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ABSTRAK 

 

 Dengan lokasi yang berdekatan dengan Jakarta dan bandara, Tangerang 

Selatan menjadi alternative untuk para Business Traveler maupun turis menjadi 

tempat meeting maupun menginap. Hal ini tentu saja meningkatkan kebutuhan kamar 

hotel di Tangerang Selatan, melihat hal ini para pebisnis hotel berlomba-lomba 

membangun Hotel di kawasan Tangerang Selatan. Masalah utama yang dihadapi oleh 

pebisnis hotel adalah dengan banyaknya pesaing, maka akan terjadi perang harga. 

Para konsumen pasti memilih hotel dengan harga termurah dan dengan kualitas 

terbaik. 

 Permasalahan dalam penelitian ini diajukan untuk mengetahui apakah Revisit 

Intention konsumen terhadap Fame Hotel dipengaruhi oleh Image, Perceived 

Technical Quality, Perceived Functional Quality, Perceived Price, Perceived Value, 

dan Satisfaction. Model teoritis dalam penelitian ini disampaikan dengan 6 hipotesis 

yang akan diuji menggunakan Structural Equation Model. Sampel penelitian ini 

adalah 150 responden yang berumur 17-65 tahun dan baru pertama kali menginap di 

fame hotel. Sebuah kuisioner didesain untuk mengumpulkan informasi dari para tamu 

yang sudah pernah menginap satu kali di Fame Hotel. 

 Hasil analisis menunjukan bahwa Image, Perceived Technical Quality, 

Perceived Functional Quality, dan Perceived Price berpengaruh positif terhadap 

Revisit Intention melalui Perceived Value dan Satisfaction. Berdasarkan hasil yang 

ada, disarankan Fame Hotel membuat program membership card untuk konsumen 

setia mereka, sehingga tamu akan merasa lebih spesial dengan hubungan yang 

mereka punya dengan Fame Hotel. 

Kata Kunci : Image, Perceived Technical Quality, Perceived Functional Quality, 

Perceived Price, Perceived Value, Satisfaction, Revisit Intention 
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ABSTRACT 

 

With its location near to Jakarta and airport, South Tangerang became an 

alternative for Business Traveler and tourists into a meeting or staying location. It is 

of course increased demand for hotel rooms in South Tangerang. Seeing this, hotel 

businesses are competing to build hotels in South Tangerang. The main problem 

faced by the hotel business is the number of competitors, so there will be a price war. 

The consumer is definitely choose the hotel with the lowest price and the best quality. 

Objective in this study to determine whether the Consumer Intention to Revisit 

to Fame Hotel influenced by Image, Perceived Quality Technical, Functional 

Perceived Quality, Perceived Price, Perceived Value, and Satisfaction. The 

theoretical model in this study presented with six hypotheses to be tested using 

Structural Equation Model. The sample was 150 respondents aged 17-65 years and 

stayed at Fame Hotel for the first time. A questionnaire was designed to gather 

information from guests who have stayed one time in Fame Hotel. 

Results of the analysis showed that the Image, Perceived Technical Quality, 

Perceived Functional Quality, and Perceived Price positive effect on Revisit Intention 

through Perceived Value and Satisfaction. Based on this result, suggested Fame 

Hotel should make membership card for they loyal guest, so they guest will feel more 

special with relationships that they have with Fame Hotel.  

Keywords: Image, Perceived Quality Technical, Functional Perceived Quality, 

Perceived Price, Perceived Value, Satisfaction, Revisit Intention 
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