DAFTAR PUSTAKA

Buku
Adams, S. (2017). Color design workbook: A real-world guide to using color in

graphic design. Beverly: Quarto Publishing Group USA Inc.

AEGIC. (2021). The growing consumption of bread and baked goods in

Indonesia.

Ambrose, G., Harris, P., & Theodosiou, S. (2020). The fundamentals of
typography. Switzerland: AVA Publishing.

Bly, R. W. (2020). The copywriter's handbook: A step-by-step guide to writing
copy that sells (4" ed.). New York: St Martin’s Griffin.

Bokhua, G. (2022). Principles of logo design: A practical guide to creating
effective signs, symbols, and icons. Beverly: Rockport Publishers.

Budelmann, K., & Kim, Y. (2019). Brand identity essentials: 100 principles for
building brands. Beverly: Quarto Publishing.

Chaffey, D., & Smith, PR. (2022). Digital marketing excellence: planning,

optimizing, and integrating online marketing (6" ed.). Oxon: Routledge.

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative,
quantitative, and mixed methods approaches (5" ed.). California: Sage

Publications.

Eiseman, L. (2017). The complete color harmony panton edition: Expert color
information for professional results. Beverly: Quarto Publishing Group

USA Inc.

Faghih, N. & Forouharfar, A. (2022). Contextual strategy entrepreneurship:
Perspective in regional context, social elements, and enterprenual

competitiveness. Switzerland: Springer.

XX
Perancangan Ulang Identitas. .., Seyi Permata Sari Lau, Universitas Multimedia Nusantara



Glyda, J. (2019). Food photography: creating appetizing images. New Y ork:
Routledge.

Kotler, P., & Keller, K. L. (2016). Marketing management (15" ed.). Inggris:

Pearson Education.
Landa, R. (2019). Graphic design solutions (6" ed.). Boston: Cengage

Male, A. (2017). lllustration: A theoretical and contextual perspective. New
York: Bloomsbury.

Mukhtar, J., Asis, E. R., & Murugesan, T. K. (2024). Business reslience and

digital technologi in the post-pandemic era. Switzerland: Springer

Nabilah, M. (2023). Belajar copywriting: membuka pintu kesuksesan dengan
keahlian komunikasi yang kuat. Y ogyakarta: Anak Hebat Indonesia.

Naebeck, C. (2023). Photography fundamentals: A beginners guide. Mind Expand
Co.

Pepper, R. (2021). The artist’s manual: the definitive art sourcebook — media.

Materials, tools, and techniques. DK.

Pillai & Bagavathi. (2010). Modern marketing: Principles and practices. New
Delhi: S. Chand & Company, Ltd.

Salvador, A, E, M. (2022). The ultimate digital photography guide for beginners.

Samara, T. (2023). Making breaking grid. Beverly: Quarto Publishing Group
USA Inc.

Sendpoints. (2019). Mascot design: Upgrade a brand with mascots and
peripheral produts. Sendpoints.

Slade-brooking, C. (2016). Creating a brand identity: A guide for beginners.
London: Laurence King Publishing Ltd.

XXi
Perancangan Ulang Identitas. .., Seyi Permata Sari Lau, Universitas Multimedia Nusantara



Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan r&d. Bandung:
Alfabeta.

Sulaiman, dkk. (2023). Dasar dan penerapan tipografi. Sumatra Barat: Penerbit
Mitra Cendekia Media.

Wayne, R. (2023). Business branding strategies: the importance of branding for

homepreneurs. Publikasi independen.
Wells, T. (2022). Photography fundamentals: volume 2. Kindle.

Wheeler, A. (2018). Designing brand identity (5" ed). New Jersey: John Wiley &

Sons, Inc.

Zeegen, L. (2020). Fundamentals of illustration. Inggris: Bloomsbury.

Jurnal
Erlyana, Y., & Setiawan, D. (2019). Analisis komposisi fotografi pada foto
editorial “elephants” karya steve mccury. Jurnal Titik Imaji, 2(2), 71-79.

Website
Basoni, S. (2022, 26 Juli). Roti dan kue kuno dengan rasa klasik kembali populer.
Detikfood. https://food.detik.com/info-kuliner/d-6199361/roti-dan-kue-kuno-

dengan-rasa-klasik-kembali-populer

IDN Research Institute. (2022). Indonesia millenial report 2022. chrome-
extension://efaidnbmnnnibpcajpcglclefindmkaj/https://cdn.idntimes.com/c

ontent-documents/indonesia-milennial-report-2022.pdf

PERPI. (2019). Indonesia market behaviour outlook 2019. PERPI Newsletter.

https://www.perpi.or.id/post/indonesia-market-behaviour-outlook-2019

Statista. (2023, November). Bread — Indonesia. Statista.
https://www.statista.com/outlook/cmo/food/bread-cereal-
products/bread/indonesia

XXii
Perancangan Ulang Identitas. .., Seyi Permata Sari Lau, Universitas Multimedia Nusantara


https://www.statista.com/outlook/cmo/food/bread-cereal-products/bread/indonesia
https://www.statista.com/outlook/cmo/food/bread-cereal-products/bread/indonesia

