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PERANCANGAN DESTINATION BRANDING DESA WISATA

SUKARAME BANTEN

Nixie Claribel Chandra

ABSTRAK

Desa Wisata Sukarame merupakan desa yang terletak di Pandeglang,
Banten. Desa ini memiliki wisata alam dan wisata budaya yang masih asri.
Dari keindahan alamnya, Desa Wisata Sukarame masuk ke dalam Anugerah
Desa Wisata Indonesia 2021. Akan tetapi, terjadi penurunan pengunjung
yang drastis akibat covid 2020-2021 dan diikuti dengan isu yang merusak
citra Desa Wisata Sukarame pada tahun 2023, sehingga mempengaruhi
ekonomi masyarakat dimana mayoritas penduduk desa bermata pencaharian
bidang sektor wisata seperti homestay, kuliner, souvenir oleh-oleh, dan
UMKM lainnya. Maka dari itu, untuk meningkatkan pengunjung desa,
dibutuhkannya destination branding Desa Wisata Sukarame yang
menonjolkan potensi desa dan memperbaiki citra desa tersebut. Pada
penelitian ini, penulis menggunakan mix method berupa metode kuantitatif
dan kualitatif untuk mengetahui informasi lebih dalam mengenai desa. Pada
kualitatif, penulis menggunakan jenis metode wawancara, observasi, dan
expert interview. Sedangkan metode kuantitatif, penulis menggunakan
kuesioner. Selain itu, sebagai pendekatan dalam metode kualitatif penulis
melakukan studi eksisting dan studi referensi. Kesimpulan dari perancangan
ini adalah Desa Wisata Sukarame membutuhkan destination branding agar
potensi wisata desa terekspos masyarakat Banten dan sekitarnya, sehingga
dapat meningkatkan jumlah pengunjung dan perekonomian desa.

Kata kunci: Destination Branding, Desa Wisata Sukarame, Banten.
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DESTINATION BRANDING DESIGN FOR SUKARAME

TOURISM VILLAGE BANTEN

Nixie Claribel Chandra

ABSTRACT (English)

Sukarame Tourism Village is a village located in Pandeglang, Banten. This
village has beautiful natural and cultural tourism. Due to its natural beauty,
Sukarame Tourism Village was included in the 2021 Indonesian Tourism
Village Award. However, there was a drastic decline in visitors due to
Covid 2020-2021 and was followed by issues that damaged the image of
Sukarame Tourism Village in 2023, thus affecting the economy of the
community where the majority of the population villages earn their
livelihood in the tourism sector such as homestays, culinary delights,
souvenirs and other MSMEs. Therefore, to increase village visitors,
destination branding for the Sukarame Tourism Village is needed which
highlights the village's potential and improves the image of the village. In
this research, the author used a mix method in the form of quantitative and
qualitative methods to find out more in-depth information about the village.
In qualitative, the author uses interview, observation and expert interview
methods. While the quantitative method, the author uses a questionnaire.
Apart from that, as an approach to qualitative methods the author
conducted existing studies and reference studies. The conclusion of this
design is that the Sukarame Tourism Village needs destination branding so
that the village's tourism potential is exposed to the people of Banten and its
surroundings, so that it can increase the number of visitors and the village
economy.

Keywords: Destination Branding, Sukarame Tourism Village, Banten
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