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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI
ATTITUDE TOWARD THE SERVICE SERTA
IMPLIKASINYA TERHADAP INTENTION TO USE PADA
APLIKASI BLU BY BCA: TELAAH PADA GENERASI Z DI

INDONESIA

Dhaniel Priambodo Wahyudi

ABSTRAK

Era digital memicu perkembangan teknologi pesat dan membawa berbagai perubahan,
termasuk di industri keuangan. Lahirlah financial technology, perpaduan jasa keuangan dan
teknologi, yang salah satu contohnya adalah bank digital. Bank digital, yang diprediksikan
berkembang pesat di tahun 2026, memungkinkan segala aktivitas perbankan dilakukan secara
digital. Salah satu layanan bank digital populer, Blu by BCA, memiliki beberapa pesaing
yang belum mampu menandinginya dalam jumlah pengguna. Hal ini mendorong penelitian
untuk mengkaji faktor-faktor yang memengaruhi niat pengguna dalam menggunakan aplikasi
Blu. Sembilan variabel diuji, yaitu perceived ease of use, perceived usefulness, trust, attitude
toward the service, features, firm reputation, convenience, dan intention to use. Pengambilan
data dilakukan melalui kuisioner dan pengolahan data menggunakan SmartPLS 4. Hasil
penelitian menunjukkan bahwa perceived usefulness dan attitude toward the service

memiliki pengaruh positif terhadap intention to use.

Kata kunci: Bank Digital, Blu by BCA, Intention to Use
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ANALYSIS OF FACTORS INFLUENCING ATTITUDE
TOWARD THE SERVICE AND ITS IMPLICATIONS FOR
INTENTION TO USE THE BLU BY BCA APPLICATION: A

STUDY OF THE Z GENERATION IN INDONESIA

Dhaniel Priambodo Wahyudi

ABSTRACT (English)

The digital era has triggered rapid technological developments and brought various
changes, including in the financial industry. Financial technology was born, a combination
of financial services and technology, one example of which is digital banking. Digital banks,
which are predicted to develop rapidly in 2026, enable all banking activities to be carried
out digitally. One of the popular digital banking services, Blu by BCA, has several
competitors who have not been able to match it in terms of number of users. This encourages
research to examine the factors that influence users' intentions to use the Blu application.
Nine variables were tested, namely perceived ease of use, perceived usefulness, trust, attitude
toward the service, features, firm reputation, convenience, and intention to use. Data
collection was carried out through questionnaires and data processing using SmartPLS 4.
The research results showed that perceived usefulness and attitude toward the service had a

positive influence on intention to use.

Keywords: Digital Bank, Blu by BCA, Intention to Use
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