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STRATEGI KOMUNIKASI PERSUASIF ANIMAL
COMMUNICATOR DALAM MEMBANGUN HUBUNGAN

DENGAN PEMILIK HEWAN PELIHARAAN
Teresha

ABSTRAK

Animal Communicator merupakan sebuah profesi baru yang mendapatkan
perhatian akhir-akhir ini melalui media sosial karena mampu medapatkan
kepercayaan pemilik hewan, meskipun menggunakan cara Yyang
kontroversial. Tujuan dari penelitian ini untuk memahami bagaimana strategi
komunikasi persuasif yang dilakukan oleh Animal Communicator dalam
mengenalkan, mempromosikan, dan meyakinkan pemilik hewan dikaji
berdasarkan komunikasi pemasaran, pesan persuasif, dan karakteristik
komunikator. Penelitian ini adalah kualitatif deskriptif dengan pendekatan
studi kasus melalui pengumpulan data wawancara dan observasi. Hasil
temuan menemukan bahwa proses perkenalan Animal Communicator terjadi
melalui pemanfaatan word of mouth dalam menarik perhatian pemilik hewan.
Karakteristik komunikator yang menunjukkan trustworthiness, expertise,
goodwill, dan reliable efektif dalam membangun hubungan secara positif
pemilik hewan, serta adanya pembangunan komitmen melalui penyampaian
pesan persuasif dengan pendekatan liking. Berdasarkan hasil analisis, peneliti
melihat adanya kecendrungan Personal Validation Fallacy dalam praktik
Animal Communicator yang mampu mendorong kepercayaan pemilik hewan.
Melalui penelitian ini diharapkan dapat memberikan pengetahuan baru
mengenai penerapan komunikasi di dalam praktik Animal Communicator.

Kata kunci: Komunikasi Pemasaran, Komunikasi Persuasif, Animal
Communicator, Karakteristik Komunikator yang Efektif
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PERSUASIVE COMMUNICATION STRATEGIES ON ANIMAL
COMMUNICATORS IN BUILDING RELATIONSHIPS WITH
PET OWNERS

Teresha

ABSTRACT

Animal Communicator is a new profession that has gained attention recently
through social media because it is able to gain the trust of pet owners, despite
using controversial methods. The purpose of this study is to understand how
the communication persuasive strategy carried out by Animal Communicator
in introducing, promoting, and convincing pet owners based on marketing
communication, persuasive messages, and communicator characteristics.
This research is descriptive qualitative with a case study approach through
interview and observation data collection. The results found that the
introduction process of Animal Communicator occurs through the utilization
of word of mouth in attracting the attention of pet owners. Communicator
characteristics that show trustworthiness, expertise, goodwill, and reliability
are effective in building positive relationships with pet owners, as well as
building commitment through persuasive communication with a liking
approach. Based on the analysis, the researcher sees a tendency of Personal
Validation Fallacy in the practice of Animal Communicators that can
encourage pet owners' trust. This research is expected to provide new
knowledge about the application of communication in the practice of Animal
Communicator.

Keywords: Marketing Communication, Persuasive Communication, Animal
Communicator, The Characteristics of Effective Communicators
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