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Pengaruh Attitudes Towards Behavior, Subjective Norms, dan Perceived Behavior 

Control Terhadap Entrepreneurial Behavior Melalui Behavioral Intention pada 

pelaku UMKM perempuan Bidang Kuliner yang Inovatif di Kota Tangerang 

(Velda Amirah Fakhira) 

ABSTRAK 

Pertumbuhan bisnis kuliner di Indonesia berkembang semakin pesat menyebabkan 
persaingan bisnis semakin ketat. Pebisnis perempuan dan laki-laki memiliki perilaku 
yang berbeda dalam menghadapi permasalahan tersebut. Perempuan cenderung 
memiliki kemampuan, keterampilan, dan kreativitas yang lebih tinggi dalam bidang 
kuliner dibandingkan laki-laki sehingga mereka lebih mampu berinovasi dalam rangka 
menghadapi permasalahan tersebut. Namun, perilaku tersebut tidak dapat ditemui pada 
pelaku UMKM perempuan dalam bidang kuliner di Kota Tangerang. Berdasarkan 
Theory of Planned Behavior, pelaku UMKM perempuan di Kota Tangerang yang 
bergerak di bidang kuliner memiliki attitudes towards behavior dan perceived 
behavioral control lebih rendah dibandingkan laki-laki sehingga niat untuk 
berwirausaha serta kontrol perilaku dalam menghadapi masalah bisnis cenderung 
rendah. Selain itu, aspek subjective norms pada pelaku UMKM perempuan di Kota 
Tangerang juga cukup rendah karena kemampuan mereka dalam berbisnis kuliner 
belum mendapatkan pengakuan dari masyarakat. Penelitian ini bertujuan untuk 
mengetahui perilaku pelaku UMKM perempuan di Kota Tangerang dalam menghadapi 
permasalahan terkait tingginya persaingan dalam bidang kuliner dengan menggunakan 
landasan Theory of Planned Behavior. Metode penelitian ini ialah metode Conclusive 
Research dengan pendekatan descriptive research. Penelitian dilakukan pada 150 
responden  yang merupakan perempuan yang memiliki bisnis kuliner kekinian atau 
inovatif yang berada di Kota Tangerang menggunakan instrumen google form. Hasil 
dari penelitian ini menyatakan bahwa Attitudes Towards Behavior memiliki pengaruh 
positif dan signifikan terhadap Entrepreneurial Behavior melalui Behavioral Intention. 
Selanjutnya, Subjective Norms memiliki pengaruh positif dan signifikan terhadap 
Entrepreneurial Behavior melalui Behavioral Intention.  Lalu, Perceived Behavioral 
Control memiliki pengaruh positif dan signifikan terhadap Entrepreneurial Behavior 
dan Behavioral Intention memiliki pengaruh positif dan signifikan terhadap 
Entrepreneurial Behavior.  
Kata Kunci: Entrepreneurial Behavior, Attitudes Towards Behaviour, Subjective 
Norms, Perceived Behavioral Control, UMKM, Bidang Kuliner.  
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The Influence of Attitudes Towards Behavior, Subjective Norms, and Perceived 

Behavior Control on Entrepreneurial Behavior through Behavioral Intention among 

female MSMEs in the Innovative Culinary Sector in Tangerang City  

(Velda Amirah Fakhira) 

ABSTRACT 

The growth of the culinary business in Indonesia is growing increasingly rapidly, 
causing business competition to become increasingly fierce. Female and male 
businesspeople have different behavior in dealing with these problems. Female tend to 
have higher abilities, skills and creativity in the culinary field than male so that they are 
better able to innovate in order to face these problems. However, this behavior cannot 
be found among female MSME actors in the culinary sector in Tangerang City. Based 
on the Theory of Planned Behavior, female MSME actors in Tangerang City who work 
in the culinary sector have lower attitudes towards behavior and perceived behavioral 
control than men, so their intention to become entrepreneurs and behavioral control in 
dealing with business problems tend to be low. Apart from that, the subjective norms 
aspect of female MSMEs in Tangerang City is also quite low because their abilities in 
the culinary business have not received recognition from the public. This research aims 
to determine the behavior of female MSMEs in Tangerang City in facing problems 
related to high competition in the culinary sector using the Theory of Planned Behavior 
as a basis. This research method is the Conclusive Research method with a descriptive 
research approach. The research was conducted on 150 respondents who are female 
who have contemporary or innovative culinary businesses in Tangerang City using the 
Google Form instrument. The results of this research state that Attitudes Towards 
Behavior has a positive and significant influence on Entrepreneurial Behavior through 
Behavioral Intention. Furthermore, Subjective Norms have a positive and significant 
influence on Entrepreneurial Behavior through Behavioral Intention. Then, Perceived 
Behavioral Control has a positive and significant influence on Entrepreneurial 
Behavior and Behavioral Intention has a positive and significant influence on 
Entrepreneurial Behavior. 

Keywords: Entrepreneurial Behavior, Attitudes Towards Behavior, Subjective Norms, 
Perceived Behavioral Control, MSMEs, Culinary Sector.  
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