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ABSTRAK 

Penelitian ini mengidentifikasi dua masalah utama yang dihadapi oleh Indonesia: 

pertumbuhan cepat populasi dan peningkatan masalah sampah, terutama sampah plastik dan 

makanan. Dengan Generasi Z yang mendominasi populasi, layanan pengiriman makanan 

menjadi tren signifikan, namun juga berkontribusi pada pemborosan makanan dan volume 

sampah. Promotion of Food Delivery Service menjadi strategi utama, meskipun dapat 

memicu konsumsi berlebihan. Knowledge dan Attitude konsumen tentang dampak buruk 

pemborosan makanan masih belum sepenuhnya mencerminkan dalam perilaku konsumsi. 

Penelitian ini menggunakan metode PLS-SEM dan SmartPLS versi 4.0 untuk mengukur 

pengaruh variabel Promotion, Knowledge, Subjective Norms, Price Consciousness, 

Perceived Behavioural Control, dan Attitude pada Sustainable Behavior toward Food Waste. 

Temuan menunjukkan bahwa variabel Promosi, Pengetahuan, Norma Subjektif, Kesadaran 

Harga, Kontrol Perilaku yang Dirasakan, dan Sikap memiliki pengaruh signifikan terhadap 

Perilaku Pengurangan Pemborosan Makanan yang Berkelanjutan. Implikasi dari penelitian 

ini memberikan pemahaman yang lebih komprehensif tentang bagaimana meminimalkan 

pemborosan makanan, terutama di kalangan Generasi Z di Indonesia, dengan 

mempertimbangkan faktor-faktor yang memengaruhi perilaku konsumsi. 

 

Kata kunci: Generasi Z, Food Delivery Service, Sustainable Behavior 

toward Food Waste 
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ANALYSIS OF THE INFLUENCE OF PROMOTION OF FOOD 

DELIVERY SERVICE, KNOWLEDGE, SUBJECTIVE NORMS 

ON PRICE CONSCIOUSNESS, PERCEIVED BEHAVIOR 

CONTROL, AND ATTITUDE, AND ITS IMPLICATIONS ON 

SUSTAINABLE BEHAVIOR TOWARD FOOD WASTE: A 

STUDY ON GENERATION Z FOOD DELIVERY IN 

INDONESIA 
Yonatan 

ABSTRACT (English) 

This study identifies two main problems faced by Indonesia: rapid population growth and 

increasing issues of waste, especially plastic and food waste. With Generation Z dominating 

the population, food delivery services have become a significant trend, but also contribute to 

food waste and waste volume. Promotion of Food Delivery Service is the primary strategy, 

although it can trigger overconsumption. Consumers' knowledge and attitude regarding the 

adverse effects of food waste still do not fully reflect in consumption behavior. This research 

employs the PLS-SEM and SmartPLS version 4.0 methods to measure the influence of 

variables such as Promotion, Knowledge, Subjective Norms, Price Consciousness, Perceived 

Behavioral Control, and Attitude on Sustainable Behavior toward Food Waste. Findings 

indicate that Promotion, Knowledge, Subjective Norms, Price Consciousness, Perceived 

Behavioral Control, and Attitude significantly influence Sustainable Behavior toward Food 

Waste Reduction. The implications of this study provide a more comprehensive 

understanding of how to minimize food waste, particularly among Generation Z in Indonesia, 

by considering factors influencing consumption behavior. 

 

Keywords: Generation Z, Food Delivery Service, Sustainable Behavior 

toward Food Waste 
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