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ANALISIS RESEPSI KONTEN REVIEW “TASYA FARASYA 

APPROVED” DI KALANGAN FOLLOWERS-NYA PADA 
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 (Tabitha Maya Velicita) 

 

ABSTRAK 

 

Tasya Farasya sebagai seorang beauty influencer memiliki suatu konten 

review produk kecantikan, yaitu “Tasya Farasya Approved” yang salah 

satunya berada di media sosial Instagram. Setiap produk yang masuk ke 

dalam konten review Tasya Farasya Approved pastinya akan menjadi produk 

yang banyak dibahas oleh followers-nya, bahkan menjadi produk yang laris 

di kategorinya karena dibeli oleh followers Tasya Farasya. Penelitian ini 

bertujuan untuk melihat bagaimana resepsi para followers Tasya Farasya akan 

konten Tasya Farasya Approved di media sosial Instagram. Pada penelitian 

ini, peneliti menggunakan metode penelitian kualitatif deskriptif. Penelitian 

ini menggunakan teori encoding – decoding yang dikemukakan oleh Stuart 

Hall untuk menganalisis analisis resepsi dari para followers akan konten 

Tasya Farasya Approved di Instagram. Konten Tasya Farasya Approved 

dimaknai oleh followers-nya sebagai konten yang mengedukasi dan berguna 

sebagai buying guide dan petunjuk bagi followers-nya dalam membeli produk 

kecantikan. Konten dari Tasya Farasya Approved yang dianggap oleh 

followers sebagai konten review dengan pemaparan yang jelas dan detail, 

serta kejujuran dari Tasya Farasya dalam melakukan review membentuk 

kepercayaan, ketertarikan, dan kredibilitas konten bagi followers-nya, 

sehingga followers Tasya Farasya sepenuhnya menerima dengan baik 

kehadiran konten review Tasya Farasya Approved. Pada penelitian ini 

menunjukkan bahwa informan sebagai followers dari Tasya Farasya 

mayoritas berada pada posisi dominan yang mana dapat menerima dan 

memaknai pesan dalam konten Tasya Farasya Approved di Instagram dengan 

baik dan didominasi pada hal yang positif. Namun juga terdapat posisi 

negosiasi dalam penelitian ini yang terlihat pada beberapa aspek yang 

menunjukkan bahwa informan sebagai followers dari Tasya Farasya memiliki 

pertimbangan dalam memaknai konten Tasya Farasya Approved.  

 

Kata kunci: Beauty Influencer, Encoding Decoding, Followers Instagram, 

Tasya Farasya Approved 
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RECEPTION ANALYSIS OF TASYA FARASYA APPROVED 

REVIEW CONTENT AMONG HER FOLLOWERS ON 

SOCIAL MEDIA INSTAGRAM 
 (Tabitha Maya Velicita) 

 

ABSTRACT (English) 

 

As a beauty influencer Tasya Farasya has a review content named “Tasya 

Farasya Approved” on one of her social media which is Instagram. Every 

product that included on her Tasya Farasya Approved review content will 

definitely be a trending topic product and will even become a best-selling 

product at its category because it was bought by Tasya Farasya’s followers. 

This research aims to see how Tasya Farasya followers interpret Tasya 

Farasya Approved content on social media Instagram. On this research, 

researchers used descriptive qualitative research methods. This research 

used the encoding – decoding theory by Stuart Hall to analyze the meaning 

of Tasya Farasya Approved content among her followers on Instagram. 

Tasya Farasya’s followers interpreted Tasya Farasya Approved content as a 

content that is educational and useful as a buying guide and as an instruction 

for her followers in buying beauty products. The content that is on Tasya 

Farasya Approved considered by her followers as a review content with a 

clear and detailed presentation, as well as honesty from Tasya Farasya in 

conducting reviews forms trust, interest, and credibility of the content for her 

followers, so that Tasya Farasya’s followers fully accept the presence of the 

content. This research shows that informants as followers of Tasya Farasya 

tend to be in dominan position where they can fully receive and interpret 

messages in Tasya Farasya Approved content on Instagram well and 

dominated by positive things. However, there is also a negotiated position on 

this research which can be seen at several aspects which show that the 

informants as Tasya Farasya’s followers have consideration in interpreting 

the Tasya Farasya Approved content. 

 

Keywords: Beauty Influencer, Encoding Decoding, Reception Analysis, 

Tasya Farasya Approved 
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