C. (2020, September 22) Understanding Information disorder. First 

Draft. https://firstdraftnews.org/long-form-article/understanding-

information-disorder/ Diakses pada 15 Februari 2024 

 

 

  

https://doi.org/10.31294/kom.v9i1.12610
https://doi.org/10.31004/innovative.v3i2.1420
https://www.kominfo.go.id/content/detail/54347/siaran-pers-no-61hmkominfo012024-tentang-waspadai-generative-ai-wamenkominfo-tekankan-kecakapan-berpikir-kritis/0/siaran_pers
https://www.kominfo.go.id/content/detail/54347/siaran-pers-no-61hmkominfo012024-tentang-waspadai-generative-ai-wamenkominfo-tekankan-kecakapan-berpikir-kritis/0/siaran_pers
https://www.kominfo.go.id/content/detail/54347/siaran-pers-no-61hmkominfo012024-tentang-waspadai-generative-ai-wamenkominfo-tekankan-kecakapan-berpikir-kritis/0/siaran_pers
https://cdn1.katadata.co.id/media/microsites/litdik/ReportSurveiStatusLiterasiDigitalIndonesia2022.pdf
https://cdn1.katadata.co.id/media/microsites/litdik/ReportSurveiStatusLiterasiDigitalIndonesia2022.pdf
https://firstdraftnews.org/long-form-article/understanding-information-disorder/
https://firstdraftnews.org/long-form-article/understanding-information-disorder/

