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PERANCANGAN IDENTITAS VISUAL 

UNTUK BOROBUDUR ECOCULTURAL  

 (Thirza Abigail) 

ABSTRAK 

 
Indonesia, sebagai negara kepulauan terbesar di dunia, kaya akan sejarah, 
budaya, dan alam yang beragam. Kekayaan alamnya menjadi daya tarik 
utama sebagai destinasi wisata. Dengan perkembangan pariwisata di Pulau 
Jawa, kawasan Borobudur menonjol sebagai destinasi menarik. Borobudur 
memiliki potensi menjadi kawasan ekowisata, mengutamakan pembelajaran 
lingkungan. Salah satu destinasi wisata di daerah Borobudur adalah 
Borobudur Ecocultural yang terbentuk dalam PT. Culture Adventure 
Nature. Borobudur Ecocultural adalah pengembangan community based 
tourism dengan mengangkat potensi unggulan yang dimiliki oleh desa 
wisata di Borobudur dengan menggunakan konsep special interest tourism 
yang mengutamakan sustainability. Kegiatan yang ditawarkan oleh mereka 
berupa hiking dan camping pada area desa wisata di daerah Borobudur.   
Desa Giritengah, Giripurno, dan Ngadiarjo menjadi fokus utama 
pengembangan ini. Meskipun potensinya besar, Borobudur Ecocultural 
belum memiliki identitas yang memadai. Kurangnya pemahaman 
masyarakat tentang keberadaannya membuatnya kalah populer dibanding 
destinasi lain di Indonesia. Untuk mengatasi hal ini, perancangan identitas 
visual menjadi langkah kunci. Identitas ini harus mencerminkan nilai-nilai 
budaya, keberlanjutan, dan pengalaman unik wisatawan. Dengan identitas 
yang kuat, Borobudur Ecocultural dapat meningkatkan brand awareness, 
daya tarik destinasi, dan mendukung pertumbuhan sektor pariwisata budaya 
di Indonesia, khususnya di era perkembangan zaman ini. 

 
Kata kunci: Branding, Identitas Visual, Wisata, Borobudur Ecocultural 
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VISUAL IDENTITY DESIGN FOR  

BOROBUDUR ECOCULTURAL 

 (Thirza Abigail) 

ABSTRACT (English) 

Indonesia is the world's largest archipelagic country located in Southeast 
Asia, boasting a rich and complex background of history, culture, and 
abundant natural beauty. The diverse natural wealth in Indonesia is often 
utilized as a tourist destination. With Indonesia's ongoing development, 
tourist destinations, especially in Java, are also thriving. The Borobudur 
region stands out as one of the tourist areas in Java that captures the 
attention of travellers. Borobudur area is a suitable candidate for eco-
tourism utilization. As defined in the Indonesian Dictionary, ecotourism 
emphasizes environmental learning. One of the tourist destinations in the 
Borobudur area is Borobudur Ecocultural which was formed by PT. Culture 
Adventure Nature. Borobudur Ecocultural is the development of community-
based tourism by highlighting the superior potential of the tourist village in 
Borobudur using the concept of special interest tourism which prioritizes 
sustainability. The activities offered by them include hiking and camping in 
the tourist village area in the Borobudur area. Borobudur Ecocultural is a 
development of community-based tourism that highlights the outstanding 
potential of the tourist villages in Borobudur, using the concept of special 
interest tourism that prioritizes sustainability. Borobudur Ecocultural is a 
community-managed special interest development, supported by Balkondes 
Borobudur, focusing on three main villages: Giritengah, Giripurno, and 
Ngadiarjo. Despite its significant potential, Borobudur Ecocultural lacks a 
distinctive identity. The limited awareness among the public about its 
existence results in it being overshadowed by other tourist destinations in 
Indonesia. To address this issue, the design of a visual identity becomes a 
crucial step. This visual identity should reflect cultural values, 
sustainability, and the unique experiences of tourists. With a strong identity, 
Borobudur Ecocultural can enhance brand awareness, the appeal of the 
destination, and support the growth of the cultural tourism sector in 
Indonesia, particularly in keeping up with contemporary developments. 
 
Keywords: Branding , Visual Identity, Tourism, Borobudur Ecocultural 
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