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PERANCANGAN ULANG IDENTITAS VISUAL 

OKKY BAKERY 

 (Seyi Permata Sari Lau) 

ABSTRAK 

 
Di antara persaingan industri roti, terdapat toko roti klasik yang masih 
bertahan yaitu Okky Bakery. Okky Bakery adalah salah satu toko roti tertua 
di Jakarta. Keunggulan toko ini terletak pada aspek authenticity, variasi roti 
yang beragam, dan produk yang berkualitas. Akan tetapi, Okky Bakery 
mengalami permasalahan berupa sulit menjangkau target audiens yaitu 
generasi milenial, mispersepsi identitas visual dengan hanya 7,8 responden 
yang menjawab identitas visual Okky Bakery bersifat klasik dan premium, 
serta inkonsistensi penerapan identitas visual. Permasalahan ini dapat 
berdampak pada profesionalitas yang berisiko pada kestabilan usaha Okky 
Bakery. Oleh karena itu, diperlukan perancangan ulang identitas visual 
Okky Bakery bagi generasi milenial usia 25-36 tahun di DKI Jakarta. 
Perancangan ini melibatkan penelitian kualitatif meliputi observasi, 
kuesioner, wawancara, studi eksisting, dan studi referensi.  Metodologi 
perancangan yang digunakan sebagai pedoman adalah designing brand 
identity yang diungkapkan Alina Wheeler. Pada tahap creating touchpoints, 
penulis pun merancang identitas visual Okky Bakery dengan berpedoman 
pada big idea the finest selections of local delicacy from the neighborhood. 
Identitas visual yang dirancang meliputi logo, warna, tipografi, supergrafis, 
ilustrasi, dan fotografi. Selain itu, terdapat media kolateral meliputi 
stationery, uniform, packaging, label & signage, advertising, dan gimmick. 
Pada tahap terakhir, penulis merancang GSM sebagai panduan perancangan. 
 
Kata kunci: Okky Bakery, Identitas Visual, Roti 
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REDESIGNING OKKY BAKERY’S VISUAL IDENTITY 

 (Seyi Permata Sari Lau) 

ABSTRACT (English) 

In the midst of the competitive bread industry, there is a bakery that still 
survives named Okky Bakery. Okky Bakery is one of the oldest bakeries in 
Jakarta. The strengths of this bakery lie on its authenticity, diversity of 
breads, and good quality product. However, Okky Bakery faces several 
problems, including the difficulty in reaching the millennials as its target 
audience, misperception which only 7,8% of questionnaire’s respondents 
answered that Okky Bakery’s visual identity appears to be authentic & 
premium, and inconsistency of their visual identity applications. This 
problem could impact Okky Bakery’s professionalism which led to the 
stability of the business. Therefore, a redesign of Okky Bakery’s visual 
identity is needed and targeted to the millennials aged 25-36 years located 
in DKI Jakarta. This project involved qualitative research through 
observation, interviews, survey, existing study, and reference study. The 
design methodology used is based on designing brand identity by Alina 
Wheeler. On creating touchpoints stage, the writer designed Okky Bakery’s 
visual identity according to ‘the finest selections of local delicacy from the 
neighborhood’ as the big idea. The identity comprises of logo, color, 
typography, supergraphic, illustration, and photography. Collaterals were 
designed as well, such as stationery, uniform, packaging, label & signage, 
advertising, and gimmick. Lastly, the writer creates a Graphic Standard 
Manual as the guide book. 
 
Keywords: Okky Bakery, Visual Identity, Bread 
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