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PENGARUH PERCEIVED RISK, TRUST, PERCEIVED 

USEFULNESS, DAN EASE OF USE TERHADAP E-PAYMENT 

ADOPTION APLIKASI DANA 

 Elaine Dionisia 

ABSTRAK 

 

Dompet digital yang sedang marak salah satunya adalah DANA. Selain 

DANA, terdapat juga beberapa dompet digital lainnya seperti Gopay, OVO, 

LinkAja, dan Shopeepay. DANA menjadi dompet digital ke-3 yang paling 

banyak digunakan dan mendapatkan persepsi rendah pada promosi yang ada. 

Hal ini dikarenakan permasalahan yang selalu menjadi keluhan oleh 

pengguna DANA. Tujuan dari penelitian ini adalah untuk mengetahui 

pengaruh perceived risk, trust, perceived usefulness, dan ease of use terhadap 

e-payment adoption aplikasi DANA. Metode yang digunakan dalam 

penelitian ini adalah penelitian deskriptif kuantitatif dan menggunakan teknik 

sampling Non-Probability dengan menggunakan data yang terkumpul 

sebanyak 106 responden Generasi Z yang berusia 17-26 tahun yang 

selanjutnya diolah dengan SmartPLS versi 3.2.9. Hasil dari penelitian ini 

adalah perceived risk berpengaruh negatif terhadap trust, perceived risk 

berpengaruh negatif terhadap ease of use, trust berpengaruh positif terhadap 

ease of use, perceived risk berpengaruh negatif terhadap perceived usefulness, 

trust berpengaruh positif terhadap perceived usefulness, ease of use 

berpengaruh positif terhadap perceived usefulness, perceived usefulness 

berpengaruh positif terhadap e-payment adoption, ease of use berpengaruh 

positif terhadap e-payment adoption, perceived risk berpengaruh negatif 

terhadap e-payment adoption, dan trust berpengaruh positif terhadap e-

payment adoption. DANA dapat meningkatkan meningkatkan responsivitas 

terhadap penilaian maupun keluhan yang dihadapi sehingga dapat 

meningkatkan e-payment adoption aplikasi DANA.  

 

Kata kunci: E-payment, DANA, Gen Z, Perceived Risk 
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THE INFLUENCE OF PERCEIVED RISK, TRUST, PERCEIVED 

USEFULNESS, AND EASE OF USE ON E-PAYMENT 

ADOPTION OF DANA APPLICATIONS 

 Elaine Dionisia 

 

ABSTRACT (English) 

 

One of the digital wallets that is currently popular is DANA. Apart from 

DANA, there are also several other digital wallets such as Gopay, OVO, 

LinkAja, and Shopeepay. DANA is the 3rd most widely used digital wallet and 

has a low perception of existing promotions. This is due to problems that 

DANA users always complain about. The aim of this research is to determine 

the influence of perceived risk, trust, perceived usefulness, and ease of use on 

e-payment adoption of the DANA application. The method used in this 

research is quantitative descriptive research and uses Non-Probability 

sampling techniques using data collected from 106 Generation Z respondents 

aged 17-26 years which was then processed with SmartPLS version 3.2.9. 

The results of this research are that perceived risk has a negative effect on 

trust, perceived risk has a negative effect on ease of use, trust has a positive 

effect on ease of use, perceived risk has a negative effect on perceived 

usefulness, trust has a positive effect on perceived usefulness, ease of use has 

a positive effect on perceived usefulness, perceived usefulness has a positive 

effect on e-payment adoption, ease of use has a positive effect on e-payment 

adoption, perceived risk has a negative effect on e-payment adoption, and 

trust has a positive effect on e-payment adoption. DANA can increase 

responsiveness to assessments and complaints faced so that it can increase e-

payment adoption of the DANA application.  

 

Keywords: E-payment, DANA, Gen Z, Perceived Risk 
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