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ABSTRAK 

Perubahan iklim sendiri tidak hanya mempengaruhi satu hal saja yang mungkin sama 
sekali tidak berpengaruh terhadap lingkungan dan yang lainnya, tetapi perubahan iklim 
akan sangat mempengaruh kehidupan kita yang dimana dari mempengaruhi sosial, 
ekonomi, dan yang paling utama adalah mempengaruhi lingkungan, sehingga penelitian 
ini berfokus kepata Entrepreneur Sustainability Intention. Dalam penelitian ini, peneliti 
mengadopsi desain penelitian konklusif atau conclusive research design yakni dilakukan 
secara kuantitatif dengan jenis descriptive research yang bermaksud untuk menyelidiki 
dan mengevaluasi hubungan antar teori dan mengkonfirmasi signifikansi setiap variabel 
Evironmental Values, Subjective Norms, Attitude Toward Sustainable Entrepreneurship, 
Perceived Behavior Control, dan Entreprenerial Experience sebagai moderasi terhadap 
Entrepreneurial Intention. Dengan menggunakan skala karakteristik 1-5 dalam 
mengumpulkan survey peningkatan sustainable entrepreneurial intention. Penemuan 
penelitian ini memaparkan bahwa hubungan antara Evironmental Values, Subjective 
Norms, Attitude Toward Sustainable Entrepreneurship, Perceived Behavior Control, 
dan Entreprenerial Experience berpengaruh positif dan signifikan terhadap Sustainable 
Entrepreneurial Intention. 
 
Kata kunci: Evironmental Values, Subjective Norms, Attitude Toward Sustainable 
Entrepreneurship, Perceived Behavior Control, Entreprenerial Experience Iklim, 
Lingkungan  
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Factors Affecting Sustainable Entrepreneurial Intention of Tangerang Regional 

Students  

(Frisca Kanadya Ramadanty) 

ABSTRACT 

Climate change itself does not only affect one thing which may not have any effect on 
the environment or anything else at all, but climate change will greatly affect our lives 
which affect social, economic, and most importantly the environment, so this research 
focuses on Entrepreneurial Sustainability Intention. In this research, the researcher 
adopted a conclusive research design, which was carried out quantitatively with a type 
of descriptive research which intended to investigate and evaluate the relationship 
between theories and confirm the significance of each variable: Environmental Values, 
Subjective Norms, Attitude Toward Sustainable Entrepreneurship, Perceived Behavior 
Control, and Entrepreneurial Experience as a moderator of Entrepreneurial Intention. 
By using a characteristic scale of 1-5 in collecting surveys to increase sustainable 
entrepreneurial intention. The findings of this research reveal that the relationship 
between Environmental Values, Subjective Norms, Attitude Toward Sustainable 
Entrepreneurship, Perceived Behavior Control, and Entrepreneurial Experience has a 
positive and significant effect on Sustainable Entrepreneurial Intention. 

 

Keywords: Environmental Values, Subjective Norms, Attitude Toward Sustainable 
Entrepreneurship, Perceived Behavioral Control, Entrepreneurial Experience, Climate, 
Environment.  
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