
PROMOTION DESIGN

FORMARGAMUKTI VILLAGE

Final Project Report

Aiko Komala

00000047947

VISUAL COMMUNICATION DESIGN STUDY PROGRAM

ARTS AND DESIGN FACULTY

UNIVERSITAS MULTIMEDIA NUSANTARA

TANGERANG

2024



PROMOTION DESIGN

FOR MARGAMUKTI VILLAGE

Final Project Report

Submitted as One of the Conditions for Obtaining

Bachelor of Design Degree (S.Ds.)

Aiko Komala

00000047947

VISUAL COMMUNICATION DESIGN STUDY PROGRAM

ARTS AND DESIGN FACULTY

UNIVERSITAS MULTIMEDIA NUSANTARA

TANGERANG

2024

i
Promotion Design for…, Aiko Komala, Universitas Multimedia Nusantara



NO PLAGIARISM STATEMENT PAGE

I, signed below,

Name : Aiko Komala

Student Number : 00000047947

Program Studi : Visual Communication Design

Design with title:

PROMOTION DESIGN

FOR MARGAMUKTI VILLAGE

This is my own work, not plagiarism from scientific work written by other people,
and I have stated all sources, both quoted and referenced, correctly and included
them in the Bibliography.

If at a later date it is proven that fraud/irregularities are found, either in the
implementation of the thesis or in writing the thesis report, I am willing to accept
the consequences of being declared NOT PASSED for the Final Assignment that I
have completed.

Tangerang, 19 January 2024

(Aiko Komala)

ii
Promotion Design for…, Aiko Komala, Universitas Multimedia Nusantara





APPROVAL PAGE FOR PUBLICATION OF SCIENTIFIC
WORKS FOR ACADEMIC INTERESTS

As an academic member of Multimedia Nusantara University, I am the

undersigned:

Name : Aiko Komala

Student ID : 00000047947

Study Program : Visual Communication Design

Faculty : Art and Design

Type of Work : *Thesis/Final Project

For the sake of scientific development, I agree to grant Multimedia Nusantara

University Non-exclusive Royalty-Free Rights to my scientific work entitled.

PROMOTION DESIGN

FOR MARGAMUKTI VILLAGE

Along with existing devices (if needed). With this Non-exclusive Royalty Free

Right, Multimedia Nusantara University has the right to store, convert/transform,

manage in the form of a database, maintain, and publish my final assignment as

long as my name remains as the author/creator and as the Copyright owner. This

statement I made is true.

Tangerang, 19 January 2024

That state,

(Aiko Komala)

iv
Promotion Design for…, Aiko Komala, Universitas Multimedia Nusantara



FOREWORD

Praise be to God Almighty, the author was able to complete the design entitled

Promotional Design for the Margamukti Village. This design was created with the

aim of creating the final project. The author would like to thank all parties who

have provided assistance and suggestions for the preparation of this draft.

To say thanks to

1. Dr. Ninok Leksono, M.A., as Chancellor of Multimedia Nusantara

University.

2. Muhammad Cahya Mulya Daulay, S.Sn., M.Ds., as Dean of the Faculty

of Art and Design, Multimedia Nusantara University.

3. Fonita Theresia Yoliando, S.Ds., M.A., as Chair of the Visual

Communication Design Study Program at Multimedia Nusantara

University.

4. Mr. Clemens Felix Setiyawan, as the first supervisor who has provided

guidance, direction and motivation for the completion of this final

assignment.

5. Mr. Ardiles Akyuwen, as another supervisor and counsel who has

provided critiques and guidance to help the author finish the assignment

well.

6. Mr. Ayi Karmat, as a resource person who has helped in collecting the

data needed for Margamukti Village.

7. My family has provided material and moral support, so that the author

can complete this final assignment.

Hopefully this scientific work can be useful for both authors and readers.

Tangerang, 19 January 2024

(Aiko Komala)

v
Promotion Design for…, Aiko Komala, Universitas Multimedia Nusantara



PERANCANGAN PROMOSI

UNTUK DESA WISATA MARGAMUKTI

(Aiko Komala)

ABSTRAK

Desa Margamukti merupakan desa wisata yang terletak di Kecamatan
Pangalengan, Kabupaten Bandung. Desa ini terletak tidak jauh dari Kota
Bandung dan terkenal dengan wisata alamnya, khususnya kebun teh dan
pemandangan alamnya. Selain keindahan alamnya, lingkungan sekitar desa
juga terjaga dengan baik dan mudah dijangkau. Menurut warga setempat,
daya tarik utama desa ini adalah keindahan alamnya yang jarang terjamah.
Hal ini disebabkan oleh kebiasaan baik masyarakat dalam melestarikannya.
Namun kondisi saat ini jumlah kunjungan wisatawan masih sedikit dan
upaya promosi yang minim serta tidak efektif. Oleh karena itu, solusi yang
diharapkan untuk membantu masyarakat Desa Margamukti adalah dengan
merancang media promosi yang dapat menarik wisatawan untuk
berkunjung. Metode perancangan yang digunakan adalah metode enam fase
Robin Landa yang meliputi gambaran umum, strategi, ide, desain, produksi,
dan implementasi, digabung oleh strategi AISAS untuk perencanaan
promosi.
 
Kata kunci: Promosi, Desa Wisata, Desa Margamukti
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PROMOTION DESIGN

FOR MARGAMUKTI VILLAGE

(Aiko Komala)

ABSTRACT (English)

Margamukti Village is a tourist village located in Pengalengan Sub District
in the Bandung Regency. This village is not far from the city of Bandung
and is famous for its natural tourism, particularly its tea gardens and natural
landscapes. In addition to its natural beauty, the surrounding village
environment is also well maintained and accessible. According to local
residents, the main attraction of this village is its rarely touched natural
beauty. This is due to the community's good habit of preserving it. However,
the current situation is that the number of tourists visiting is low and the
promotional efforts are minimal and ineffective. Therefore, the envisioned
solution to help the people of Margamukti Village is to design promotional
media to attract tourists to visit. The design method used is the six-phase
method by Robin Landa, which includes overview, strategy, idea, design,
production, and implementation, combined with the AISAS strategy for the
promotion plan.

Keywords: Promotion, Village Tourism, Margamukti Village
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