INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS

AND ORGANIZATIONAL REPUTATION TO INTENTION

TO APPLY OF GENERATION Z IN JAKARTA

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

Thesis

Priscilla Agatha
00000048078

MANAGEMENT STUDY PROGRAM
FACULTY OF BUSINESS
UNIVERSITAS MULTIMEDIA NUSANTARA
TANGERANG
2024



INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS

AND ORGANIZATIONAL REPUTATION TO INTENTION

TO APPLY OF GENERATION Z IN JAKARTA

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

Thesis

Proposed to Fulfill one of the requirements
to obtain the title of
Bachelors of Management

Priscilla Agatha
00000048078

MANAGEMENT STUDY PROGRAM
FACULTY OF BUSINESS
UNIVERSITAS MULTIMEDIA NUSANTARA
TANGERANG
2024

i
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



NO PLAGIARISM STATEMENT

I hereby,

Full Name : Priscilla Agatha
Student ID : 00000048078
Study Program : Management

state that the thesis titled:

“INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS AND
ORGANIZATIONAL REPUTATION TO INTENTION TO APPLY OF
GENERATION Z IN JAKARTA”

is the result of my own work. It is not plagiarism nor written by anyone else, and
all quoted and referenced sources have been correctly stated and included in the
Bibliography.

Should it be proven that there are fraud/irregularities in my paper, both
related to the research process or thesis writing, I am willing to accept the
consequence of being declared NOT PASS for the Final Project that I have taken. I
will also bear all legal consequences against me and will not involve Universitas

Multimedia Nusantara regarding the act of plagiarism.

Tangerang, May 10', 2024
N

[,

i

METERA!

e P ?"I

T b TR ST PP
E]E!‘.’._'}c_';_i:g!.

1

ye

-

Priscilla Agatha

i
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



APPROVAL PAGE

The thesis titled:

“INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS
AND ORGANIZATIONAL REPUTATION TO INTENTION
TO APPLY OF GENERATION Z IN JAKARTA”

By
Full Name : Priscilla Agatha
Student ID : 00000048078
Study Program : Management
Faculty : Business

Has been approved to be presented in a Thesis Defense Session

in Universitas Multimedia Nusantara

on Friday, May 10, 2024

Supervisor / Mentor

/EJ“::_’?W

Dr. Amanda Setiorini, S. Psi., M.M., CIQaR
NIDN 0305027607

Head of Study Program

N
Ning
Purnamarrfigsih, S.E., M.S.M.

NIDN 0323047801

il
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



ENDORSEMENT PAGE

The thesis titled:

“INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS
AND ORGANIZATIONAL REPUTATION TO INTENTION
TO APPLY OF GENERATION Z IN JAKARTA”

By
Full Name : Priscilla Agatha
Student ID : 00000048078
Study Program : Management
Faculty : Business

Has been tested on Monday, May 27% 2024
from 12.30 to 14.00, and was stated

PASSED

with the order of examiners as follows:

Chair Person of the Session Examiner
éﬂm\a %
» / . .
Nosica Rizkalla, S.E., M.Sc. Heri Ruthwiryo, BBA, MBA.
NIDN 0320089001 North Borneo University College
Supervisor / Mentor Head of Study Program

/@'\'@- el _—-(K' A
Dr. Amanda Setiorini, S. Psi., M.M., CIQaR Purnamaningsih, S.E., M.S.M.
NIDN 0305027607 NIDN 0323047801

v
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



APPROVAL OF PUBLICATION

I hereby,

Full Name : Priscilla Agatha
Student ID : 00000048078
Study Program : Management
Faculty : Business

Type of Work : Thesis

Solely state that:

I fully grant Universitas Multimedia Nusantara to publish my work at the
Knowledge Center repository system, so that it can be accessed by the
Academics/Public. I also declare that no confidential information is presented
in my paper, and I would never revoke this grant for any reason.

o I do not grant Universitas Multimedia Nusantara to publish my work as it still
undergoes a submission process for a national/international journal/conference

(proven by proof of submission)**

Tangerang, May 10, 2024

Priscilla Agatha

** If I fail to obtain the Letter of Acceptance within 6 months, I will grant UMN full access to
my work and they may publish it at the Knowledge Center repository system.

\'
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



PREFACE

I would like to express my most heartfelt gratitude and thanks to the God
Almighty for all His given blessings and guidance throughout the writing until the
completion of this thesis entitled “INFLUENCE OF EMPLOYER BRAND
ATTRACTIVENESS AND ORGANIZATIONAL REPUTATION TO
INTENTION TO APPLY OF GENERATION Z IN JAKARTA” and as well as
throughout the studies in Multimedia Nusantara University. This thesis contains an
analysis regarding employer brand attractiveness and organizational reputation as a
part of human resource management practice. The author hopes that the results of
this thesis may be of use to any of its readers, especially those in the human resource
management industry. The writing of this thesis is to fulfill one of the prerequisites
of obtaining a Bachelor’s Degree (S1) in Management at Multimedia Nusantara
University.

Needless to say, the process of writing and completing this thesis has been a
noteworthy experience filled with valuable learning for the author. This would not
have been possible without the immense support and encouragement received by
the author from various parties. Therefore, the author would like to express sincere
appreciation for:

1. Dr. Ninok Leksono, as the Rector of Universitas Multimedia Nusantara.

2. Dr. Florentina Kurniasari T., S.Sos., M.B.A., as the Dean of the Business
Faculty of Universitas Multimedia Nusantara.

3. Purnamaningsih, S.E., M.S.M., as the Head of Management Study Program
of Universitas Multimedia Nusantara.

4. Dr. Amanda Setiorini, S. Psi., M.M., CIQaR, as the Advisor who has
provided guidance, direction, motivation, and support for completing this
thesis regardless of all the challenges that entail.

5. My family — Mama and Cece — who has provided material, moral, and
spiritual support, and have become one of my sources of strength, so that I
can complete this thesis.

vi
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



6. My closest friends — Christopher Richard Gunawan, Vadreyna, and Dhaniel
Priambodo Wahyudi — who have been there throughout the entirety of this
journey through every thick and thin — and who have given limitless support,
reassurance, encouragement, and irreplaceable memories that will always
be cherished.

7. My best friend since primary school — Stephanie Kosasih — who have
provided me with support, encouragement, and a dose of laughter every now
and again.

8. My comrades under Bu Amanda’s guidance — Dini, Chaha, Sisca, Jeha,
Alvin, Aron, Rachel, and others — who have provided support, fellowship,
and insightful discussions throughout the writing of this thesis.

9. My friends and acquaintances in Multimedia Nusantara University — Darren
Chan, Yonatan, Kholiq Robih, Kenza Tanika, Steven Feliciano, Michelle
Miharja, Fedora Annabella, Michelle Putri, Brigitta Rubianty, Jeremy
Immanuel, and others - who have been a part of my studies, overall
university experience, and support in completing this thesis.

10. Any other parties who cannot be mentioned individually, who have
provided insights, knowledge, support, and motivation in completing this

thesis.

The author realizes that the writing of this thesis still has its limitations.
Therefore, the author would like to apologize for any imperfections within this
thesis. Hopefully, this scientific work will contribute as a source of information and

inspiration for others in the future.

Tangerang, May 10, 2024

Priscilla Agatha

vii
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



PENGARUH EMPLOYER BRAND ATTRACTIVENESS DAN
ORGANIZATIONAL REPUTATION PADA INTENTION TO

APPLY GENERASI Z DI JAKARTA

(Priscilla Agatha)

ABSTRAK

Setiap kelompok generasi memiliki karakteristik generasi yang berbeda-beda, termasuk Generasi
Z. Generasi Z merupakan generasi digital native yang dibesarkan di puncak kemajuan teknologi
yang mempengaruhi kecenderungan perilaku mereka. Generasi Z akan mendominasi populasi dunia
dan populasi angkatan kerja yang akan datang pada tahun 2025. Di Jakarta, permasalahan
pengangguran muda pada kelompok usia Generasi Z masih relatif tinggi meskipun terdapat peluang
kerja yang tinggi. Permasalahan ini menciptakan kebutuhan bagi sumber daya manusia di
perusahaan untuk memahami bagaimana kecenderungan perilaku mereka mempengaruhi cara
mereka berperilaku di lingkungan kerja, termasuk apa yang membuat mereka tertarik pada suatu
perusahaan untuk menarik talenta terbaik dari angkatan kerja Generasi Z untuk memaksimalkan
pencapaian tujuan organisasi. Metode penelitian kuantitatif dilaksanakan dengan menggunakan
kuesioner yang diberikan sendiri kepada 248 mahasiswa (semester 6 dan 8) di 5 universitas berbeda
di Jakarta. Metode analisis data yang digunakan adalah PLS-SEM dengan menggunakan
SmartPLS4 sebagai alat analisis data. Hasil penelitian menunjukkan bahwa employer brand
attractiveness dan organizational reputation mempunyai pengaruh positif yang signifikan terhadap
intention to apply. employer brand attractiveness juga mempunyai pengaruh positif yang signifikan
terhadap organizational reputation. Organizational reputation juga ditemukan memediasi
pengaruh employer brand attractiveness dan intention to apply. Social value dari employer brand
attractiveness dan financial performance dari organizational reputation ditemukan sebagai faktor
vang paling berpengaruh dalam menarik Generasi Z.

Kata kunci: Generasi Z, Employer Brand Attractiveness, Organizational Reputation, Intention to
Apply
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INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS
AND ORGANIZATIONAL REPUTATION TO INTENTION

TO APPLY OF GENERATION Z IN JAKARTA

(Priscilla Agatha)

ABSTRACT (English)

Each generation cohort is due to have its own distinct generational characteristics, including
Generation Z. Generation Z is a digitally native generation brought up at the peak of
technological advancements, which affected their behavioral tendencies. Generation Z is
growing to dominate the world’s population and the upcoming workforce population by 2025.
In Jakarta, the issue of youth unemployment in the Generation Z age group is still relatively high
despite the high employment opportunities. These issues create a need for human resources in
companies to understand how their behavioral tendencies affect how they behave in the work
setting, including what attracts them to a company in order to attract top talent from the
Generation Z workforce to maximize the achievement of organizational goals. A quantitative
research method is implemented utilizing a self-administered questionnaire to 248 university
students (6" and 8" semester) in 5 different universities in Jakarta. The data analysis method
used is PLS-SEM, which uses SmartPLS4 as a data analysis tool. The results show that employer
brand attractiveness and organizational reputation have a significant positive influence on the
intention to apply. Employer brand attractiveness also has a significant positive influence on
organizational reputation. Organizational reputation is also found to mediate the influence of
employer brand attractiveness and intention to apply. The social value of employer brand
attractiveness and the financial performance of an organization’s reputation are found to be the
most influential factors in attracting Generation Z.

Keywords: Generation Z, Employer Brand Attractiveness, Organizational Reputation, Intention
to Apply

X
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



TABLE OF CONTENT

NO PLAGIARISM STATEMENT
APPROVAL PAGE
ENDORSEMENT PAGE
APPROVAL OF PUBLICATION
PREFACE vi

ABSTRAK viii

ABSTRACT (English)

TABLE OF CONTENT

LIST OF TABLES

LIST OF FIGURES

LIST OF APPENDICES

CHAPTERI 1

1.1 Research Background............coccoevvieniiiiiiiniiiiieieceeeeeee e
1.2 Problem Formulation and Research Question...............ccceeeeuveeneen.
1.3 Research ODJECtiVES .....coovieivieriiieiieeieeieeeie et
1.4 Research Benefits........ccooeiiiiiiiiniiiiiiieeceeeeeeee
1.5 Scope and Limitations...........cceerveeiieniieniieenienieeiiesieesiee e eeee e
1.6 WIItING SYSTEML...eiiiiiiiiiieeiieeiie ettt ettt s

CHAPTERII LITERATURE REVIEW

2.1 Literature REeVIEW ......cc.cevuiriiriiiiiiieniicieeestee e
2.1.1 Employer Brand Attractiveness ..........cccceeeeveereeeieenienneenieennnene.
2.1.2  Organizational Reputation ............ccceceevieeiiienieeiiienieeieeee e
2.1.3  Intention to APPLY coveeeiieiieieeieee e

2.2 Conceptual Framework ...........ccooovveeiiiiiiieiiienieeiece e

2.3 HYPOThESIS...oueiieiiiiiiieieee e

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara

ii

iii

iv

ix

XV

Xvi

xvii



2.3.1 Influence of Employer Brand Attractiveness to the Intention of Apply
of Generation Z 1n JaKarta .........ccccceverininieieieieiceneseeeeteeeeereese e 21

2.3.2 Influence of Organizational Reputation to the Intention of Apply of
Generation Z in JaKarta...........cccceouevinininiiieieieceseeeneeee e 21

2.3.3 Influence of Employer Brand Attractiveness to Organizational
Reputation by Generation Z in JaKarta ..........c.cceceveeneeiienienennienieneeeneenn 22

2.3.4 Influence of Employer Brand Attractiveness to the Intention of Apply
of Generation Z in Jakarta through Organizational Reputation as a Mediating

VaTIaDIC. ...ttt 22
24 Previous StUAIES ....c...ovviiiiiiiiieieeieeeeeteeee et 24
CHAPTER III RESEARCH METHODS 27
3.1 Overview of Research Object .........ccceeviieiiiiiiiiiiieiiieieeeeeeee e 27
3.2 Research Method & Research Design...........ccoevveeiiienieeiiinieeiiene, 28
3.2.1  Research Data.........cocevieiierieniiiieiieieeieseeeee e 31
33 Population and Sample...........cccoeiiiiiiiiiiniieieee e 32
3.3.1  PoPUulation .......occueeeiieiieiiieiieie e 32
3.3.2  Sampling Technique..........ceceeriieiiienieeiieeie et 32
3.3.3  SamPling S1ZE......covuiieiiieiiiieiieeie ettt 35
34 Data Collection Technique...........cccevvueeiierieeiiienieeiierie e 35
3.4.1 Data Sources and Collection Method..........ccccoceevieninieninninienennne. 35
3.4.2 Data Collection Method ...........ccceviiniiriienieiiiiiieeceeceeee, 35
3.5 Research Period.........coccovuiiiiiiiiiiiiiiicectee e 36
3.6 Scale MEaSUIEMENL .....cc.eevuiriiriiiiieieniieieete sttt 36
3.7 Operationalization of Variable.........c.ccccoeviiniiiiiiniiiiiieieeeeeeee 36
3.7.1 Independent Variable ............ccccerviieiiiiiiieiiiieiieie e 37
3.7.2  Mediating Variable...........cccccieriiiiiieniieiieeie e 37
3.7.3 Dependent Variable...........cccoriiiiiiiiiiiiiiie e 38
3.8 Data Analysis TeChNiqueSs..........ccceevieeiienieeiieie et 44
3.8.1  Descriptive ANALYSIS ....cccueieiierieiiieiieeiteeie ettt 44
3.8.2  Pretest ANalYSiS....ccciiiieiiieiierie ettt 44
3.8.2.1 Pre-Test Validity Test ......ccccceerviieriiiriiiiieeieeieee e 45

xi

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



3.8.2.2  Pre-Test Reliability TeSt .......cccccueeviieriiiiieiiieieeieeieeeee e 46

3.9 Data Analysis Method using PLS-SEM..........c.ccccoviiiniiiiiiiiecieee 46
3.9.1 Measurement (Outer) Model Evaluation .............ccccceeeveieeeiiieeeneen, 47
3.9.1.1  Validity TeSt...eieouieeiieiieeieeiieeie ettt 47
3.9.1.2  Relability Test.....ccociieiiieiieiieeieeiieee e 49
3.9.2  Structural (Inner) Model Evaluation ..............cccccveeeiiiencieecciieecneees 50
3.9.2.1  COINEATILY ...couvietieeiiieiieete et eie ettt e eeae e saae e eee 50
3.9.2.2 Significance and Relevance of Path Coefficients ..................... 50
3.9.3 Model’s Goodness of Fit Evaluation............cccccevievinieninnenienennne. 51
3.9.3.1 Model’s Explanatory Power (R?)........cccooevveveeeveeeereierenenne, 51
3.9.3.2 Model’s Effect Size (f2) ..ooovoveiveeeeeeeeeeeeeeeeeeeeeeeeeeeee e, 52
3.9.3.3 Model’s Predictive Relevance (Q?).......c.ccovveveeeveveeeeeeeneenennnn. 52

3.10  Hypothesis TeStING.....c.ccecueeiuieriieiiieiieeieeriie ettt 53
3.10.1 Mediation TeSHNG .......c.ceviieiieiieeiierieeteeeie et eee e eee e e 54
CHAPTER IV DATA ANALYSIS AND DISCUSSION 56
4.1 Respondent CharacteriStiCs........cvenveiesseicssnrcssnnncsssnscsssnscsssnessssecnns 56
4.1.1 Respondent Profile based on Gender ............cccceevveriienienienniiennnne 56
4.1.2 Respondent Profile based on Age Range............cccceevvveviieniieniennne 57
4.1.3 Respondent Profile based on Domicile.........c..coeoveeiiienieniieniiennnne 58
4.1.4 Respondent Profile based on Origin University...........ccceeeveeruvennnnnne 59
4.1.5 Respondent Profile based on Current Semester in University .......... 59

4.1.6  Respondent Profile based on Intent to Seek Employment in Jakarta 60

4.2 Descriptive ANALYSiS ....ccocceiercserescssrcssnrcssercsssnnsssssscssasssssssssssssssssessnns 61
4.2.1 Employer Brand Attractiveness (EBA)..cccuccrersecssecsenseecsnccessaecnnens 62
4.2.2 Organizational Reputation (OR) ..cccceesersssrcsssissnncssesssancssnssssssssssasene 63
4.2.3  Intention to APPLY (ITA) ceeeeecierserssnicssesssancsssssssnsssssssssssssssssssssssssssene 65

4.3 Research Data ANalysiS.cceceeseesssrcssessssrssssesssssssssssssssssssassssssssssssassssasnns 66
4.3.1 Pretest ANALYSIS ...cccvveecrcnicssnnicssnncsssnncsssncssssncsssssesssssssssssssssssssseses 66

4.3.1.1 Validity Test (PTetest) ......cccevvveerierireiienieeieeeie e 66
4.3.1.2 Reliability Test (Pretest) .....coocvevieriierieniieieeeieeeeee e 68
xii

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



4.3.2 Measurement (Outer) Model Evaluation...........cccceeveeecccssnercccscnnns 69

4.3.2.1 Validity Test (Main TeSt).......cccccceerireriienieeiienieeiieeie e 70
4.3.2.2 Reliability Test (Main Test) ......cccceecereriieniieniienieeieeeie e 73
4.3.3 Structural (Inner) Model Evaluation .........cccccveeeccicvneiccsssnercccscnnns 74
4.3.3.1  COINEATILY....eevieeieeiieiie ettt ettt sre e e ens 75
4.3.3.2 Significance and Relevance of Path Coefficients ..................... 75
4.3.4 Model’s Goodness of Fit Evaluation..............cuevveensecssnecsensnennne 76
43.4.1 Model’s Explanatory Power (R?)........cccoovvveveieveeerereeerenennn. 76
4.3.4.2  Effect SIZE (12, V) eeeeeieeeeeeeeeeeeeeeeeeeeee et 77
4.3.43 Model’s Predictive Relevance (Q?).......cocevvevveveveeeueeeeieeenennns 78

4.4 HyPOthesis TeSting .......ccccvereeiissniessnicssnncsssnicsssnncssseecssssssssssessssessnns 79
4.4.1 Mediation Test ReSUItS..iceceessresssesssnesserssanessassssnssssssassssassssssssssssssene 81
4.5 Discussion and Results Interpretation .........cccecceeeveeccsseeccscnnccssnnecnns 81

4.5.1 Hypothesis Test Results of “Employer Brand Attractiveness influences
the Intention to Apply of Generation Z in Jakarta” ..............ccceeeviiniinennne 81

4.5.2 Hypothesis Test Results of “Organizational Reputation influences the
Intention to Apply of Generation Z in Jakarta” ...........cccccoveevennenienennieneene. 82

4.5.3 Hypothesis Test Results of “Employer Brand Attractiveness influences
Organizational Reputation by Generation Z in Jakarta”.........c.cccoceeveeiennnnne &3

4.5.4 Hypothesis Test Results of “Organizational Reputation mediates the
influence of Employer Brand Attractiveness to the Intention to Apply of

Generation Z in JaKarta” ............cccooeviriinininieieicccseseee et 84
4.6 Managerial ImplicationsS.........ccoceierveicsceicssnicssnncssnnicsssnecsssnesssssesnns 85
4.6.1 Efforts to Enhance Employer Brand Attractiveness to Increase
Intention to Apply of GEneration Z ...........c.eecvverieeieenieeiiienie e 86
4.6.2  Efforts to Enhance Organizational Reputation to Increase Intention to
APPLY OFf GENETALION Z......eiiiieiiiieiieeieeite sttt et saaaens 92
4.6.3 Efforts to Enhance Employer Brand Attractiveness to Increase
Organizational Reputation by Generation Z............cccceevervenenveneeneeseeneenn 96
4.6.4 Efforts to Enhance Employer Brand Attractiveness to Increase
Intention to Apply through Organizational Reputation of Generation Z....... 99
Xiii

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



CHAPTER V CONCLUSION AND RECOMMENDATION 102

5.1 CONCIUSION. c..eteeeieeitee ettt sttt et 102
5.2 Recommendation...........c.eevuerienieienieneeeseeeesee e 104
5.2.1 Recommendation for COMPAaNies..........cceevueervreriierieenieenieerieeneens 104
5.2.2 Recommendation for Further Research ...........ccccoocieviiniiinnnin. 106

REFERENCE 108

APPENDIX 115

Xiv
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara



LIST OF TABLES

Table 1.1 Population of DKI Jakarta Province Aged 15 Years and Over

Based on Age Group and Work Force 2020-2022

Table 3.1 Likert Scale Measurement

Table 3.2 Operationalization of Variable

Table 3.3 Pretest Validity & Reliability Criteria

Table 3.4 Measurement (Outer) Model Evaluation Criteria
Table 3.5 Structural (Inner) Model Evaluation Criteria

Table 3.6 Model’s Goodness of Fit Evaluation Criteria

Table 4.1 Interval Scale Categories

Table 4.2 Descriptive Analysis of Employer Brand Attractiveness
Table 4.3 Descriptive Analysis of Organizational Reputation
Table 4.4 Descriptive Analysis of Intention to Apply

Table 4.5 Pretest Validity Test Results

Table 4.6 Pretest Reliability Test Results

Table 4.7 Convergent Validity Test Results

Table 4.8 Cross Loadings Results for Discriminant Validity
Table 4.9 Fornell-Larcker Criterion for Discriminant Validity
Table 4.10 HTMT Ceriterion for Discriminant Validity

Table 4.11 Reliability Test Results

Table 4.12 VIF for Collinearity Assessment

Table 4.13 Significance and Relevance of Path Coefficients
Table 4.14 Coefficient of Determination (R-Square)

Table 4.15 {2 Effect Size

Table 4.16 Q? Values for Predictive Relevance

Table 4.17 Hypothesis Testing using Path Coefficients Results

Table 4.18 Mediation Test Results
XV

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara

36
40
46
49
51
53
61
62
63
65
66
68
70
71
72
73
73
75
75
76
77
78
80
81



LIST OF FIGURES

Figure 1.1 The Generations Defined

Figure 1.2 World Population Prospects: 2022 Revision
Figure 1.3 Indonesia’s 2020 Population Census Results
Figure 1.4 Distribution of Generation Z in Indonesia
Figure 1.5 Unemployment Rate in Southeast Asia 2023

Figure 1.6 Amount of Open Unemployment in Indonesia Based on Age
Group 5

Figure 1.7 Generation Z’s Intention to Apply based on Ethical and
Diversity Aspects

Figure 2.1 Conceptual Framework

Figure 3.1 Research Designs Classifications

Figure 3.2 Procedure of Mediation Analysis

Figure 4.1 Respondent Profile based on Gender

Figure 4.2 Respondent Profile based on Age Range

Figure 4.3 Respondent Profile based on Domicile

Figure 4.4 Respondent Profile based on Origin University

Figure 4.5 Respondent Profile based on Current Semester in University

Figure 4.6 Respondent Profile Based on Intent to Seek Employment in
Jakarta 60

Figure 4.7 PLS-SEM Output for Measurement Model Evaluation

Figure 4.8 PLS-SEM Output for Structural Model Evaluation

XVi
Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara

20

29

55

56

57

58

59

59

69

74



LIST OF APPENDICES

Appendix A
Appendix B
Appendix C
Appendix D
Appendix E
Appendix F
Appendix G
Appendix I

Influence of Employer..., Priscilla Agatha, Universitas Multimedia Nusantara

Descriptive Analysis

Validity and Reliability Testing (Pre-Test)
Measurement Model Evaluation

Structural Model & Goodness of Fit Evaluation
Main Journal Reference

Questionnaire

Turnitin Testing Results

Thesis Consultation Form

Xvil

115
118
121
123
124
132
136
137



