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STRATEGI CONTENT MARKETING PADA AKUN MEDIA SOSIAL
KOMUNITAS ZONE 8 SOCIAL WORKOUT DALAM MENINGKATKAN
BRAND AWARENESS

Nicky Victory Sanjaya

ABSTRAK

Komunitas olahraga sudah banyak yang berdiri di GBK, namun untuk
menjadi dikenal lebih luas karena memiliki keunggulan tertentu merupakan
salah satu kelebihan dari Zone 8 Social Workout. Sehingga, tujuan dari
penelitian ini yaitu mengetahui bagaimana strategi content marketing pada
media sosial komunitas Zone 8 Social Workout dalam meningkatkan brand
awareness. Penelitian ini berfokus pada penjabaran dan memahami strategi
content marketing yang dilakukan oleh Zone 8 Social Workout. berdasarkan
model penelitian kualitatif deskriptif dengan pendekatan studi kasus dan
menggunakan konsep pemasaran media social dari Milton Kotler. Data
dikumpulkan melalui wawancara secara mendalam dengan 3 partisipan Zone
8 Social Workout. Menggunakan Instagram dalam meningkatkan kesadaran
merek. Adapun strategi di Instagram antara lain seperti menunjukan
kelebihan komunitas dan memanfaatkan fitur yang tersedia. Hasil penelitian
ini menunjukan bahwa dengan menerapkan strategi content marketing
planning of goals dan juga distribution and improvement of content
komunitas Zone 8 Social Workout dapat meningkatkan brand awareness
audiens.

Kata kunci: Content Marketing, Media Sosial
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STRATEGY OF CONTENT MARKETING ON ZONE 8 SOCIAL
WORKOUT’S SOCIAL MEDIA ACCOUNT IN INCREASING BRAND
AWARENESS

(Nicky Victory Sanjaya)

ABSTRACT

Many sports communities have been established at GBK, but to become more
widely known because it has certain advantages is one of the advantages of

Zone 8 Social Workout. So, the aim of this research is to find out how content

marketing strategies on social media in the Zone 8 Social Workout community
can increase brand awareness. This research focuses on explaining and
understanding the content marketing strategy carried out by Zone 8 Social
Workout. based on a descriptive qualitative research model with a case study
approach and using social media marketing concepts from Milton Kotler.

Data was collected through in-depth interviews with 3 Zone 8 Social Workout

participants. Using Instagram to increase brand awareness. The strategies
on Instagram include showing the advantages of the community and taking

advantage of the available features. The results of this research show that by
implementing content marketing strategies, planning of goals and also
distribution and improvement of content in the Zone 8 Social Workout

community, you can increase audience brand awareness.

Keywords: Content Marketing, Social Media,
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