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Pengaruh Perceived Access to Finance, Entrepreneurial Self-Efficacy, Attitude
Toward Entrepreneurship dan Entrepreneurial Ability terhadap
Entrepreneurial Intention pada Gen Z di Tangerang Raya

Yopi Salim

ABSTRAK

Indonesia merupakan negara dengan populasi masyarakat yang tinggi atau
bisa dikatakan adanya bonus demografi, dominasi penduduk di Indonesia
merupakan kalangan Generasi Z dengan rentang usia 15 — 26 tahun, di usia
produktif ini masyarakat kelompok Gen Z merupakan kunci kesuksesan
negara untuk mencapai negara maju tahun 2045, namun dengan tingkat usia
produktif yang tinggi masyarakat indonesia memiliki pengetahuan,
kemampuan dan pendidikan yang masih tergolong rendah, masih banyak
masyarakat Indonesia yang masih belum mendapatkan literasi ekonomi dan
literasi kewirausahaan yang baik. Permasalahan sosial mengakibatkan
timbulnya dampak negatif di Indonesia seperti pengangguran, kemiskinan
dan kejahatan yang masih merajalela di negara berkembang ini, untuk dapat
mengatasi permasalahan sosial tersebut, maka dari itu harus adanya dukungan
dari pemerintah ataupun non-pemerintah dalam mengadakan program
entrepreneurship dalam upaya meningkatkan rasio kewirausahaan untuk
menjadi negara maju dan mengatasi problematik sosial. Fenomena tersebut
dilihat dari perceived access to finance, entrepreneurial self-efficacy, attitude
toward entrepreneurship, entrepreneurial ability dan entrepreneurial
intention. Tujuan penelitian ini dilakukan untuk mengetahui faktor yang
mempengaruhi intensitas berwirausaha pada seseorang yang berumur 18 — 26
tahun yang termasuk Generasi Z di wilayah Tangerang Raya, yang belum
pernah atau ingin menjalankan bisnis atau usaha. Peneltian ini menggunakan
metode kuantitatif dengan menyebarkan kuisioner secara online
menggunakan G-Form dengan metode non-probability dan teknik penilaian
judgemental sampling serta menggunakan metode PLS-SEM dalam
mengolah data main-test. Total sampling yang digunakan yaitu 125
responden yang lolos screnning dan diolah menggunakan software SmartPLS
3. Selanjutnya dilakukan pengujian pre-test menguji validity dan reliability
serta main-test menguji outer model dan inner model. Hasil penelitian
menunjukan bahwa variabel perceived access to finance berpengaruh positif
terhadap entrepreneurial ability, entrepreneurial self-efficacy berpengaruh
positif terhadap entrepreneurial ability, attitude toward entrepreneurship
berpengaruh positif terhadap entrepreneurial ability dan entrepreneurial
ability berpengaruh positif terhadap entrepreneurial intention.

Kata kunci: Attitude Toward Entrepreneurship, Entrepreneurial Ability,
Entrepreneurial Intention, Entrepreneurial Self-Efficacy, Perceived Access
to Finance, Gen Z.
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The Effect of Perceived Access to Finance, Entrepreneurial Self-
Efficacy, Attitude Toward Entrepreneurship and Entrepreneurial

Ability on Entrepreneurial Intention in Gen Z in Tangerang Raya
Yopi Salim

ABSTRACT (English)

Indonesia is a country with a high population or it could be said that there is
a demographic bonus. The dominant population in Indonesia is Generation Z
with an age range of 15 - 26 years. In this productive age, the Gen Z group is
the key to the country's success in reaching a developed country in 2045.
However, with a high level of productive age, Indonesian people have
relatively low knowledge, abilities and education, there are still many
Indonesian people who still do not have good economic literacy and
entrepreneurial literacy. Social problems result in negative impacts in
Indonesia such as unemployment, poverty and crime which are still rampant
in this developing country. To be able to overcome these social problems,
there must be support from the government and non-government in holding
entrepreneurship programs in an effort to increase the entrepreneurship
ratio. to become a developed country and overcome social problems. This
phenomenon can be seen from perceived access to finance, entrepreneurial
self-efficacy, attitude toward entrepreneurship, entrepreneurial ability and
entrepreneurial intention. The aim of this research was to determine the
factors that influence the intensity of entrepreneurship in someone aged 18 -
26 years, including Generation Z in the Tangerang Raya area, who have
never or want to run a business or enterprise. This research uses quantitative
methods by distributing questionnaires online using G-Form with non-
probability methods and judgmental sampling techniques and using the PLS-
SEM method in processing main-test data. The total sampling used was 125
respondents who passed the screening and were processed using SmartPLS 3
software. Next, a pre-test was carried out to test validity and reliability and a
main-test to test the outer model and inner model. The research results show
that the variable perceived access to finance has a positive effect on
entrepreneurial ability, entrepreneurial self-efficacy has a positive effect on
entrepreneurial ability, attitude toward entrepreneurship has a positive effect
on entrepreneurial ability and entrepreneurial ability has a positive effect on
entrepreneurial intention.

Keywords: Attitude Toward Entrepreneurship, Entrepreneurial Ability,
Entrepreneurial Intention, Entrepreneurial Self-Efficacy, Perceived Access to
Finance, Gen Z.
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