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ANALISIS PENGARUH CORE DAN PERIPHERAL SERVICE QUALITY

PADA PERCEIVED VALUE DAN CUSTOMER SATISFACTION SERTA

IMPLIKASI TERHADAP REPURCHASE INTENTION JAKARTA X

BEAUTY PADA GENERASI MILLENNIAL

(Cindy Triana)

ABSTRAK

Indonesia memiliki potensi peningkatan pada industri kosmetik setiap
tahunnya. Banyaknya minat pada produk kosmetik membuat para pelaku
usaha kecantikan berusaha memenuhi kebutuhan dan keinginan konsumen
dengan berbagai teknologi terbaru. Meluasnya, produk kosmetik baik secara
lokal maupun internasional juga diiringi dengan hadirnya pameran produk
kecantikan di Indonesia yakni mempertemukan para merek, beauty
influencer, dan beauty enthusiast dalam satu waktu. Salah satunya adalah
JakartaXBeauty dari Female Daily. Berbagai promo dan kegiatan menarik
hadir di JakartaXBeauty 2023. Namun, antusias yang tinggi pada event
beauty ini membuat banyaknya keluhan yang terjadi selama acara
berlangsung yakni mereka yang mayoritas adalah generasi millennial.
Penelitian ini menggunakan desain penelitian deskriptif kuantitatif dan non
probability sampling. Pengolahan data pada penelitian ini menggunakan
software Smart PLS versi 3 kepada 130 responden. Serta, hasil dari
penelitian ini adalah service quality pada core service dan peripheral service
berpengaruh positif pada perceived value, kemudian perceived value
berpengaruh positif pada customer satisfaction, dan customer satisfaction
pada repurchase intention pada pengunjung generasi millennial di
JakartaXBeauty 2023.

Kata kunci: Event, Service Quality, Perceived Value, Customer
Satisfaction, Millennial, Repurchase Intention
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ANALYSIS OF THE INFLUENCE OF CORE AND
PERIPHERAL SERVICE QUALITY ON PERCEIVED VALUE
AND CUSTOMER SATISFACTION AND IMPLICATIONS ON
REPURCHASE INTENTION JAKARTA X BEAUTY IN THE

MILLENNIAL GENERATION
(Cindy Triana)

ABSTRACT (English)

Indonesia has the potential to increase the cosmetics industry every year.
The amount of interest in cosmetic products makes beauty businesses try to
fulfill the needs and desires of consumers with various latest technologies.
The expansion of cosmetic products both locally and internationally is also
accompanied by the presence of beauty product exhibitions in Indonesia,
which bring together brands, beauty influencers, and beauty enthusiasts at
one time. One of them is JakartaXBeauty from Female Daily. Various
promos and interesting activities were present at JakartaXBeauty 2023.
However, the high enthusiasm for this beauty event has led to many
complaints that occur during the event, namely those who are mostly
millennials. This research uses quantitative descriptive research design and
non probability sampling. Data processing in this study used Smart PLS
version 3 software to 130 respondents. Also, the results of this study are
service quality in core service and peripheral service has a positive effect on
perceived value, then perceived value has a positive effect on customer
satisfaction, and customer satisfaction on repurchase intention in the
millennial generation at JakartaXBeauty 2023.

Keywords: Event, Service Quality, Perceived Value, Customer Satisfaction,
Millennial, Repurchase Intention
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