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ANALISIS PENGARUH ANTARA EMPLOYEE BRAND LOVE,
AFFECTIVE COMMITMENT, POSITIVE WORD OF MOUTH, DAN
TURNOVER INTENTION: TELAAH PADA KARYAWAN GEN Z DI

STARTUP DAERAH TANGERANG JAKARTA

Sendy Githa Patrycia
ABSTRAK

Membangun brand yang kuat memperkuat identitas perusahaan, menciptakan citra yang konsisten
untuk pelanggan dan karyawan, serta membedakan perusahaan dari pesaing. Brand Love sebagian
besar dieksplorasi melalui sudut pandang konsumen dan jarang dari sudut pandang karyawan.
Dengan memanfaatkan teori identitas sosial, penelitian ini bertujuan untuk menyelidiki Employee
brand Love dan pengaruhnya terhadap Affective Commitment, Positive Word of Mouth (PWOM),
dan Turnover Intention. Dengan menggunakan sampel 137 responden Generasi z dari perusahaan
Startup di Tangerang dan Jakarta, penelitian ini membuktikan bahwa Employee Brand Love
berpengaruh positif terhadap Affective Commitment dan Positive Word Of Mouth, serta berpengaruh
negatif terhadap Turnover Intention. Selain itu, Affective Commitment terbukti memediasi pengaruh
antara Employee Brand Love, Positive Word of Mouth, dan Turnover Intention. Metode penelitian
yang digunakan yaitu kuantitatif dengan jenis skala likert 1-5. Responden dikumpulkan melalui

google form yang kemudian diolah menggunakan software SMART PLS 4.

Kata kunci: Employee Brand Love, Affective Commitment, Positive Word of Mouth, Turnover

Intention
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ANALISIS PENGARUH ANTARA EMPLOYEE BRAND LOVE,
AFFECTIVE COMMITMENT, POSITIVE WORD OF MOUTH, DAN
TURNOVER INTENTION: TELAAH PADA KARYAWAN GEN Z DI

STARTUP DAERAH TANGERANG JAKARTA

Sendy Githa Patrycia

ABSTRACT

Building a strong brand strengthens the company's identity, creates a consistent image for customers
and employees, and differentiates the company from competitors. Brand Love is mostly explored
through the consumer’s point of view and rarely from the employee's point of view. By utilizing
social identity theory, this research aims to investigate Employee brand Love and its influence on
Affective Commitment, Positive Word of Mouth (PWOM), and Turnover Intention. Using a sample
of 137 Generation Z respondents from Startup companies in Tangerang and Jakarta, this research
proves that Employee Brand Love has a positive effect on Affective Commitment and Positive Word
Of Mouth, and a negative effect on Turnover Intention. Apart from that, Affective Commitment is
proven to mediate the influence between Employee Brand Love, Positive Word of Mouth, and
Turnover Intention. The research method used is quantitative with a 1-5 Likert scale. Respondents

were collected via Google form which were then processed using SMART PLS 4 software.

Keywords: Employee Brand Love, Affective Commitment, Positive Word of Mouth, Turnover

Intention
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