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PENGARUH EMPLOYER BRAND ATTRACTIVENESS DAN 

ORGANIZATIONAL REPUTATION PADA INTENTION TO 

APPLY GENERASI Z DI JAKARTA 

(Priscilla Agatha) 

  

ABSTRAK 
 

Setiap kelompok generasi memiliki karakteristik generasi yang berbeda-beda, termasuk Generasi 
Z. Generasi Z merupakan generasi digital native yang dibesarkan di puncak kemajuan teknologi 
yang mempengaruhi kecenderungan perilaku mereka. Generasi Z akan mendominasi populasi dunia 
dan populasi angkatan kerja yang akan datang pada tahun 2025. Di Jakarta, permasalahan 
pengangguran muda pada kelompok usia Generasi Z masih relatif tinggi meskipun terdapat peluang 
kerja yang tinggi. Permasalahan ini menciptakan kebutuhan bagi sumber daya manusia di 
perusahaan untuk memahami bagaimana kecenderungan perilaku mereka mempengaruhi cara 
mereka berperilaku di lingkungan kerja, termasuk apa yang membuat mereka tertarik pada suatu 
perusahaan untuk menarik talenta terbaik dari angkatan kerja Generasi Z untuk memaksimalkan 
pencapaian tujuan organisasi. Metode penelitian kuantitatif dilaksanakan dengan menggunakan 
kuesioner yang diberikan sendiri kepada 248 mahasiswa (semester 6 dan 8) di 5 universitas berbeda 
di Jakarta. Metode analisis data yang digunakan adalah PLS-SEM dengan menggunakan 
SmartPLS4 sebagai alat analisis data. Hasil penelitian menunjukkan bahwa employer brand 
attractiveness dan organizational reputation mempunyai pengaruh positif yang signifikan terhadap 
intention to apply. employer brand attractiveness juga mempunyai pengaruh positif yang signifikan 
terhadap organizational reputation. Organizational reputation juga ditemukan memediasi 
pengaruh employer brand attractiveness dan intention to apply. Social value dari employer brand 
attractiveness dan financial performance dari organizational reputation ditemukan sebagai faktor 
yang paling berpengaruh dalam menarik Generasi Z. 

 
Kata kunci: Generasi Z, Employer Brand Attractiveness, Organizational Reputation, Intention to 
Apply   
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INFLUENCE OF EMPLOYER BRAND ATTRACTIVENESS 

AND ORGANIZATIONAL REPUTATION TO INTENTION  

TO APPLY OF GENERATION Z IN JAKARTA 

(Priscilla Agatha) 

 

ABSTRACT (English) 
 

 

Each generation cohort is due to have its own distinct generational characteristics, including 
Generation Z. Generation Z is a digitally native generation brought up at the peak of 
technological advancements, which affected their behavioral tendencies. Generation Z is 
growing to dominate the world’s population and the upcoming workforce population by 2025. 
In Jakarta, the issue of youth unemployment in the Generation Z age group is still relatively high 
despite the high employment opportunities. These issues create a need for human resources in 
companies to understand how their behavioral tendencies affect how they behave in the work 
setting, including what attracts them to a company in order to attract top talent from the 
Generation Z workforce to maximize the achievement of organizational goals. A quantitative 
research method is implemented utilizing a self-administered questionnaire to 248 university 
students (6th and 8th semester) in 5 different universities in Jakarta. The data analysis method 
used is PLS-SEM, which uses SmartPLS4 as a data analysis tool. The results show that employer 
brand attractiveness and organizational reputation have a significant positive influence on the 
intention to apply. Employer brand attractiveness also has a significant positive influence on 
organizational reputation. Organizational reputation is also found to mediate the influence of 
employer brand attractiveness and intention to apply. The social value of employer brand 
attractiveness and the financial performance of an organization’s reputation are found to be the 
most influential factors in attracting Generation Z.  

 

Keywords: Generation Z, Employer Brand Attractiveness, Organizational Reputation, Intention 
to Apply 
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